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SILK ROADS, TRADE AND TERRITORIAL EXPANSION:
KINGDOM OF GEORGIA IN 11™-14™ CENTURIES
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Ph.D. in History, Professor of International Relations, European University, Georgia
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Abstract. Regional or international trade has always played a central role in the history of Geor-
gia. Trade routes made it possible to establish close political, cultural and economic relations with
neighboring as well as distant countries. The kingdom of Georgia’s territorial expansion towards Arran,
Shirvan, and Armenia in the 11*-13t" centuries was largely driven by economic and trade reasons, name-
ly the desire to control the regional trade routes which criss-crossed Dvin, Barda, Ganja, Thilisi, Ani,
Trebizond, Ahlat, Tabriz and many other major cities along Georgia’s southern borders.

The present article will also pay attention to the changes to the trade routes in the Caucasus region
caused by the Mongols and how their invasions changed the kingdom of Georgia’s position in the re-
gional commerce. By mid-13t"" century new major trade corridors connecting Asia with the Middle East
and the Black Sea were geographically distanced from Georgia harming the latter’s geopolitical posi-

tion in the region.

KEYWORDS: SILK ROADS, KINGDOM OF GEORGIA, SOUTH CAUCASUS, TRADE, MONGOLS

INTRODUCTION

In the period from late 11" to the Mongol inva-
sion in 1220s-1230s the kingdom of Georgia experi-
enced the golden age characterized by economic
ascendancy and southward territorial expansion.
The present article will discuss what caused the
rulers of the unified Kingdom of Georgia to carry
out territorial expansion to the south in the 11t-13t
centuries. Despite a large body of literature on the
subject mostly in the Georgian historiography, the
issue has yet to be researched beyond obvious mil-
itary and political reasons Georgian monarch had
at the time. A few scholars, only briefly, have men-
tioned trade and trade routes as one of the reasons
for Georgian political expansion to the south.

J. Stepnadze, for example, noted that one of
the main foreign political goals of the Georgian

GLOBALIZATION AND BUSINESS #17, 2024

kings was to control the trade routes running
through the Armenian lands (Stepnadze, 1985:
50-57) [1]. V. Gabashvili shared this viewpoint, but
only confined himself to a few sentences when
discussing the subject (Gabashvili, 1967: 202) [2].
G. Japaridze too mentioned the importance of
trade routes in a similar context, arguing that
during the time of David IV the Builder, Geor-
gia aimed at accessing the key trade routes of
the region (Japaridze, 1995: 59) [3]. R. Kiknadze
mentioned the Georgian kings’ intention to ex-
ploit the trade routes located to the south. Sh.
Meskhia likewise drew attention to the economic
interests of Bagrationi kings when it came to the
annexation of Thilisi and the general need to an-
nex cities with a large population (Meskhia, 1972:
122-130) [4]. In Georgia, the legal position of mer-
chants (mainly during the rule of David 1V) was
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also given a due scholarly attention (Aleksidze,
1968: 141-170) [5].

Therefore, in the Georgian historiography,
mostly military and political aspects of the terri-
torial expansion of the kingdom of Georgia in the
10t-13% centuries and its relations with neighbor-
ing nations are discussed (Asatiani, 1968: 7-54) [6].

As to the foreign historiography, the study of
hypothetical trade routes from Central Asia and
then passing through the Mtkvari (Kura) river oc-
cupies a special place in the study of trade routes
running through the Georgian territory, which,
however, extends beyond the period discussed in
this chapter.

As a result, there is a gap in the historiography
regarding the study of the unified kingdom of Geor-
gia’s trade and economic policies. Furthermore, to
date no single work has been written that would
review in its entirety the history of the silk roads
that ran through Georgia or along its borders from
late antiquity to the end of the Mongol period in
14 century. When discussing regional trade, con-
trol over caravan routes, and the importance of
obtaining military booty, modern historians have
often omitted essential details from Georgian and
foreign sources.

Below it will be argued that the reason for the
southward expansion of the kingdom of Georgia,
along with the military-strategic one, is purely
economic: access to important trade routes and
rich cities near the borders of Georgia, their con-
trol and exploitation. Furthermore, we have a few
hints in the sources that the Georgian kings had
a well-thought-out long-term foreign policy, as
evidenced by nearly two centuries of continuous
military expansion, by attempting to control the
roads passing through Arran, Shirvan, and Arme-
nia. We also have hints in the sources that the
Georgian kings had their sights set on far more
distant lands (northern Iran, city of Ahlat at the
lake of Van), which, as shown in the description,
was also due to the economic allure of these re-
gions.

It can be argued that since the end of the 10*
century, the Georgian kings tried to expand the
newly unified state from the peripheral economic
position to the rich trade routes of Arran, Shirvan,
and Armenia. This can be seen in all of Georgia's
military campaigns to conquer distant cities such

12

as Dvin, Ahlat, Ani, Shirvan, and even parts of the
northern Iran.

GEOGRAPHIC CONTEXT

To better understand the kingdom of Georgia's
expansion, we should look at the geography of the
region which often served as a major motivator
behind territorial aggrandizement.

Georgia's southern border was the Mtkvari Riv-
er, which separated it from Arran, once controlled
by the Kurds. In the north, the border of Shirvan
was the eastern part of the Caucasus Range and
the Samuri River. Of these two borders, the north-
ern border was geographically more solid. The
Mtkvari River and the Mtkvari-Araxes confluence
could not provide a suitable geographical barri-
er to stop hostile attacks to the west and south.
Furthermore, Shirvan's territory was mostly plain,
which made it easy to attack and difficult to de-
fend (Minorsky, 1958: 84-85) [8].

Rivers were another important geographical
component. The territory of Shirvan consisted of
sixsmall and medium-sized rivers, which stretched
over the entire space of this side. By capturing the
river lines in the region, a way was opened to con-
trol the Shirvan area more effectively.

Due to the lack of a firm geographical barrier/
border with Arran, the Shirvan rulers were con-
stantly attempting to expand westward and south-
ward. Due to its strategic importance as a gateway
to the North Caucasus and as a major port city
for trade in the Caspian Sea, Derbent was another
natural area of expansion for the Shirvan rulers
(Istakhri, 1937: 3) [9]. Thus, Arran and Shirvan rep-
resented a single, indivisible geographical space.

When we look at a map of the South Caucasus,
we see that Thilisi is at the very northern end of
a geographical corridor that extends from Thilisi
itself and goes southeastwards along the Mtkvari
River to the modern Mughan plain, which borders
the Caspian Sea from the west. There is no signif-
icant geographical barrier that would impede the
movement of people and conquerors in this cor-
ridor from Thilisi to the southeast and vice versa.
As a result, it is not surprising that the corridor
along Mtkvari was used by foreign troops in major
military campaigns directed against Georgia.

SQModTNBSBNY ©S 60B6ILN #17, 2024




INTERNATIONAL POLITICAL-ECONOMIC RELATIONS AND INTERNATIONAL SECURITY

Therefore, it was natural for Georgian kings to
be highly interested in the events taking place in
Arran and Shirvan. This also resulted in the Bagra-
tionis’ permanent efforts to prevent the creation
of a single powerful state in the territory from the
Georgian lands to the Caspian Sea. We can also
assume that if it had not been for the geopolit-
ical cataclysms that occurred in the 13™" century
following the arrival of the Mongols, the Kingdom
of Georgia would have attempted to expand into
more territories toward Arran/Shirvan. In other
words, guarding/controlling the said corridor was
vitally important from a military point of view for
the Georgian leaders.

The territory of Shirvan was strategically im-
portant because it was also a kind of geographical
springboard for the invasion of the territories of
Georgia (i.e. eastern Georgia). This explains why
the Georgian kings conducted active defensive,
and sometimes preventive, military campaigns in
Shirvan. Mtkvari-Araxes areas were rich lands both
in terms of agriculture and regional trade. It is not
surprising that one of the main targets of Seljuks
and other nomads in the subsequent centuries
was to occupy the lands across Mtkvari-Araxes.
The fall of Shirvan into enemy hands usually un-
dermined the defense of Georgian territories and
increased the risk of territorial encroachment. Ac-
cordingly, active military intervention of the Geor-
gian kings in the south-eastern direction served
as a kind of long-term strategic goal.

This essentially meant that both the states
emerging on Iranian territory, as well as Georgia,
always strove to prevent the establishment of a
unified and powerful centralized state in Shirvan.
The simple geography of the region - the pre-
dominantly plain land of Shirvan, open on several
flanks - made it almost impossible for the rulers
of Shirvan to form a strong state.

The campaigns carried out by the Georgians
in the direction of Shirvan started soon after the
formation of the unified monarchy of Georgia. For
example, in 1067, Bagrat IV captured the fortress of
Daskarat al-Husayn in Shirvan. Moreover, it seems
that Bagrat was motivated by large-scale plans
because, for example, in Sadr ud-Din al-Husayni's
work, “Akhbar ud-Duvlat is-Seljuqiya”, capture of
Barda by Bagrat is also mentioned (Asatiani, 1968:
18-20) [10].
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In addition to the military-strategic impor-
tance of Arran-Shirvan for Georgia, trade and
economic reasons too should be considered. As
is often the case with trade routes, the geograph-
ic corridor functioned as a trade corridor. Arran
and Shirvan were precisely such regions famous
for vibrant economic activity, where many large
cities with large populations had grown. The cit-
ies of Arran and Shirvan were well connected by
a vast network of roads. Control of these roads
would provide the Georgian kings with significant
financial gain. Furthermore, as previously stated,
Arran and Shirvan are geographically contiguous
with northern Iran (Azerbaijan) in the south, which
meant that the cities of Arran and Shirvan were di-
rectly connected to the larger economic centers in
the Iranian highlands of Tabaristan and Khorasan
- Tabriz, Maragha, Ardabil, and so on.

Another important direction for the geogra-
phy of trade routes along Georgia's borders was
the southwest or the expansion toward Armenian
lands and Anatolia. Here, unlike the Arran/Shirvan
areas, the geography was more complex (due to
the mountainous terrain), which historically hin-
dered the movement of peoples and armies. Nev-
ertheless, throughout Georgia’s history this direc-
tion was one of the important corridors for attacks
on the country as well as an essential point for
economic activity due to its geographic proximity
to empires of the Middle East.

Roads led from Artanuji, Javakheti, to Ani in
the southwest, Trebizond in the west, Kars in the
south, Kalikala, Ahlat, and Lake Van. Sprawling
road network led from Lake Van to Syria, Pales-
tine, and Iraqg. Controlling the Trebizond-Ani-Kars-
Ahlat route, as in the case of Arran/Shirvan, would
have given the Georgian kings access to regionally
important highways as well as significant financial
gains.

Accordingly, there were two trade (and, at the
same time, military) routes along the borders of
Georgia, the importance of which was primarily
determined by the geography of the region.

It can be safely argued that the expansion of
Georgia in the south-eastern direction was a long-
term policy. The result of this policy was at least
partial dependence of Shirvan on Georgian mon-
archy from about 1123 when the western part was
directly under the influence of the Bagrationis
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and the eastern part of Shirvan was independent
(Stepnadze, 1990: 34-35) [11].

The non-payment of 40,000 dinars by the ruler
of Shirvan prompted Seljuk Sultan Muhammad's
campaign to Shirvan in 1123. It is possible that
the reason for this was Shirvan's dependence on
Georgia at that time. It seems that this depen-
dence on Georgia continued throughout the 12t
century (including during the reign of Demetre I).

When considering the geographical context, it
is worth noting the role of rivers in the region. The
control of the rivers was significant from a com-
mercial point of view. Honey and other goods, for
example, were often imported into and exported
from Thilisi via the Mtkvari river (Istakhri, 1937: 4)
[12]. According to Ibn-Hawqal, Mtkvari, and Arax-
es were used for navigation and thus highly likely
for trade purposes. Interestingly, it is clear from
the historian's account that he was well aware of
which river was used for trading purposes. Not
every river, however, was used in that way. lbn-
Hawqal used the river Sabidrud near Ardabil as an
example, claiming that it was not navigable due to
its small size. Istakhri mentioned that ships from
Barda reached the Caspian Sea by river.

Controlling the entire space of Mtkvari-Araxes
rivers must have been economically profitable. Nu-
merous undetailed and direct references to rivers
being used for regional trade can be found in Ar-
abic/Persian sources. Because they catch fish and
transport them to other cities (Zakaria Al-Kazvini,
1975: 39) [13]. The fish in the Araxes River was shur-
makh, which was not found elsewhere and was
transported to numerous locations. Araxes banks
were well-known for their pomegranates (Yakut,
1964: 59) [14]. Controlling Araxes and Mtkvari was
also important due to the proximity of many cities
on their borders. It is conceivable that the primary
focus of the region's economic activity should have
been on the territories that were already present at
the confluence of these two rivers.

Therefore, it should not be surprising that var-
ious political forces in the region were making
continued attempts to seize Mtkvari and a large
part of Araxes. By controlling these two regional
arteries, it was possible to control a large part of
the South Caucasus from a military point of view:
the transfer/shipping of troops, necessary items,
or food. The case of the Russians campaigning in
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Barda and Shirvan, for example, clearly demon-
strated that rivers were actively used for military
purposes. It was easy to enter Arran by controlling
the upper part of Mtkvari, as well as to enter
Shirvan by the Araxes River and vice versa. In oth-
er words, Georgia would not be completely safe if
a significant part of the Mtkvari and Araxes rivers
were in the hands of another power.

Due to these economic and military consid-
erations, one of the most important tasks of the
Georgian kings was to occupy as much of the Mtk-
vari and Araxes riverbanks as possible. Hence the
constant attempts of the Georgian kings in the
11%-13% centuries to go as far south as possible
and reach some kind of natural border. The mid-
dle of the Araxes River can be considered a border
because it separates Arran and Shirvan (the tradi-
tional space of Georgian interests) from Azerbai-
jan (Northern Iran).

Araxes could not fully fulfill the role of a pro-
tective barrier, but in ancient times and the Middle
Ages, such geographical barriers were purposeful-
ly chosen to draw a simple frontier zone and con-
struct rudimentary defensive barriers.

Surely it is difficult to imagine that before the
start of military campaigns, Georgian kings and
other high-ranking political leaders of the king-
dom explained the potential expansion of Georgia
in the southern direction in terms of the so-called
“grand strategy”. However, the geography of the
region (the direction of rivers, roads, mountains,
valleys, and ravines), as well as the economic
wealth there, directed the expansion of the uni-
fied kingdom of Georgia towards Arran, Shirvan,
and Armenia in the 11%-13% centuries.

REASONS FOR BAGRATIONI'S MILITARY
CAMPAIGNS

Apart from Tbilisi, the trade potential of other
Georgian cities is only partially reflected in for-
eign sources. Georgian sources also provide us
with very little information on trade relations be-
tween Thilisi and the rest of Georgia. Moreover, it
is especially difficult to discuss Bagrationis' eco-
nomic policy or the role of trade in 10™"-13" Geor-
gian foreign policy. Naturally, these circumstances
pushed the Georgian historiography to focus at-
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tention mostly on the political and military pro-
cesses between Georgia and its neighbors in the
10t%-13t" centuries (wars, peace agreements, etc.).

As a result, the wars of the unified Kingdom
of Georgia for the cities of Armenia, Arran, and
Shirvan are perceived more as wars of self-de-
fense (with the signs of a front-line-defense strat-
egy).

Although the above geographical excursion, as
well as a detailed description of the trade routes
and rich cities on Georgia's borders, reveal that
the natural and logical directions of the expan-
sion of the unified Georgian monarchy were the
southwest, south, and southeast territories (Ar-
menia, Arran, and Shirvan), it would be incorrect
to deny a purely military component as causes
behind these wars.

That is why it is necessary to bring forward the
small amount of direct and indirect information
preserved in Georgian and foreign sources about
the attitude of the Georgian royal government to-
wards trade and what role it played in the foreign
policy of the Bagrationis.

Already during the reign of Giorgi |, first at-
tempts can be seen to spread influence in the
lands located to the south of Georgia. This poli-
cy is more clearly seen during the reign of Bagrat
IV when the king occupied the royal throne of the
Kvirikians - the city of Dmanisi and made sever-
al attempts to capture Thilisi. During the reign of
Bagrat, the first Georgian expedition to Barda was
carried out (1067-1068).

The Kingdom of Georgia expanded to the south
more extensively during the reign of David IV the
Builder (1089-1125). He annexed Kakheti-Hereti in
1103, and Samshvilde, Kaladzori, Lore, Rustavi, and
other nearby small towns in 1110-1118. David con-
quered Dariali pass and the surrounding fortress-
es in 1118.

In 1122, David took Thilisi, and in 1123 cam-
paigned twice in Shirvan reaching the city of
Shaburan in the following year. Around the same
time (before David died in 1125), Georgians should
have established control over Derbent. In 1124,
David captured the following fortresses of the Ar-
menian kingdom of Tashir-Dzoraketi: Gagni, Ter-
unakal, Kavazinn, Norbed, Manasgomn, Tavushi
Kaian, Kaitson, Lore, Tashir and Mahkanaberd. In
the same year, David took Dmanisi.
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David's military campaigns were a continu-
ation of the policy pursued by Bagrat IV, and in
turn, laid the foundation for a larger expansion of
the Kingdom of Georgia in the southward direc-
tion. Though the first years of the rule of David IV's
successor, Demetre, turned out to be unsuccessful
(Dmanisi was lost, and in Ani, the Shedadians, re-
turned to power), the situation was nevertheless
rectified when Demetre soon recaptured Dmanisi,
and in 1139 Georgians captured the city of Ganja.

Georgians took Ani in 1161, during the reign
of Giorgi Ill (though the city was handed over to
the descendants of Shedadid in 1163), and Dvin in
the following year. In 1163, Georgians attacked Er-
zerum. In 1174-1175, Giorgi again attacked Ani and
established direct political control over the city.

Later in 1192-1193, to celebrate the birth of La-
sha-Giorgi, successor to Queen Tamar, a campaign
was organized in the city of Barda. Then anoth-
er campaign to Erzurum. After the victory in the
Battle of Shamkhori in 1195, Shamkhori and Ganja
came under the influence of Georgians. In 1196,
the Georgian army occupied the Armenian side of
Amberd.

In 1199, Ani directly entered the domain of
Georgia. An interesting conquest in the same di-
rection was the capture of Bijni in 1201. The Battle
of Basiani, fought in 1202, was critical for Geor-
gians to expand their influence into neighboring
territories. They captured Kars in 1203 and then
again in 1206, and they failed to capture Ahlat, a
significant trading city on the shores of Lake Van,
in 1208-1209.

Around 1210, Georgians made the largest for-
eign campaign, when the army reached the north
of Iran and, probably, the modern Iran-Turkmeni-
stan border. Let us dscuss in detail the campaign
of Georgians to Iran, because this was one of the
most famous military campaigns in the history of
Georgia and was also related to trade and eco-
nomic interests. In the Georgian historiography,
there is a widespread opinion that the Georgian
military campaign in Iran was an endeavor against
the Khwarazm (Stepnadze, 1989: 187-200) [15]. Oth-
er researchers name the ravaging and pillaging of
the territories as the reason for the campaign (To-
puria, 1975: 224; Gabashvili, 1971: 128) [16].

Although it would not be correct to deny the
military-strategic reasons, it is also necessary to
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take into account the trade and economic inter-
ests behind the Georgian military campaign.

According to “Histories and Eulogies of the
Crowned”, the Georgians campaigned in the north-
ern Iran after the looting of Ani by the Sultan of
Ardabil. The Armenian historian Kirakos Gandza-
ketsi also mentions the cruelty committed by the
Sultan of Ardabil. To take revenge, the campaign
of Georgians to Ardabil was followed by Zakaria
Mkhargrdzeli’s decision to burn alive the people
gathered in one of the shrines of the city (Gandza-
ketsi, 1978: 129) [17].

The Georgian campaign to Ardabil should have fa-
miliarized the Georgian troops with the wealth of this
part of Iran. The Georgians most likely attained valuable
information about important trade routes that passed
through the region, which led to Tabaristan, Khorasan,
and central Iran.

In 1210, during the campaign directly against Iran,
the Georgian army took Marand, Tabriz, and Mian and
reached the southern coast of the Caspian Sea to the
modern Iran-Turkmenistan border, to the city of Jurjan.
The sources describe the innumerable wealth (pearls,
gold, silver, rugs, horses, mules, and camels) that fell
into the hands of the Georgians, which gives the reader
the impression that the Georgians were only interested
in getting booty (Histories..., 1959: 104-107) [18].

It is worth noting that the mentioned military cam-
paign’s route served as an important economic artery
for the entire region, connecting northern Iran to rich
Tabaristan and Khorasan. Many cities famous for thei
trade potential were located along this major highway,
most likely causing Georgians’ interest. It is also possi-
ble that Georgians had detailed knowledge of the wealth
of Tabaristan and Khorasan, as well as the key routes
leading there, before the campaign to Ardabil.

Moreover, we can assume the existence of econom-
ic relations between Georgia and Khorezm through
Tabaristan. According to Ibn Isfandiari, one hundred
thousand Nishabur dinars, Byzantine (Rumi), Baghdad,
and loads of Tbilisi fabrics were sent from Tabaristan to
Khorezm (Beradze, 1976: 70) [19].

The last point of the Georgians’ campaign in Iran
— the city of Jurjan — is especially interesting. Accord-
ing to Yakub, Jurjan, located on the southeastern coast
of the Caspian Sea, was famous for its timber and silk
production. Furthermore, Jurjan was a kind of pivot
point in Central Asia, specifically in the fight against
the Kingdom of Khwarazm. Trade routes from Central
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Asia to Tabaristan and large cities in the central parts of
Iran passed through the city, from which direct routes
reached Arran, Shirvan, and Armenian cities that were
(partially) part of the kingdom of Georgia. According to
Istakhri, who although reports on the 10" century, the
city of Jurjan was quite large and famous for its trade
activity, given its commercial links to the ports of the
Caspian Sea. Various products were transported from
the city to Derbent. We can assume that at the start of
the 13™ century, the trade route passing through Jurjan,
as well as the city itself, should have been a more im-
portant center than in previous centuries. Near Jurjan,
on the shores of the Caspian Sea, there was the city of
Astarabad, from where goods were transported by sea
to Derbent.

This is a list of the major campaigns carried out by
Georgians in the direction of Arran, Shirvan, Arme-
nia, and Iran. Georgian, Armenian, and Persian-Arabic
sources provide very little information on the reasons
for these campaigns, which, as previously stated, are pri-
marily limited to the Georgians' plundering intentions.

The conquered cities and entire regions had unde-
niable military-strategic importance for the Georgian
kingdom. Expansion to the south enabled the Georgian
monarchy to form a front-line defense, keeping the en-
emy away from native Georgian lands and resulting in
less economic and human resource loss. The conquered
lands of Armenia, Arran, and Shirvan, as well as their
powerful fortresses, created a sense of territorial (geo-
graphical) depth. If the enemy was able to penetrate the
depths of the territory with troops from various fortress-
es, it would be possible to weaken the enemy through
minor skirmishes and then drive them into undesirable
areas for eventual defeat.

In addition to these military-strategic reasons, as we
have seen above, the south-west (Armenia, Anatolia),
south (Armenia), and south-east (Arran, Shirvan) direc-
tions were the wealthiest territories in terms of trade and
transit near the Georgian borders. Although Georgian
and foreign sources almost unanimously mention the
capture of booty as one of the reasons for the military
campaigns carried out by Georgians, it is clear that this
expansion of Bargationi stayt in three directions aimed
at establishing control over the trade routes and capture
rich cities.

Furthermore, another important factor for the expan-
sion to the south should have been the large merchant
class living in the cities of the region. These classes had
already developed extensive trade networks with both
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nearby and distant countries. Following the military
conquest, it was in the interests of the Georgian rulers
not to break these contacts as controlling these trade
classes would result in large incomes for the kingdom
of Georgia.

As a result of the aforementioned Georgian cam-
paigns, by the 20s of the 13™ century Georgia gained
control of the two main trade routes, Dvin-Erzurum and
Derbent-Shamakhia, as well as numerous, relatively
minor trade routes. The capture of the Archesh-Ahlat
trade route became a new strategic goal for the Georgian
kings.

Despite the brief period when the kingdom of Geor-
gia controlled vital trade routes and centers (cities) be-
fore the arrival of the Mongols, the Kingdom of Geor-
gia grew prosperous. According to Hamdallah Qazvin,
Georgia's income was 500 tumans (5,000,000 dinars),
which exceeded the revenues of Arran and Mughan,
Shirvan, Greater Armenia, Kurdistan, and Khuzistan.
In general, Hamdallah Qazvini's data should be seen
as realistic. In Georgia's case, income from tax-paying
countries (Ahlat, Shirvan, and Arran) should not be in-
cluded in state income. Georgia's total income was at
least slightly lower than that of other wealthy neighbors,
indicating the country's wealth and economic impor-
tance. Furthermore, comparing the incomes of Western
European countries demonstrates Georgia's relative fi-
nancial strength. Ivane Javakhishvili drew attention to
the fact that by 1300, the income of the king of England
was 4,000,000 francs, and in 1311, while that of France
3,000,000 francs.

As previously stated, little information can be found
in Georgian and foreign sources about the importance
of trade and economy in the foreign policy of the kings
of the unified Georgia. However, a number of revealing
direct and indirect reports can still be gleaned.

The Seljuk invasions caused great damage to the
lands of Armenia and Georgia, not only through direct
raids, as we read in Armenian and Georgian sources.
The Seljuks began to occupy important trade routes con-
necting Georgian lands to Arran, Shirvan, and Armenian
cities. It is difficult to discuss the details due to a lack of
information, but it is easy to imagine that by blocking
the main roads near Georgia's borders, its cities suffered
significant economic losses due to reduced trade flows.

As previously stated, the capture of the main re-
gional military and economic highways was extremely
important to the Georgian kings. The Tbilisi-Ganja-Bar-
da road was one of them. The wars between Georgian
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kings and Seljuks in the 12" century can be described
not only as a struggle for political supremacy but the
competition over the South Caucasus trade routes. In-
deed, David Aghmashenebeli's historian gives us a small
hint about the importance of capturing the trade routes
when he mentions that the area of attacks by the Seljuks
was particularly noticeable on the section of the Tbili-
si-Barda road. The historian also adds that the Seljuks
were interested in this road because of the abundance of
water, firewood, hay, and various wild animals (Life...,
1955: 332) [20]; in other words, because of the wealth of
the territories allong this road.

We can assume that the regional trade on this import-
ant road was affected as a result of the Seljuks’ invasions.
However, Georgians could also cause damage which
was a good way to weaken the enemy. Most likely, the
main reason for the military campaign conducted by the
Seljuks against the Georgians in 1121 was David 1V's
intensified preparations for the capture of Tbilisi. The
Seljuk Turkic leaders could not have overlooked that,
because there were close economic contacts between
Tbilisi and Arran-Shirvan and information was easily
transmitted by merchants. As the Seljuk Turks could
block the roads, the Georgians could also block them to
achieve strategic goals. Most likely, David followed this
tactic when he tried to blockade Tbilisi while preparing
to capture it. It is not surprising that the reason behind
the Seljuks’ invasion of Georgia in 1121 was forestalling
the loss of the trade center of Tbilisi and the desire to
regain control over the Tbilisi-Ganja-Barda trade route.

David Aghmashenebeli's historian directly mentions
that before the military campaign of 1121, oppressed
Turks and the merchants from Gandza, Thbilisi, and
Dmanisi came to seek help from the Seljuk sultan. Be-
hind this worry of the merchants should have been their
difficult economic situation, harassment of caravans by
Georgians — robbery, blocking of roads, etc.

However, like many other conquerors, after captur-
ing Tbilisi in 1122 and partially burning it down, David
began to effectively use the trade and economic poten-
tial of the city. The king introduced preferential tax con-
ditions for the non-Georgian population of Tbilisi. For
example, coins were minted in the name of the Caliph
for the Arab population of the city. Coinage reform was
directly related to connecting Tbilisi and other Geor-
gian cities closely with regional and international trade.
In addition, David imposed fewer taxes on the Muslim
population than on people of other faiths (Sikharulidze,
1985: 89) [21]. Assuming that most of this Muslim pop-
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ulation was engaged in at least regional trade, David's
tax and monetary decisions were aimed at encouraging
trade with Georgia’s neighbors.

The creation of favorable financial conditions for
foreign merchants by Georgian kings has been widely
discussed in the Georgian historiography. Foreign mer-
chants in Western Europe, Russia, and the Byzantine
Empire, for example, faced a number of restrictions.
Such a policy may reflect the Georgian kings' humane
outlook, but we believe it should have been more due
to the economic importance of the Arab, Armenian, and
Jewish populations to the kingdom of Georgia.

The annexation of Thbilisi by David IV in 1122 was
a significant ideological and military-strategic step in
the formation of a truly unified Georgian kingdom.
However, it is also significant that the long-term ef-
forts of the Georgian kings to annex Tbilisi should have
been motivated by purely commercial and economic
considerations. The newly formed Georgian monarchy,
with its growing economic potential, noticed that there
were a number of cities (some Georgian, some not) that
were distinguished by great economic wealth outside
its borders.

BAGRATIONIS AND MILITARY BOOTY

Military booty was a significant source of state
income, consisting primarily of money, sale of the
captives, and valuables (gold, silver). Indeed, ac-
cording to Georgian and foreign sources, Georgian
campaigns in the south were primarily motivated
by the seizure of property in wealthy cities.

Capturing booty was extremely important.
However, we believe that explaining Georgian
campaigns in the 12t"-13'" centuries solely through
the capture of the valuables does not provide the
full picture.

Consider some examples. According to the in-
formation preserved in "Histories and Eulogies of
the Crowned", as a result of the capture of Dvini
by Giorgi Ill, the country was filled with wealth. An
abundance of captives and treasure covered the
fields. Thbilisi was filled with captives, who were
sold for one dram (Histories, 1959: 5-6) [22].

Later, in 1163, when Athabeg Il-Deniz of Arran
recaptured Dvin with a coalition army, the invad-
ers took innumerable property such as gold and
silver from the Georgians.
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According to Basili Ezosmodzghvari, after the
battle of Shamkhori, Tamar's army entered Gan-
ja, where they found plenty of gold. Furthermore,
when describing the army's return to Thilisi, the
historian gives us a detailed picture about the
property that fell into Georgians’ hands. It seems
that the booty was so large that when the Geor-
gian army reached Thbilisi, they spread all their
booty in the vast Didube-Avchala-Gldani area, to
the north of the capital. The army brought many
slaves and started selling them cheaply in the
city. Then, immediately after entering Tbilisi, the
items that the Georgians obtained as a result of
the battles and as a tribute from the territory of
Arran are described: gold, jewelry, dishes, gems,
pearls, helmets, swords, colorful gold fabrics and
luxurious clothes, horses, mules, gold necklaces,
spices, copper pottery, many captives, gold, Indian
stones, and innumerable pearls (Basili, 1959: 127-
129) [23].

"Histories and Eulogies of the Crowned" pro-
vide information on the Georgian army arriving
in Ganja following the battle of Shamkhori where
it was met by nobles, big merchants, judges, and
legislators. When the population of Ganja took
down the gate of the city, they began to spread
precious fabrics and threw gold and silver, drams,
and drachmas on the heads of the Georgians. The
army returned to Thilisi with countless gifts to
Tamar: 12,000 captives, 20,000 horses, 7,000 mules,
and 15,000 camels. Also, various flags, treasures,
gold and lari (Histories, 1959: 72-73) [24].

As a result of the Battle of Basiani, Basili Ezos-
modzghvari mentions the countless properties
that fell into the hands of the Georgians. In the
next section, he mentions gold vessels, pearls,
and gold and crystal vessels decorated with Indi-
an stones.

To celebrate the birth of Lasha-Giorgi, Geor-
gian troops campaigned to Barda, raided Arran,
and freed 3,000 captives for the long lives of Tam-
ar and her son. During the capture of Archesh
near Ahlat, the Georgians likewise amassed much
wealth.

According to the sources, the Georgian cam-
paign in northern Iran holds a special place with
the scale of booty obtained. In response to the
brutal campaign led by the ruler of Ardabil against
Ani, Georgians took Ardabil, and all the property
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was found in their hands: pearls, gold, silver, car-
pets, horses, mules, and camels.

According to “Histories and Eulogies of the
Crowned”, one of the goals of the Georgians' cam-
paign in Iran was to march to Tabriz because of the
wealth in the city. The wealth of Tabriz was indeed
so great that the Georgians were surprised by the
amount of gold, silver, pearls, and clothes they re-
ceived from the inhabitants of the city. Moreover,
during the campaign in Iran, the Georgians also
received a large income from the lord of the city of
Mian, took the city of Zangani, and then marched
to Khorasan.

Although there are numerous reports of Geor-
gians marching to foreign countries to collect
booty, this should not be interpreted to mean that
Georgian kings were interested in that goal. In an-
cient times and the Middle Ages, the capture of
booty was often an unavoidable process that ac-
companied the conquest of wealthy cities.

In the case of the Georgian kings, we see more
than just the capture of booty. The Bagrationis
correctly valued the opportunities arising from the
control of new trade routes, which was reflected in
a series of measures taken by the royal dynasty to
ensure free and safe trade in Georgian-controlled
lands. Access to new trade routes, as well as in-
creased economic income, came with increased
financial costs. It was necessary to maintain se-
curity along these roads by building new forts and
stationing military units. A minor incursion by the
enemy could disrupt trade activity throughout the
region and divert caravans, resulting in significant
financial losses to the royal treasury. Georgian
kings were frequently confronted with the issue
of road protection. For example, David IV's histori-
an, while talking about Thbilisi, mentions the Turks
who sneaked into the city with a rich caravan.

The kings of unified kingdom of Georgia well
understood the importance of regional trade re-
lations and road safety for Georgia. This became
especially important when Georgians moved fur-
ther south to the economically much richer areas.

Apparently, harassing the caravans and indi-
vidual merchants was a problem in 12t-13%"-cen-
tury Georgia. For example, in one of the sections
of “The Knight in the Panther's Skin” (1033), Bagh-
dad merchants talk about robbed Egyptian cara-
van. The author of "Histories and Eulogies of the
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Crowned" mentions the episode when Zakaria and
Ilvane Mkhargrdzeli went to raid from Lori to the
banks of Araxes, an army of Dvinians, Bijnelians,
and Amberdians appeared out of nowhere to raid
the trade caravans. The Mkhargrdzeli brothers
went out to stop the pirates, restrained the enemy
thus restoring security to the entire region (Histo-
ries..., 1959: 60) [25].

Vardan, an Armenian historian, also preserved
reports of Georgian kings' protection of cara-
vans and regional trade in general. According to
the author, Giorgi Ill launched a large-scale cam-
paign against thieves and other evildoers in 1180
(Vardan, 1861: 162) [26]. According to Queen Ana’s
“The Georgian Chronicles”, Giorgi Ill and Tamar
launched a widespread fight against thiefs and
brigands (The Georgian Chronicles, 1942: 241) [27].
Undoubtedly, this also involved measures to re-
strain attacks on caravans and individual mer-
chants.

The protection of the roads on the territory
of the country and the caravans passing through
them is also described in the chronicler of the
time of Lasha-Giorgi. According to the author, no
one in Georgia could rob caravans during Tamar's
reign (The chronicler..., 1955: 369) [28].

Creating favorable trade conditions entailed
more than providing only military security. It was
likewise necessary to construct roads, bridges,
and other infrastructure, as well as to establish
new settlements and cities. It should be noted
that, based on the few references preserved in the
wrriten sources, the multifaceted promotion of
trade played an important role in the policy of the
kings of Georgia in the period from the 11*" to early
13t centuries. As early as the reign of Bagrat 1V,
special attention was paid to the cities which were
experiencing significant economic growth (it was
at this time when Ateni was founded). Moreover,
Bagrat IV must have had trade and economic con-
siderations when he decided to widen the moun-
tain roads after capturing Thilisi for the third time.

The city of Gori experienced particular eco-
nomic boom during the reign of David IV when
ethnic Armenians were settled in most likely for
trade and economic reasons. The Georgia king
helped organize cities and built roads, bridges,
and special houses for merchants while success-
fully fighting the Seljuks.
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As can be seen from numerous sources, the
Georgian kings were well aware of the need to
protect the kingdom’s frontier perimeter and in-
ternal roads from outside enemies. This suggests
that, while the capture of booty was important to
the Georgians, it was not the only motivator for
the military campaigns to the south. Booty was
only the first step, while subsequent decisions
were more related to the security and economic
exploitation of newly conquered/annexed lands.

THE MONGOL REVOLUTION AND THE DECLINE
OF GEORGIA’'S POSITION ON SILK ROADS

The Mongols hold a distinguished place in
world history. They transformed much of Eurasia,
a change well reflected in shifts in the continent's
land and sea trade routes. By the 1220s, these
existing trade routes underwent a total transfor-
mation. With the Mongol campaigns, the extreme
points of the Eurasian continent, from China to
Europe and from the Eurasian steppes to the Near
East, became interconnected through various
trade corridors. In essence, the Mongols achieved
what the Sasanian rulers had attempted in the
6t"-7t" centuries and the Arabs in the 8®-9t" centu-
ries but failed to fully realize (Avdaliani, 2019: 26-
36) [29]. Both powers endeavored to link several
major trade and economic centers, but they only
achieved partial success.

Thus, the Mongols revolutionized trade in Eur-
asia. The routes they established were trans-Eur-
asian in nature (Prawdin, 2005: 347-348) [30]. By
creating new corridors, the Mongols spurred eco-
nomic growth in Europe. Consequently, European
merchants could forge direct connections with
Central Asia, China, and Iran, bypassing Egypt and
the rest of the volatile Middle East.

By the mid-13t™" century a new reality emerged
around Georgia. Trade routes around the Geor-
gian kingdom underwent significant changes. The
transformation was both rapid and tumultuous.
Following the second and more expansive inva-
sion of the Mongols and the establishment of their
military-political dominance in the South Cauca-
sus, trade routes through Ani, Dvin, Kars, Bardav,
Ganja, and Shirvan were drastically altered. Ini-
tially, this change was influenced by Jalal ad-Din.
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Furthermore, subsequent military campaigns by
the Mongols had even more profound effects. The
Central Asian nomads took numerous cities, deci-
mated their trade and economic foundations, and
in many cases either displaced or eradicated large
parts of the populations.

At the same time, the Mongols conquered or
partially destroyed many distant cities that were
significant to Georgia. These included Tabriz, Kh-
lat, and areas in northern Iraq, all of which had
close trade relations with Georgian cities before
the 1220s. The decline of these cities led to a de-
crease in the regional exchange involving Geor-
gian cities.

The establishment of Mongol power had the
anticipated consequences. The directions of trade
routes changed. Georgia lost control over the rich
trading cities to the south, southwest, and south-
east of its borders. Although the new roads did
not shift far to the south from Georgia, they nev-
ertheless were still distant enough to deprive the
Georgian monarchy of significant economic bene-
fits it had enjoyed until the 1220s.

The major trade routes which ran from north
Iran to Trebizond, other cities of Asia minor were
complimented by another major road from the
north of the Black Sea to Central Asia and China.
South Caucasus and Georgia in particular thus
found itself in between these major trade and
economic highways undermining the country’s
position on the silk roads. Nor did the situation
change after the fall of the Mongol domination in
the first half of the 14" century. The invasions by
another Central Asian conqueror, Timur Lang fur-
ther entrenched Tabriz-Trebizond trade connec-
tion and undermined Georgia’s economic power.
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Abstract. This comprehensive article provides a deep dive into Georgia’s intricate and diverse cul-
tural landscape. With a particular focus on the country’s ethnic minorities, specifically Armenians and
Azeris, the research examines the various acculturation strategies these groups employ. The purpose
of the research is to identify and thoroughly understand the multitude of factors that influence the se-
lection of these acculturation strategies amongst these ethnic minorities. Acculturation strategies can
take several forms, including integration, separation, marginalization, and assimilation. Each strategy
has different implications for individuals and groups, influencing their cultural identity, social relation-
ships, and overall psychological well-being. The research presented in this article pays special atten-
tion to the integration strategy. Integration as an acculturation strategy has been linked to numerous
positive outcomes. Among these are the successful coexistence of diverse ethnic groups within a single
society and improved psychological well-being among ethnic minorities. This research aims to contrib-
ute to understanding how integration as an acculturation strategy can foster harmonious multicultural
societies. The exploration of these complex dynamics of cultural integration within Georgia aims to
shed light on the country’s multicultural fabric. This understanding can be used to inform policy deci-
sions and foster a more inclusive society that respects and values its diverse ethnic groups.

KEYWORDS: GEORGIA, ETHNIC MINORITIES, ACCULTURATION, INTEGRATION, ARMENIANS, AZERIS,
PSYCHOLOGICAL WELL-BEING

INTRODUCTION one in every six citizens belonging to an ethnic

minority and a significant proportion of these mi-

Georgia has a rich history of multiculturalism,
with various ethnic groups having inhabited the
country for centuries, as documented by Mai-
suradze (1999) [1], Vadachkoria (2003)[2], Tetvadze
(1998)[3], and Jaoshvili (1996)[4]. Today, different
ethnic groups continue to reside in Georgia, with
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norities living in compact settlements in the re-
gions of Samtskhe-Javakheti and Kvemo Kartli.
According to the 2014 general population census,
86.8% of the Georgian population are Georgians,
6.3% are Azeris, 4.5% are ethnically Armenian citi-
zens, and the remaining 2% are comprised of vari-
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ous other ethnicities, such as Russians, Ossetians,
Yezidis, Ukrainians, Kists, Greeks, Assyrians, and
others (GeoStat, 2014)[5].

The task of merging ethnic minorities into a
country’s majority culture is quite challenging,
considering the diverse ethnic makeup of many
nations. Ethnic groups use various methods to co-
exist with the main culture, which Sam and Berry
(1997)[6] classified as integration, separation, mar-
ginalization, and assimilation under the concept
of acculturation. Among these, integration is key
for successful coexistence. It involves maintaining
one’s cultural individuality while adapting to the
host culture, and it's linked to the mental health
of ethnic minorities (Rogler et al., 1991[7]; Suinn et
al., 1987[8]). Other studies by Berry et al., (2006)[9],
Paluck et al., (2019)[10], and Rios & Wynn (2016)[11]
highlight that integration fosters positive relation-
ships between different groups and that multicul-
tural beliefs help decrease bias against minority
groups. Further research (Berry et al.,, 2021[12];
Nguyen & Benet-Martinez, 2013[13]; Stogianni et
al.,, 2021[14]) also indicate positive outcomes for
immigrants who adopt integration strategies, such
as increased life satisfaction, improved self-es-
teem, and better sociocultural adjustment.

This research aims to identify factors that pre-
dict the choice of different acculturation strate-
gies identified by Berry (1997)[15]. The study ex-
amines the acculturation strategies chosen by
ethnic Armenians and Azeris, who constitute the
two largest ethnic minority groups in Georgia and
are predominantly settled in the regions of Kvemo
Kartli, Kakheti, and Samtskhe-Javakheti (GeoStat,
2014)[16]. The research seeks to identify the fac-
tors that help or hinder the choice of integration
as an acculturation strategy, which is one predic-
tor of the well-being of ethnic minorities.

LITERATURE REVIEW
Acculturation

The interaction between different cultures is
not a new phenomenon and has been the subject
of scholarly attention for decades, as evidenced by
the works of Adler (1975)[17], Redfield et al. (1936)
[18], Richardson (1957)[19], Thomas & Znanieck
(1918)[20], van Osch & Breugelmans (2012)[21],
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Ward & Kennedy (1994)[22], and others. Accultura-
tion, which refers to the changes that occur when
two or more cultures come into contact with each
other, has been the focus of numerous theories,
including Milton Gordon’s (1964)[23] assimilation
theory, the multidimensional model of accultur-
ation (Ward, 2001)[24], the model of acculturation
strategies (Sam & Berry, 2006)[25], the interaction-
al model (Bourhis et al., 1997)[26], and more.

The term acculturation originated in American
anthropology and was first used by John Wesley
Powell (1883)[27] to describe the psychological
changes that occur when two cultures meet. Stan-
ley Hall (1904)[28] is considered the first psychol-
ogist to write about acculturation, although it was
Thomas and Znaniecki (1918)[29] who developed
the first psychological theory of acculturation.
They defined culture as shared conscious process-
es, such as habits, associations, attitudes, and be-
liefs, referred to as schemas. According to them,
“The individual who is creative [+F+C] modifies ex-
isting cultural schema in order “to widen the con-
trol of his environment, to adapt to his purposes
a continually increasing sphere of social reality”
(Thomas & Znaniecki, 1918, p. 1856)[30].

In 1936, Redfield, Linton & Herskovits [31] pro-
posed the first classic definition of acculturation,
determining it as “the process of cultural change
that occurs when individuals from different cultur-
al backgrounds come into prolonged, continuous,
first-hand contact with each other” (pp. 149-152).
They later revised their definition to include cul-
tural change caused by the union of two or more
autonomous culture systems, direct cultural trans-
mission, ecological and demographic modifica-
tions, and changes related to the host culture (So-
cial Science Research Council, 1954)[32]. According
to Bogardus (1949)[33], Imposed acculturation “is
found wherever the people of one culture try to
suppress the culture patterns, for example, of im-
migrants and to impose their patterns of behaviour
and of thought upon these immigrants” (p. 125).

The term “psychological acculturation” was in-
troduced to distinguish between group and indi-
vidual acculturation (Sam, 1994a)[34]; (Ward, 1996)
[35]. Graves (1967)[36] defined individual accultur-
ation as the changes that a person experiences as
a result of interacting with another culture, while
group-level acculturation involves changes in the
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culture itself and manifests in population-level
changes caused by contact between cultures (Ber-
ry et al., 1986)[37].

In 1964, Sociologist Milton Gordon [38] intro-
duced a linear assimilation model, charting the
cultural shifts seen within minority groups. This
model presents acculturation as a stepping-stone
within the broader process of assimilation, with
biculturalism serving as a temporary phase be-
tween total segregation and total assimilation.
The model assumes that individuals from one
culture will shed their original identity as they in-
tegrate into another culture (LaFromboise et al.).,
1993)[39]. It suggests that any acculturation issues
immigrants face are due to their failure to prop-
erly integrate into the new society (Bourhis et al.,
1997)[40]. Other models in social psychology also
depict acculturation as a one-way process, mov-
ing from the preservation of cultural heritage to
total assimilation (Lambert et al., 1986)[41].

In 2001, Berry’'s [42] theory has undergone
many modifications over the years. Berry re-
fined his earlier theory (Berry et al., 1972)[43];
(1980)[44], which implied eight types of accul-
turation, and distinguished four types of accul-
turation strategies that a minority represen-
tative may apply in the process of interacting
with the dominant culture (Berry, 1980, 1997 [45];
Berry, 2006 [46]; Sam, 2006a [47]; Sam & Berry,
2010 [48]; Ward & Kus, 2012 [49]; Celenk & Van de
Vijver, 2011 [50]):

1. Assimilation: when an individual does not
want to have a connection with the native
culture and tries to be more actively in-
volved in the host culture. The process of
interaction between two cultures, as a re-
sult of which one of them loses its identity
and is absorbed by the other.

2. Integration: when an individual maintains
a connection with the native culture and
at the same time is actively involved in the
host culture.

3. Separation: the individual maintains close
ties with the native culture while contact
with the host culture is minimized. It ap-
plies to individuals of different races, cul-
tures, and backgrounds who do not assim-
ilate with the dominant culture and try to
remain separate.
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4. Marginalization: The individual avoids both
native and host culture. The members of
the majority avoid the members of the mi-
nority group. The minority group and issues
related to them become invisible to soci-
ety. The process of making a class or group
of people less or associated with a second-
ary position.

Berry’s (1980 [51], 1997 [52], 2006 [53]) theory,
modified in different years, deals with two main
issues of acculturation of individuals - the first
approach concerns how important it is for an in-
dividual to preserve his cultural heritage when
in contact with the host culture. The second ap-
proach concerns how important it is for the indi-
vidual to participate in the activities of the larger
society. From these two approaches, four strate-
gies of acculturation are derived. These strategies
can be grouped in the following direction: strat-
egies focused on the host culture and strategies
focused on preserving the native cultural heri-
tage. An individual’s strong orientation to the host
culture leads to assimilation, and vice versa (to
the native cultural heritage) to separation, while
those who avoid both cultures have an orienta-
tion to marginalization (Berry, 1997 [54], 2005 [55]).

Acculturation and well-being

The process of acculturation, or the learning
and adaptation to a new culture, can be an ex-
hilarating yet challenging journey for immigrants
(Berry, 2005[56]; Bista & Gaulee, 2017[57]; Chun,
Chesla, & Kwan, 2011[58]). When these individuals
encounter significant cultural adaptation stress
and perceive a lack of resources to handle this
stress, it can often result in conditions such as
stress, anxiety, and depression (Suinn, 2010[59];
Wang & Mallinckrodt, 2006[60]). These conditions
can prompt harmful health behaviours like drink-
ing and smoking (Schnetzer, Schulenberg, & Bu-
chanan, 2013[61]; Mee, 2014[62]).

Berry’s (1997[63]) model of acculturation
suggests that practices like alcohol abuse and
smoking tend to increase in reaction to cultural
adaptation stress. In this context, international
students with no access to coping resources are
more susceptible to this stress and may develop
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harmful practices as a coping mechanism. Howev-
er, a higher degree of acculturation correlates with
lower smoking rates among these students (Sa et
al., 2013[64]).

METHODOLOGY

The current study utilized quantitative re-
search methods to collect data. A quantitative re-
search method was used; in particular, 452 partic-
ipants (46.5% Azeri, 53.5% Armenian) took part in
the survey (n=452).

Based on the research objectives and research
questions, a survey of ethnic Armenians and Azeris
living in Georgia was conducted. For this purpose,
a quantitative research questionnaire was creat-
ed, for which the questions were developed con-
sidering the theoretical framework and also based
on the analysis of in-depth interviews conducted
with field experts (n=15) (the average duration of
the survey process was 45 minutes).

The questionnaire consisted of different
blocks; along with other questions, measures of
psychological characteristics (various self-de-
scription tools) were built into the questionnaire.
To determine acculturation strategies, the East
Asian Immigrants’ Acculturation Assessment Scale
(EAAM) (Barry, 2001[65]) was used in the question-
naire, adapted into Georgian by la Shekriladze in
2017[66].

Because the ethnic Azeris and Armenians living
in Georgia are not proficient in the official state
language (BTCC, 2008[67]), the questionnaire was
adapted to the Armenian and Azeri languages in
accordance with all the rules - the questionnaire
and all the questions and statements contained
in it were translated from Georgian into Armenian
and Azeri and then back into Georgian to com-
pare them with the original version. Professional
translators (ethnically Armenian and Azeri) were
involved in translating the questionnaire.

Before fieldwork, 7-7 pilot questionnaires (cog-
nitive interviews) were conducted with represen-
tatives of ethnic minorities to determine how well
each question was understood (these 14 question-
naires were not used in the final data processing).

Data were processed using a statistical pro-
gram designed for the social sciences (SPSS v25).
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SAMPLING

Purposive sampling methods were used in the
research conducted within the study framework.
The non-probability sampling method, known as
available sampling, was utilized during the inter-
views conducted with field experts. A total of 15
in-depth interviews were conducted.

For the quantitative research, convenient
and snowball sampling were identified as the
purposive sampling methods conducted with
ethnic minorities. 452 Armenian (n=210) and Aze-
ri (n=242) respondents living in Georgia partici-
pated in the quantitative research, and 42 (n=20
Armenian, n=22 Azeri) took part in the qualita-
tive research.

The survey was conducted using a self-ad-
ministered questionnaire, with a door-to-door
(D2D) approach adopted. However, interviewers
were only involved in filling out the question-
naire if the respondent had a question regarding
a specific topic.

RESEARCH PARTICIPANTS

1. The expert survey included interviews with
experts with experience working with eth-
nic minorities, including representatives
of local non-governmental organizations,
linguists, anthropologists, ethnographers,
historians, education experts, and oth-
er stakeholders. A total of 15 field experts
participated in the research. Notably, these
field experts work directly on planning and
implementing various initiatives and proj-
ects related to ethnic minorities and have
direct contact with the representatives of
ethnic minorities living in the regions and
the capital city.

2. The quantitative research with ethnic mi-
norities included a survey conducted in
Thilisi, Samtskhe-Javakheti, Kvemo Kartli,
and other areas of Georgia. A total of 452
ethnic minority representatives partici-
pated in the study, including 210 ethnical-
ly Armenian and 242 ethnically Azeri par-
ticipants. Participants from different age
groups took part in the research, ranging
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FIGURE 1. DISTRIBUTION OF AGE
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in age from 13 to 82 years old. The highest
number of participants (40.8%) fell with-
in the age range of 19-30 years old, fol-
lowed by the 31-44 age range. The small-
est number of respondents were above 75
years old.

These findings provided valuable insights into
the experiences of ethnic minorities in Georgia
and helped inform the development of future pol-
icies and programs to promote interethnic under-
standing and social cohesion in the country (See
Figure 1).

The research participants were composed of
46.5% Armenians and 53.5% Azeris. Accordingly,
46.5% of participants reported speaking Armenian
at home, while 53.5% spoke Azeri. The research
took place in the Samtskhe-Javakheti, Thilisi,
Kakheti, and Kvemo Kartli regions, with 40% of
participants living in Samtskhe-Javakheti, 12% in
Thilisi, 40% in Kvemo Kartli, and 8% in Kakheti.

Armenians and Azeris reported knowing the
state language above the average level, with Ar-
menians reporting a mean of 3.5 (SD=1171) and
Azeris reporting a mean of 3.33 (SD=1.022).

Most participants had secondary and high-

er education, followed by incomplete higher or
technical education. Approximately 83% of partic-
ipants stated that they received their education in
Armenian or Azeri, while 9.5% stated they received
education in mixed languages (Georgian and Ar-
menian/Azeri), 3.1% in Georgian, and 4.2% in Rus-
sian.

These findings provided valuable insights into
the demographic characteristics of the study par-
ticipants, as well as their language abilities and
educational backgrounds (See Table 1).

TABLE 1. EDUCATION

EDUCATION
%
Primary 1,3
Incomplete Secondary 4,2
Secondary 39,2
Technical 12,4
Incomplete Higher 16,2
Higher 241
Masters 2,7

TABLE 2. CHOSE OF ACCULTURATION STRATEGIES BY ETHNICITY

ETHNICITY ASSIMILATION | SEPARATION INTEGRATION MARGINALIZATION

) Mean 2,18 3,66 415 2,13
Armenian .

St. Deviation | 1,16 1,61 2,02 0,38

) Mean 2,43 3,50 3,40 2,85
Azeri .

St. Deviation | 1,14 0,95 1,24 0,83

Mean 2,31 3,58 3,75 2,51
Total .

St. Deviation | 1,15 1,30 1,69 0,92
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TABLE 3. ASSIMILATION AND MARGINALIZATION BY LONELINESS

LONELINESS ASSIMILATION MARGINALIZATION

Mean 1,8 2,0

Low
SD 1,1 0,7
Mean 2,6 2,8

HIGH
SD 1,1 0,9

RESULTS with trust (r=-0.138; p=0.003), locus of control (r=-

By analyzing the results of the quantitative re-
search conducted with ethnic minorities, it is clear
that the most commonly used acculturation strat-
egy is integration (M=3.8; SD=1.1), followed by sep-
aration (M=3.6; SD=1.2), and finally marginalization
(M=2.5; SD=0.9) or assimilation (M=2.3; SD=1.1) (See
Table 2).

The study found that the choice of accultur-
ation strategies among ethnic minorities was re-
lated to various personal factors, including lone-
liness rate, life orientation, trust, locus of control,
and self-esteem. The assimilation index had a pos-
itive correlation with the loneliness index (r=0.269;
p=0.000) and a negative correlation with the locus
of control (r=-0.249; p=0.000), particularly with the
external locus (r=0.352; p=0.000). The correlation
showed that as the loneliness index rose, so did
the assimilation index, while it declined as the ex-
ternal locus index increased.

Analysis of the data by ethnic groups showed
that in the case of ethnic Armenians, assimila-
tion was positively correlated with self-esteem
(r=0.406; p=0.000) and Azeris (r=0.157; p=0.015).
The choice of assimilation is more likely in people
with high self-esteem for representatives of both
ethnic groups. The rate of separation was relat-
ed to optimism (r=0.187; p=0.000), trust (r=0.246;
p=0.000), and locus of control (r=0.223; p=0.000)
internal locus (r=0.123; p=0.029); external locus
(r=0.197; p=0.000)), and was negatively correlated
with the self-esteem index (r=-0.104; p=0.028).

The choice of separation is higher among eth-
nic minorities with high levels of optimism, trust,
and locus of control, while it is lower among peo-
ple with a rate of self-esteem. The integration
strategy was positively correlated with self-es-
teem (r=0.362; p=0.005) and negatively correlated

GLOBALIZATION AND BUSINESS #17, 2024

0.337; p=0.000) internal (r=-0.17; p= 0.002); external
(r=0.269; p=0.000)) and loneliness index (r=-0.132;
p=0.000).

For ethnic Armenians, loneliness and integra-
tion were unrelated, although there was an addi-
tional correlation between integration and opti-
mism (r=0.161; p=0.02). The selection of integration
strategy exhibited an upward trend in conjunction
with elevated self-esteem, while it exhibited a
decline with rising levels of trust, locus of con-
trol, and loneliness. The marginalization rate had
a positive correlation with loneliness (r=0.621;
p=0.000) and locus of control (r=0.376; p=0.000),
particularly with the internal locus of control
(r=0.329; p=0.000), and a negative correlation with
optimism (r= - 0.433; p=0.000) and self-esteem
(r=-0.408; p=0.000).

In our study, the between-group analysis
showed that the rate of loneliness had a statis-
tically significant effect on assimilation (F=0.447;
p=0.504) (t(450)=-7.23; p=0.000) and marginaliza-
tion (F=3.365; p=0.067) (t( 450)=-10967; p=0.000) on
the indicator. People with high loneliness rates
were more likely to choose the strategy of assim-
ilation and marginalization than ethnic minorities
with low loneliness rates, which confirms the re-
sults of the research of Neto and his colleagues
(2017) (See Table 3).

According to the study, the life orientation
had a statistically significant effect on separa-
tion (F=68.893; p=0.000) (t(231.3)=-2.035; p=0.043),
integration (F=79.8; p=0.000) (t(232.5)=-2.679;
p=0.008), and marginalization (F=2.533; p=0.112)
(t(450)=11.227; p=0.000) indicators. Respondents
with an optimistic life orientation tended to pre-
fer separation and integration strategies, while
those with a pessimistic life orientation preferred
the marginalization strategy (See Table 4).
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TABLE 4. SEPARATION, INTEGRATION, MARGINALIZATION BY LIFE ORIENTATION

LIFE ORIENTATION SEPARATION INTEGRATION MARGINALIZATION
Mean 3,47 3,58 2,83
PESIMISM
SD 1,060 1,379 0,866
Mean 3,77 4,07 1,93
OPTIMISM
SD 1,639 2117 0,719
TABLE 5. ACCULTURATION STRATEGIES BY CONTROL OF LOCUS
CONTROL OF LOCUS ASSIMILATION | SEPARATION INTEGRATION MARGINALIZATION
INTERNAL | Mean 25 34 41 2,3
LOCUS SD 11 1,2 17 0,9
EXTERNAL | Mean 19 39 3,0 29
Locus | sp 11 14 1,5 0,9

Our study also confirmed the relationship
between locus of control and acculturation
strategies. Locus of control affected all four ac-
culturation strategies - assimilation (F=0.241;
p=0.642) (t(450)=4.493; p=0.000), separation
(F=1.59; p=0.208) (t(450)=-3.677; p=0.000), integra-
tion (F=4.26; p=0.04) (t(289.6)=6.817; p=0.000), and
marginalization (F=0175; p=0.676) (t(450)=-6.562;
p=0.000). Respondents with an internal locus of
control preferred assimilation and integration
strategies compared to those with an external lo-
cus, while respondents with an external locus pre-
fer Separtion (See Table 5).

Regarding self-esteem, the study found that
the self-esteem was statistically significantly
different between integration (F=9.442; p=0.002)
(t(30.9)=-3116; p=0.004) and marginalization
(F=1.28; p=0.258) (t(450)=4.59; p=0.000) indicators.
Respondents with high self-esteem were more

likely to be integrated than those with low self-es-
teem, while respondents with low self-esteem
were more likely to choose marginalization than
those with high self-esteem (See Table 6).
Following the correlational and intergroup
analysis of the data, multiple linear regression
analysis was conducted to examine the predic-
tive factors of each acculturation strategy. The re-
sults of the regression analysis revealed various
factors that significantly predicted integration
(R2=.656, F(11)=76.235, p<0.01). These factors in-
cluded age (B=-0133, p<0.01), education (B=0.77,
p<0.01), knowledge of the state language (Geor-
gian) (B=0.385, p<0.01), knowledge of the Russian
language (B=0.09, p<0.01), perception of the equal-
ity of ethnic groups (B=0.147, p<0.01), equality of
opportunity to start a job (B=-013, p<0.01), abili-
ty to use the Russian language (B=-0.258, p<0.01),
perception of Orthodoxy as a characteristic factor

TABLE 6. INTEGRATION AND MARGINALIZATION BY SELF-ESTEEM

SELF-ESTEEM INTEGRATION MARGINALIZATION
Mean 3,0 3,3
LOW
SD 11 1,0
Mean 3,8 2,5
HIGH
SD 117 0'9
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TABLE 7. REGRESSION ANALYSIS OF INTEGRATION STRATEGY

INTEGRATION
B p<

Age -0,133 0,01
Education 0,177 0,01
Knowledge of the state language (Georgian). 0,385 0,01
Knowledge of the Russian language 0,09 0,01
Perception of equality of ethnic groups 0147 0,01
Perception of equality of opportunity to start service -013 0,01
Ability to use the Russian language -0,258 | 0,01
Perception of Orthodoxy as a characteristic factor for Georgians -0,138 0,01
Trust in the shrine 0,117 0,01
Performing religious rituals 04 0,01
Frequency of going to pray 0,138 0,01

for Georgians (B=-0.138, p<0.01), trust in the shrine
(B =017, p<0.01), performance of religious rituals
(B=0.114, p<0.01), and frequency of going to prayer
(B=0.138, p<0.01) (See Table 7).

The study examined the relationship between
personal characteristics and integration, finding
a small relationship between the two (R2=.25,
F(3)=49.799, p<0.01). The choice of integration
strategy was only explained by 25% of personal
characteristics such as locus of control (B= -
0.317, p<0.01), self-esteem (B=0.416, p<0.01), and
optimism (B=-0.226, p<0.01). Ethnic minorities with
an internal locus of control, high self-esteem,
and low optimism were more integrated in the
Georgian environment. However, the data analysis
for ethnic Azeris did not reveal any statistically

significant predictors. For ethnic Armenians,
personal factors such as locus of control (B=-
0.262, p<0.01), optimism (B=-0.318, p<0.01), trust
(B=-0.191, p<0.01), and self-esteem (B=0.51, p<0.01)
predicted the integration rate (R2=.41, F(4)=35.583,
p<0.01) (See Table 8).

For ethnic Armenians, the integration index
(R2=.926, F(10)=248.829, p<0.01) was predicted by
various factors such as age (B=-0.208, p<0.01),
knowledge of the state language (Georgian)
(B=0.361, p<0.01), perception of women's active
involvement in public life (B=0.243, p<0.01), per-
ception of equality of ethnic (B=0.545, p<0.01) and
religious (B=-0.571, p<0.01) groups, perception of
the possibility of using the Russian language (B=-
0.297, p<0.01), trust in the shrine (B=0138, p<0.01),

TABLE 8 — REGRESSION ANALYSIS OF INTEGRATION RATE (PERSONAL CHARACTERISTICS)

FOR ETHNIC ARMENIANS

INTEGRATION

B p<
Locus of control -0,262 | 0,01
Optimism -0.318 | 0,01
Trust -0191 0,01
Self-esteem 0,51 0,01
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TABLE 10. REGRESSION ANALYSIS OF INTEGRATION RATE FOR ETHNIC AZERIS

Knowledge of the Georgian language

Perception of equality of religious groups

Education

TABLE 11. REGRESSION ANALYSIS OF ASSIMILATION RATE

Age

Knowledge of the state language (Georgian).

Knowledge of the Russian language

Equality of ethnic groups

Equal opportunities to start service

Shrine trust

Government trust

Performing religious rituals

The importance of knowledge of the Geor-
gian language for the start of service

INTEGRATION
B p<

0323 | 0,01
0256 | 0,01
0228 | 0,01
ASSIMILATION
B p<

-0,295 | 0,01
0422 | 0,01
0112 0,01
0148 | 0,01
-0,227 | 0,01
0152 | 0,01
-0/28 | 0,01
0101 | 0,01
0273 [ 0,01

the president (B=-0.185, p<0.01), the public de-
fender (B=-0.187, p<0.01), and non-governmental
organizations (B=0.277, p<0.01) (See Table 9).

Linear multiple regression analysis confirmed
that for ethnic Azeris, only a few factors signifi-
cantly predicted integration (R2=.314, F(3)=36.392,
p<0.01), including knowledge of the Georgian lan-
guage (B=0.323, p<0.01), perception of equality of
religious groups (B=0.256, p<0.01), and education
(B=0.228, p<0.01) (See Table 10).

Similarly, for assimilation, multiple regression

analysis revealed that factors such as age (B=-
0.295, p<0.01), knowledge of the state language
(Georgian) (B =0.422, p<0.01), knowledge of the
Russian language (B=0.112, p<0.01), equality of eth-
nic groups (B=0.148, p<0.01), equal opportunities
to start a job (B=-0.227, p<0.01), perception of the
importance of the Georgian language for starting
a job (B=-0.273, p <0.01), trust in the government
(B=-0.128, p<0.01), the performance of religious rit-
uals (B=0.101, p<0.01), and perception of the equal-
ity of opportunity to start a job (B=0.152, p<0.01)

TABLE 12. REGRESSION ANALYSIS OF THE ASSIMILATION RATE ACCORDING TO PERSONAL

CHARACTERISTICS

Loneliness

Locus of control

Self-esteem

Trust

ASSIMILATION
p p<

0,427 0,01
0322 | 0,01
0164 | 0,01
0128 0,01
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TABLE 13. REGRESSION ANALYSIS OF THE RATE OF ASSIMILATION ACCORDING TO PERSONAL

CHARACTERISTICS FOR ETHNIC ARMENIANS

Loneliness

Locus of control

Self-esteem

ASSIMILATION
p p<

0,477 0,01
0,396 | 0,01
0386 | 0,01

TABLE 14. REGRESSION ANALYSIS OF ASSIMILATION RATE FOR ETHNIC ARMENIANS

ASSIMILATION

B p<
Knowledge of the state language (Georgian). 0,278 0,01
Perception of the possibility of using the Russian language for
communication “0407 1 001
The importance of religion 0,166 0,01
Shrine trust 0,248 0,01
Government trust -0,488 | 0,01
Trust of the President 0,103 0,01

significantly predicted the assimilation strategy
(R2=.528, F(9)=55.043, p<0.01) (See Table 11).
Furthermore, the multiple regression analysis
between assimilation and personal characteristics
revealed a weak relationship (R2=.212, F(4)=29.986,
p<0.01). Personal characteristics such as loneliness
(B=0.427, p<0.01), locus of control (B=-0.322, p<0.01),
self-esteem (B=0.164, p<0.01), and trust (B=0.128,
p<0.01) were found to predict only 21.2% of the
choice of the assimilation strategy (See Table 12).
The analysis of data based on nationalities re-
vealed that for assimilation, personal characteris-
tics predicted 46.7% of the variance for ethnic Arme-

nians (R2=.467, F(3)=60.088, p<0.01): locus of control
(B=-0.396, p<0.01), self-esteem (B=0.386, p<0.01), and
loneliness (B=0.477, p<0.01) (See Table 13).

Data analysis based on ethnicity found that the
following factors significantly predicted assimila-
tion for ethnic Armenians (R2=.854, F(7)=169.365,
p<0.01): knowledge of the state language (Geor-
gian) (B=0.278, p<0.01), perception of the possibility
of using the Russian language for communication
(B=-0.407, p<0.01), importance of religion (B=0.166,
p<0.01) and the shrine (B=0.248, p<0.01), distrust of
the government (B=-0.488, p<0.01), and distrust of
the president (B=-0.103, p<0.01) (See Table 14).

TABLE 15. REGRESSION ANALYSIS OF ASSIMILATION RATE FOR ETHNIC AZERIS

ASSIMILATION

B p<
Knowledge of the state language (Georgian). 0,397 0,01
Perception of equality of religious groups 0,19 0,01
Assessment of the necessity of the Georgian language for starting the service -0,362 | 0,01
Assessment of the ability to use the Russian language 0,191 0,01
Perception of Orthodoxy as a characteristic feature of Georgianness -0,137 0,01
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TABLE 16. REGRESSION ANALYSIS OF SEPARATION

SEPARATION
B p<

Age 0,254 0,01
Education -0,13 0,01
Knowledge of the state language (Georgian). -0,359 | 0,01
Perception of Orthodoxy as a factor characteristic of Georgianness -0,303 | 0,01
Board/Mayor Trust 0,214 0,01
Parliamentary confidence -0,18 0,01
Material condition 0,219 0,01

For ethnic Azeris, the following factors pre-
dicted assimilation (R2=.366, F(5)=27.229, p<0.01):
knowledge of the state language (Georgian)
(B=0.397, p<0.01), perception of the equality of re-
ligious groups (B=0.19, p<0.01), assessment of the
necessity of the Georgian language for starting a
job (B=-0.362, p<0.01), assessment of the possibility
of using the Russian language (B=0.191, p<0.01), and
perception of Orthodoxy as a characteristic feature
of Georgianness (B=-0.137, p<0.01) (See Table 15).

Regarding separation, statistically signifi-
cant linear multiple regression analysis (R2=.484,
F(7)=59.461, p<0.01) revealed that the following
factors were predictors: age (B=0.254, p<0.01), ed-
ucation (B=-0.13, p<0.01), knowledge of the state
language (Georgian) (B=-0.359, p<0.01), perception
of Orthodoxy as a characteristic sign of Georgi-
anness (B=0.303, p<0.01), confidence in the admin-
istration/city hall (B=0.214, p<0.01), confidence in
the parliament (B=-0.18, p<0.01), and financial sta-
tus (B=0.219, p<0.01) (See Table 16).

Personal characteristics were also found to be
predictive factors of separation, albeit to a less-
er extent (R2=173, F(4)=23.364, p<0.01). Personal
characteristics such as locus of control (B=0.248,
p<0.01), self-esteem (B=-0.203, p<0.01), optimism
(B=0.288, p<0.01), and trust (B=0173, p<0.01) pre-
dicted the choice of separation strategy by 17.3%
(See Table 17).

When analyzing the data according to ethnic-
ity, similar trends were only present for ethnic
Armenians, and the predictive percentage also
increased to 44.3% (R2=.443, F(4)=40.838, p<0.01),
with the following factors predicting the choice
of separation strategy: locus of control (B=0.335,
p<0.01), optimism (B=0.267, p<0.01), trust (B=0.287,
p<0.01), and self-esteem (B=-0.417, p<0.01). No sta-
tistically significant regression relationships were
found for ethnic Azeris (See Table 18).

For ethnic Armenians, the choice of separation
strategy can be predicted by the following fac-
tors (R2=.879, F(9)=161.375, p<0.01): age (B=0.263,

TABLE 17. REGRESSION ANALYSIS OF THE SEPARATION RATE ACCORDING TO PERSONAL

CHARACTERISTICS
SEPARATION
B p<
Locus of control 0,248 0,01
Self-esteem -0,203 | 0,01
Optimism 0,288 0,01
Trust 0173 0,01
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TABLE 18. REGRESSION ANALYSIS OF SEPARATION RATE BY PERSONAL CHARACTERISTICS FOR ETHNIC ARMENIANS

SEPARATION

B p<
Locus of control 0,335 0,01
Self-esteem -0,417 10,01
Optimism 0,267 0,01
Trust 0,287 0,01

TABLE 19. REGRESSION ANALYSIS OF SEPARATION STRATEGY FOR ETHNIC ARMENIANS

SEPARATION
B p<

Age 0,263 | 0,01
Knowledge of the state language (Georgian). -0,394 | 0,01
Perception of equality between men and women -0,344 | 0,01
Perception of equality of ethnic groups -0,704 | 0,01
Perception of equality of religious groups 0,569 0,01
Perception of equality of opportunity to start service 0,342 0,01
Assessment of the importance of knowledge of the Georgian language for starting the service |-0,131 | 0,01
Georgianness is equated with Orthodoxy 0,214 0,01
Performing religious rituals 0,108 0,01

p<0.01), knowledge of the state language (Geor-
gian) (B=-0.394, p<0.01), perception of equality be-
tween women and men (B=-0.344, p<0.01), percep-
tion of equality of ethnic (B=-0.704, p<0.01) and
religious (B=0.569, p<0.01) groups, the perception
of equality of opportunities to start a job (B=0.342,
p<0.01), assessment of the importance of knowl-
edge of the Georgian language for starting a job
(B=-0.131, p<0.01), identification with Georgian Or-
thodoxy (B=0.214, p<0.01), and performance of re-

ligious rituals (B=0.108, p<0.01) (See Table 19).

For ethnic Azeris, the choice of separation
strategy can be predicted by the following factors
with 15% accuracy (R2=.15, F(4)=10.485, p<0.01): as-
sessment of the importance of group membership
with neighbors (B=-0.262, p<0.01) and relatives
(B=0.356, p<0.01), trust in the administration/city
hall (B=0.267, p<0.01), and financial status (B=0.237,
p<0.01) (See Table 20).

Regarding marginalization, the linear multiple

TABLE 20. REGRESSION ANALYSIS OF SEPARATION RATE FOR ETHNIC AZERIS

SEPARATION

B p<
Assessing the importance of membership in a neighborhood group -0,262 | 0,01
Assessing the importance of kin group membership 0,356 0,01
Confidence in the Board/City Hall 0,267 0,01
Material condition 0,237 0,01

GLOBALIZATION AND BUSINESS #17, 2024

33




ANNA GVETADZE, EKATERINE PIRTSKHALAVA

TABLE 21. REGRESSION ANALYSIS OF MARGINALIZATION RATE

regression analysis only showed statistically sig-
nificant relationships with the personal charac-
teristics of ethnic minorities (R2=.46, F(3)=127.357,
p<0.01), which are loneliness (B=0.501, p<0.01), lo-
cus of control (B=0.236, p<0.01), and self-esteem
(B=-0.148, p<0.01). For ethnic Armenians, the pre-
dictors of marginalization are loneliness index
(B=0.546, p<0.01) and locus of control (B=0.521,
p<0.01) (R2=.694, F(2)=235.246, p<0.01) (See Table 21).

Predictors for ethnic Armenians were age
(B=0.452, p<0.01), perception of equality between
men and women (B=-0.317, p<0.01), attitudes of
women towards work (B=0.443, p<0.01), neighbors
(B=-0.237, p<0.01), friends (B=-0.302, p<0.01), col-
leagues (B=-0.243, p<0.01), importance of group
membership of relatives (B=0.247, p<0.01), percep-
tion of the importance of knowledge of the Geor-
gian language for starting work (B=0.174, p<0.01),
and assessment of the possibility of using the
Russian language for communication (B=-0.481,
p<0.01) (See Table 22).

MARGINALIZATION
B p<
Loneliness 0,501 0,01
Locus of control 0,236 0,01
Self-esteem -0,148 0,01
DISCUSSION

The current study substantiates global pat-
terns and supports previous research (Nguyen &
Benet-Martinez, 2013 [68]; Rudmin, 2003 [69]; Ward
& Rana-Deuba, 1999 [70]), demonstrating an incli-
nation towards integration among ethnic minori-
ties. However, unique trends surface upon exam-
ination of the ethnic groups Armenians and Azeris
individually. Both groups express a willingness
to conserve their cultural identities. Armenians,
however, attribute significant importance to pre-
serving cultural values for their identity and sense
of belonging, a feature accentuated by the world-
wide Armenian diaspora (Aghaie, 2019 [71]; Ghaz-
arian, 2017 [72]). Similarly, Azeris consider their
cultural values central to their heritage, empha-
sizing the preservation of their customs and tradi-
tions (Mammadova, 2015 [73]). It can, therefore, be
deduced that Armenians and Azeris favour accul-
turation strategies that underscore cultural pres-

TABLE 22. REGRESSION ANALYSIS OF MARGINALIZATION FOR ETHNIC ARMENIANS

MARGINALIZATION

B p<
Age 0,452 0,01
The importance of membership in a group of friends -0,302 | 0,01
The importance of membership in a neighborhood group -0,237 | 0,01
Importance of kin group membership 0,247 0,01
The importance of employee group membership -0,243 | 0,01
Perception of equality between men and women -0,317 | 0,01
Attitudes of women to work 0,443 0,01
Perception of the importance of knowledge of the Georgian language for starting the service 0,174 0,01
Assessment of the ability to use the Russian language for communication -0,481 | 0,01
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ervation. According to Berry’'s theoretical model
(Berry, 2001 [74]), these strategies would be sepa-
ration or integration as both encompass the main-
tenance of cultural identity.

Observations from field experts indicate a diver-
gence in the strategies adopted by Armenians and
Azeris, with Armenians displaying a greater degree
of integration into Georgian society than Azeris.
This variation is ascribed to the superior education-
al achievement and openness of ethnic Armenians
compared to Azeris. Our quantitative analysis re-
veals that ethnic Armenians predominantly adopt an
integration strategy, while Azeris favour a separation
strategy. These findings corroborate our hypothesis
that both ethnic groups endeavour to preserve their
ethnic values. However, ethnic Armenians also in-
corporate elements of the host culture, while Azeris
focus solely on their native culture.

This study aimed to investigate the association
between personal characteristics and the selec-
tion of acculturation strategies. By employing var-
ious scales, including the Rotter Locus of Control
Scale (1966 [75]), Rosenberg's Self-Esteem Scale
(1965 [76]), Loneliness Scale (Russell, Peplau &
Cutrona, 1980 [77]), the revised version of the Life
Orientation Scale (Scheier & Carver, 1985 [78]), and
the General Confidence Scale, we discovered that
marginalization escalated with feelings of loneli-
ness and external locus indices, and diminished
with higher optimism and self-esteem indices. The
integration strategy demonstrated a negative cor-
relation with loneliness, suggesting that the more
a migrant integrates with the culture, the less like-
ly they are to experience high levels of loneliness.
Conversely, loneliness positively correlated with
assimilation and marginalization strategies (Neto
et al., 2017 [79]).

Previous studies (Roncancio et al. (2013) [80],
Knight & Stone (1977) [81], Yao (1983) [82], Prigooff
(1984) [83], and Negg & Woods (1992) [84]) have
established connections between locus of control
and self-esteem, and integration and accultura-
tion. For example, Latin Americans with a high in-
ternal locus of control displayed a higher degree
of acculturation than those with an external lo-
cus (Roncancio et al., 2013 [85]), and a correlation
between acculturation and locus of control and
self-esteem was observed in Mexican Americans
(Knight & Stone [86]).

GLOBALIZATION AND BUSINESS #17, 2024

The likelihood of choosing an integration
strategy in Georgia was higher in individuals who
were young, educated, and members of an ethnic
minority, who were fluent in both Georgian and
Russian, acknowledged the equality of all ethnic
groups in Georgia, believed that proficiency in the
Russian language did not eliminate the necessity
to learn Georgian, maintained faith in the shrine,
practised religious rituals, frequently attended
prayers, and did not view Orthodoxy as a defining
characteristic of Georgianness. These variables
were identified as reliable predictors of integra-
tion, accounting for 65.6% of the variance in inte-
gration.

Integration, predicted by 41%, was associated
with an internal locus, low optimism, high self-es-
teem, and low confidence. Intriguingly, a high trust
score was a negative predictor of integration, sug-
gesting that the higher the trust score, the lower
the integration. This implies that while evaluating
the statements on the trust scale, respondents
took into account trust in their native culture.
Hence, the lower the level of trust in the native
culture, the greater the desire to integrate with
the host culture.

CONCLUSION

The research carried out in this comprehen-
sive study provides illuminating insights into the
cultural landscape of Georgia, revealing the com-
plex dynamics of acculturation strategies at play.
Particularly, the study focused on the country’s
ethnic minorities, the Armenians and Azeris, and
their strategies to navigate their cultural identi-
ties within the broader Georgian society.

The research found that among the various
acculturation strategies, integration is crucial in
promoting successful coexistence and psycholog-
ical well-being among ethnic minorities. Integra-
tion allows these ethnic groups to maintain their
unique cultural identities while participating ac-
tively in the wider society.

This crucial finding underscores the impor-
tance of policymakers recognizing and support-
ing the integration strategy in their decisions and
actions. By encouraging integration, a more in-
clusive society can be fostered, one that respects
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and values the diverse cultural identities of all
its ethnic groups. Looking ahead, there is a need
for further research in this area. Potential future
research directions could include exploring the
impact of these acculturation strategies on oth-
er critical aspects of societal life. These could
encompass economic development, political par-
ticipation, education, and social mobility. By con-
tinuing to investigate these areas, we can deepen
our understanding of the multifaceted dynamics
of multicultural societies and better learn how to
support and nurture their growth.

Furthermore, the findings of this study contrib-
ute to the broader understanding of multicultural
societies. They highlight how a successful integra-

tion strategy can weave a rich tapestry of diverse
cultures, enhancing the societal fabric.
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Abstract. Cultural heritage and cultural environment determine the face of the country and give us
special features that we got from our ancestors. It is the basis of our identity, a source of knowledge
and experience, containing a lot of information which needs to be deciphered and passed on to future
generations. Urban tourist destinations are distinguished not only by their cultural-historical heritage
but also by the diversity of their cultural landscape. In this regard, Kutaisi has a unique opportunity to
emerge as one of the tourism urban centres in Georgia and bring great benefits to the country. There-
fore, our research aims to evaluate and study Kutaisi as a cultural-tourist urban centre through its nat-
ural and cultural heritage monuments, considering future trends, opportunities and challenges. Based
on the study of the mentioned issues, we tried to identify the city of Kutaisi as an authentic tourist
destination and prove its competitiveness. To achieve the goal and objectives of the research, we were
guided by qualitative research methods and an analysis of statistical information, literature, and publi-
cations within the framework of desk research. We collected data and formulated a set of innovations.
The conducted research theoretical and statistical materials allow us to analyze the development of
the cultural destinations of Imereti to identify the existing tourist potential in the Kutaisi municipality
using the systematic analysis method. By developing and implementing the right destination planning
strategy, Kutaisi will be one of the leading cities in terms of tourist destinations, bringing us economic
benefits in the long term.
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INTRODUCTION

The historically formed cultural environment
and cultural heritage define the face of the country
and give each of us special responsibilities inher-
ited from our ancestors. It is the basis that moves
us forward, gives us self-confidence, and defines
our identity. However, we often do not proper-
ly realize these factors. Therefore, we don't take
care of them properly. Our cultural heritage is a
source of knowledge and experience containing a
lot of information, which needs to be deciphered,
announced and passed on to future generations.

The Faro Convention comprehensively indi-
cates the meaning and importance of cultural
heritage and emphasizes the role of urban tourist
destinations in tourism development. (FARO,2005)
[1]. Urban tourist destinations are distinguished
not only by their cultural-historical heritage but
also by the diversity of their cultural landscape.
In this regard, Kutaisi has a unique opportunity
to emerge as one of the tourism urban centres in
Georgia and bring great benefits to the country.

With the growth of tourism as a global phe-
nomenon, cities are becoming increasingly attrac-
tive to tourists. The city meets the expectations of
the growing flow of tourists, attracting them with
rich and diverse cultural facilities, sports, busi-
ness, and constantly renewed opportunities.

There are interesting and valuable urban tour-
ist destinations in Georgia, distinguished not only
by their cultural-historical heritage but also by
the diversity of their cultural landscape. In this re-
gard, Kutaisi has a special place in the Georgian
urban heritage. (Beridze, 1974) [2]. Therefore, our
research aims to evaluate and study Kutaisi as a
cultural-tourist urban centre through its natural
and cultural heritage monuments, considering fu-
ture trends, opportunities and challenges. Based
on the study of the mentioned issue, it will be
possible to identify Kutaisi as one of the authentic
tourist destinations in Georgia and justify its com-
petitiveness.

To achieve the goal and objectives of the re-
search, we were guided by qualitative research
methods and an analysis of statistical informa-
tion, literature, and publications within the frame-
work of desk research. We collected data and for-
mulated a set of innovations.

44

Based on the comparison and analysis of
numerous archaeological artefacts and written
sources, the question of the origin of the original
clothing on the land and water of Kutaisi, the tran-
sition to production, the development of bronze
and iron metallurgy, urban processes, the topogra-
phy of the city at different stages of development
(outer appearance), connections with the outside
world, fortification, secular and monuments of
cult architecture, the results of the archaeological
research of Bagrat temple. The treasure of Geor-
gian national culture enriched with discoveries is
extremely interesting. They depict the continuous
path that brought Kutaisi to the capital of united
Georgia a thousand years ago (Lanchava, 2015) [3].

When we talk about heritage and tourism, we
should consider that the tourist is primarily inter-
ested in seeing and perceiving the unique char-
acter of the host country and understanding its
cultural heritage, through which he will know the
authenticity and greatness of this country. That is
why, in the 215t century, states, including Georgia,
at the crossroads of Europe and Asia, pay great
attention to developing heritage tourism. In this
regard, Kutaisi, with its 3500-year history, is really
attractive to tourists. People have lived in Kutaisi
and its surroundings since the Lower Paleolithic
period. Dinosaur footprints have been found here,
and even traces of the “Argonauts” in search of
the “Golden Fleece” come to this city. For centu-
ries, Kutaisi was the cultural and political centre
of the country and, from the 8" to the 11" century
- the capital of Georgia. In different eras, it was
referred to by different names - Aya, Kutaia and
Kutatisium. It combines architecturally interest-
ing urban structures, historical centre, unique ar-
cheological monuments, church architecture, and
landscapes of self-made beauty, which, if prop-
erly presented to the tourist, is the best way to
see the connections between cultures; that is why
the urban fabric of Kutaisi can be considered as a
“mixed heritage”. Besides, Kutaisi is the only large
city in Western Georgia with a large development
space. 2400 hectares, on which industry, logistics,
construction, service sector and tourism can be
developed simultaneously [4].

While speaking about the tourism of this city’s
cultural heritage, we must consider the principles
of sustainable development. Based on such an
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approach, a place of tourist destination can bring
significant economic benefits to a city or region.
“Sustainable development of tourism implies
the use and management of all resources, during
which economic, social and aesthetic needs will
be supported with the preservation of cultural
heritage, basic ecological processes and vital re-
quirements” (WTO, UNP, 2005) [5].

MAIN PART

A country or a city is often identified with some
monument or landmark that defines the identity
of that city. For Kutaisi, such is the Ukimerioni Hill,
where the Bagrati Cathedral, a symbol of the unit-
ed Georgia, is located and the Rioni River, or in
antique sources, Phasis, with its white stone bot-
tom, which is visible most of the year and gives
the city a special appeal. The Rioniphenomenon is
pivotal for old Kutaisi because the city is directed
towards Rioni. There, you can see the only secular
building of the 17" century, “Okros Chardakhi” that
survived from the Imereti Royal Palace complex.
The building has the status of a cultural heritage
monument. (Isakadze R. 2017) [6].

In the first half of the 215t century, as a result
of the restoration of the city centre implemented

by the central government, Kutaisi presented its
European beauty. Tourists have the opportunity to
feel the authenticity of the city not only through
the classic and modernist style architecture but
through crooked paths, homestead-type build-
ings spread over the hills, which are hidden in the
greenery, the bridges over the Rioni, stone-paved,
cobbled streets, the hospitality of family hotels,
delicious cuisine available in the chamber-type
cafe-bars and restaurants.

The cultural landscape of Kutaisi is attractive
for tourists with a variety of monuments of both
church and secular architecture (the well-known
Bagrat Cathedral, Gelati Academy and Monastery
Complex, the Mtsvanekhvavila Pantheon of public
figures, the remains of the Imereti kings’ residence
and fortress-wall on Uimerion Hill, Geguti Royal
Hall - Georgian secular special monument of ar-
chitecture, Jewish synagogues, etc.) in Kutaisi, the
monuments of natural and material architecture
are combined in such a way that they become one
fabric and give the historical part of the city an
authentic beauty.

Kopitnari International Airport, from which
flights to Europe and Middle and Far East coun-
tries are carried out, made the city attractive for
tourists. This allowed us to receive tourists from
the Eastern civilization, which is a completely new

DISTRIBUTION OF ARRIVALS OF INTERNATIONAL NON-RESIDENT TRAVELLERS

BY THE AGE GROUPS IN 2022-2023 YEARS
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page and a great challenge in the history of Geor-
gian tourism. 2023 was a historic year for Kutaisi
International Airport. Last year, the passenger flow
of Davit Agmashenebeli Airport increased by 103%
compared to 2022 and served 1,671,017 passengers
(2022: 822,486 passengers). In terms of the num-
ber of flights, 2023 was also a record year for Ku-
taisi airport. Kutaisi International Airport served
5,040 flights in January-December 2023, which is
57% more than in the same period of 2022 [7].

Since Georgia attracts tourists in all four sea-
sons of the year, their distribution varies accord-
ing to the country’s regions. Statistical studies of
tourist flows in Georgia, parameters related to the
number of tourists, their distribution by countries
and cities, and the visitors’ goals are interesting.
International travel makes a significant contribu-
tion to the development of the country’s economy.

In 2023, the number of arrivals of international
non-resident travellers in the territory of Georgia
equalled 71 million, which is 30.3 per cent higher
compared to the previous year's data. Most of the
incomes, 45.5 per cent, were made by travellers of
the 31-50 age group [8] (See Diagram 1).

Tourists actively travel to the regions of Geor-

Diagram 2.

gia, diagram 2 presents the statistical data of dif-
ferent parts and the number of Visits By Region.
Tourists actively travel to the regions of Georgia,
diagram 2 presents the statistical data of different
parts and the number of Visits By Region. Accord-
ing to the data of the DMO Imereti Information
Center, in 2023, most of the tourists who visited
their centres were from Poland, followed by Ka-
zakhstan, the United Arab Emirates, Germany, Lat-
via, and Russia (See Diagram 2).

The Department of Statistics of Georgia dis-
tinguishes tourists according to the purpose of
their visit; the groups formed by them are recre-
ation and leisure (tourists who come for vacation),
business and professional (tourists who come on
a business trip), treatment (tourists who come to
health resorts) other purpose (tourists who visit
friends and relatives. (The chart shows the num-
ber of visits by goal) (See Diagram 3).

It turned out that the Imereti region is the
most interesting for local tourists. The character-
istics of domestic travellers are slightly different
from those of international travellers. The three
most frequently visited places are Tbilisi, Kutaisi
and Batumi [9] (See Diagram 4).

DISTRIBUTION OF THE NUMBER OF VISITS MADE BY INBOUND VISITORS
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Diagram 3.
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Despite great efforts, we believe that the city’s
tourism potential is still not fully exploited. First,
we must understand that so far in our country and
Kutaisi in particular, few wealthy tourists have
arrived. The main flow of tourists is the middle
class, so we should direct our tourism potential to
satisfy this segment. The religious factor should
also be taken into account. Muslim tourists are
less interested in our religious monuments, so we

Diagram 4.
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should offer them secular architecture and natu-
ral monuments, such as the caves on the outskirts
of Kutaisi or the nearby canyons with their mag-
nificent beauty. There is a lot of work to be done
in this regard.

Kutaisi is a seasonal city, tourism is active from
March to the end of October. Recently, the number
of visitors has increased considerably. Still, much
effort is needed to make the city attractive for

DISTRIBUTION OF THE MONTHLY AVERAGE NUMBER OF VISITS MADE BY THE GEORGIAN RESIDENTS OF
AGE 15 YEARS OR MORE ON THE TERRITORY OF GEORGIA BY THE VISITED REGIONS IN 2023 YEAR
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them and make tourists more informed about the
city’s tourism potential.

CONCLUSION

Tourism is vital for Kutaisi, and infrastructure
development is of great importance; as you know,
since the second half of the 19" century, the city
was bypassed by the railway, and it became a dead
end. This has been supplemented by a major tran-
sit highway that also bypasses the city. In such a
situation, the opening of Kopitnar airport became
a lifeline for Kutaisi. The airport turned tourism
into an important economic resource of Kutaisi. If
the city’s tourism potential can be properly man-
aged, it will allow us to create jobs, attract foreign
investment, improve local infrastructure and help
raise the profile of the country and the city.

However, many factors need to be solved. In
particular, logistical problems include insufficient
parking space at the airport and in the city of Ku-
taisi, which is one of the hindering factors in tour-
ism development.

It should be noted that the role of Imereti Re-
gional DMO is big on the management, marketing,
development and success of the city’s destination
as a tourism centre, though the local authorities
should develop strategies that will realize the de-
mands of the government and other stakeholders.

For this purpose, cultural heritage should become
part of a unified local (municipal) spatial planning
plan.

We have to consider that the government, pub-
lic, private and non-governmental sectors should
be actively involved in developing tourism policy.
Their involvement in the processes will allow us to
objectively assess the current situation and devel-
op plans in a specific (cultural) direction in short-
term and long-term dynamics.

Through grant projects, it is possible to adver-
tise different heritage areas and make them known
to foreign markets. That is why there is a need for
more educational programs related to the protec-
tion of cultural heritage, conducting training for
young people, and promoting the development
and modernization of the scientific research sys-
tem of the cultural sector.

It should be noted that Kutaisi, as one of the
outstanding cultural-urban centres of Western
Georgia, is an attractive place with its history, so-
cio-cultural and tourist opportunities, and with
proper management and economic calculations,
it will be possible to create a new niche in the in-
ternational tourism market.

It is necessary to develop and implement a
detailed annual marketing strategy for the tourist
destination of Kutaisi, to present the target mar-
kets' priorities, clearly define the activities, and
determine the success evaluation measures.
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Abstract. Tourism is a vital economic driver for countries worldwide, fostering growth and diversi-
fication across various sectors. However, the issue of financial leakage poses a significant challenge,
particularly for countries heavily reliant on imports. This article delves into the strategic direction
required to mitigate financial leakage in the Georgian tourism industry. The study identifies rural and
gastronomic tourism as promising avenues for addressing this challenge through a comprehensive
methodology encompassing in-depth interviews, statistical analysis, and literature review. By lever-
aging Georgia’s diverse culinary heritage and distinctive cuisine, these alternative tourism forms pro-
mote local products and services and offer tourists authentic experiences. The research underscores
the growing global preference for authentic and unique tourism experiences, aligning with the shift
towards locally sourced, high-quality offerings. Through strategic initiatives focused on rural and gas-
tronomic tourism, Georgia can differentiate itself as a leading destination while ensuring equitable dis-
tribution of tourism benefits within local communities. This study contributes to the broader discourse
on sustainable tourism development, emphasizing the importance of local resources, traditions, and
community involvement in shaping the tourism landscape.

KEYWORDS: TOURISM VALUE CHAIN, FOOD TOURISM, RURAL TOURISM

1. INTRODUCTION prosperity through collaborations with other sec-

tors. Tourism provides employment and boosts

The tourism industry is important for a coun-
try’s economy as a significant revenue generator
and a catalyst for broader economic development.
The tourism sector has the potential to stimulate
growth and diversification across various eco-
nomic fields. Tourism is a diverse industry that
connects hospitality, transportation, entertain-
ment, and local services. It contributes to job cre-
ation, infrastructure development, and economic
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the market for locally sourced goods, fostering
economic diversification and rural advancement
in developing countries and mountainous regions
(Sharia, 2019:98) [1]. That's why tourism is consid-
ered a tool to address poverty in developing coun-
tries. Nevertheless, doubts and criticisms have
been raised about the supposed link between
tourism growth and poverty reduction (Giampic-
coli, 2014:1667) [2].
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The tourism industry’s effort to cater to visi-
tors’ requirements leads to an increased demand
for various products and services in the market,
ultimately driving the growth of various economic
sectors. This is expected to positively impact the
country’s overall economic strength. However, in
countries reliant on imports with undiversified
economies highly dependent on tourism, where
the industry heavily relies on imported goods, it
gives rise to the issue of financial outflow (Sharia,
2023:208) [3].

International researchers consider financial
leakage a major issue for developing countries.
UNEP references a report conducted in Thailand
and other countries, which reveals that approx-
imately 70% of tourist expenditures exited Thai-
land via foreign-owned establishments such as
airlines, hotels, tour operators, and imported
food and beverages. Leakage estimates for simi-
lar developing countries are around 80% for the
Caribbean region and 40% for India (Giampicco-
i...2017:3) [4].

As a state reliant on imports, rather than the
tourism sector energising different sectors of the
economy within the country and being reinvest-
ed in various activities domestically, a significant
portion of the funds garnered from tourism exit
Georgia and are utilised in the economies of im-
porting countries (Sharia, 2023:218). This financial
leakage significantly challenges Georgia’s tourism
industry’s sustainability and economic growth.

Lately, there has been a shift in tourist prefer-
ences towards alternative forms of tourism. This
may have been influenced by discovering novel,
previously unexplored destinations and interest
in destinations prioritising local customs, history,
ethics, and unique culture. Consequently, cultural
diversity is seen as a way to enhance the experi-
ences of increasingly adventurous tourists seek-
ing fresh encounters (Lopez-Guzman...2011:69) [5].
From the viewpoint of developing nations, sus-
tainable tourism can be considered as encourag-
ing a more inclusive, fair, culturally and environ-
mentally suitable approach to tourism growth.
By adopting strategies that prioritise community
participation, poverty alleviation, and the conser-
vation of natural and cultural heritage, developing
countries can ensure that the benefits of tourism
are distributed equitably among the local com-
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munities and that negative impacts are minimised
(Giampiccoli, 2014:1668).

The Georgian tourism industry has the poten-
tial to contribute significantly to economic devel-
opment and sustainable tourism. By implementing
rational strategies to mitigate financial leakage,
the industry can retain a larger share of tourist
spending within the country and ensure that local
communities and the economy benefit from tour-
ism-related activities. Therefore, the article’s main
question is: What should be the strategic direction
of the Georgian tourism industry to reduce/miti-
gate financial leakage?

2. METHODOLOGY

This article is based on several stages of re-
search conducted as part of a doctoral thesis,
“Main Directions of Special-Territorial Planning of
Sustainable Development of Tourism Value Chain
on the Example of Georgia”.

In 2020-2021, in-depth interviews with ex-
perts and structural surveys of accommodation
were conducted. A purposive sampling method
was used for in-depth interviews with experts to
determine the share of Georgian products in the
total purchases made by accommodations. The
study also explored changes in this share over re-
cent years and assessed whether Georgian prod-
ucts meet quality standards, competitive pricing,
quantity, stability, and safety. The accommodation
survey primarily aimed to identify the key product
categories within the accommodation value chain
and assess the proportion of Georgian products in
each category.

In 2022, statistical information was processed.
To confirm the survey and in-depth interview find-
ings, data on importing and exporting key prod-
ucts within the accommodation value chain was
obtained from the National Statistics of Georgia.
The analysis involved over 20,000 inputs using
HS4 product codes.

In 2023, additional in-depth interviews were
conducted with representatives of guest houses
and small hotels to find strategies for mitigating
financial leakage. These interviews aimed to gath-
er insights and perspectives from tourism busi-
nesses in Georgia on how they address the issue
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of financial leakage within the industry.

In 2023-2024, we use a comprehensive liter-
ature review approach. This method involved
systematically gathering and analyzing existing
scholarly works, research articles, reports, and
other relevant sources about the subject matter.
The review process entailed meticulous examina-
tion and synthesis of key findings, trends, theo-
ries, and methodologies from the selected litera-
ture. Efforts were also made to critically evaluate
the sources’ credibility, reliability, and relevance
to ensure a robust review. This methodological
approach enabled a thorough understanding of
the current state of knowledge, gaps in research,
and emerging themes related to the strategic di-
rection of the Georgian tourism industry and its
implications for mitigating financial leakage.

MAXQDA was used to process and analyze the
qualitative information, and Excel for quantitative
data.

3. RESULTS AND DISCUSSION
3.1. The result of empirical studies and
statistical analysis

The country’s tourism value chain is a very
complex issue; therefore, within the scope of this
study, the topic was narrowed down to the study
of the value chain of accommodations. A quanti-
tative survey and expert interviews identified 22
primary product categories within the accommo-
dations value chain: 1. Accommodation appliances
and furniture; 2. Cleaning products; 3. Disposable
amenities and items; 4. Building materials; 5. Al-
cohol; 6. Mineral and freshwater; 7. Juices; 8. Sugar
and confectionary additives; 9. Canned foods and
jams; 10. Food oil and butterfat; 11. Flour; 12. Spic-
es and pepper powder; 13. Coffee and tea; 14. Fruit
and dried; 15. Nuts; 16. Potatoes; 17. Vegetable;
18. Cereals and legumes; 19. Fish and seafood; 20.
Dairy products; 21. Egg; 22. Meat.

The combined trade balance for these 22
product categories stands at a deficit of - 468886
thousand U.S. dollars. Out of the total, only eight
groups demonstrate a positive trade balance: al-
cohols, mineral and freshwater, juices, spices and
pepper powder, fruit and dried, nuts, potatoes,
and eggs (Sharia, 2023:2014).
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A negative trade balance of the main prod-
uct groups involved in the accommodation val-
ue chain indicates financial leakages received
through tourism. It is essential to identify the stra-
tegic directions for tourism in the country. This will
maximize the incorporation of local products and
services into the tourism value chain, ultimately
reducing financial leakage.

The in-depth interviews revealed that local
small hotels, family-owned hotels, and concept
hotels are more willing and able to integrate local
products as much as possible than large branded
and international hotels. Representatives of small
local hotels understand that using local products
enhances their prestige and helps them position
themselves well in the market. For international
brand hotels, the most important thing is that the
purchased product is economically profitable in
terms of price and quality, and the product’s or-
igin is of no less importance to them. Empirical
studies have shown that Georgian products often
cannot compete with imported products regard-
ing price, quality, and supply stability.

Expanding and strengthening local produc-
tion will undoubtedly increase the share of local
products in the tourism value chain. In light of the
current situation, exploring existing opportunities
for reducing financial leakage within the tourism
industry is intriguing. That is why we explore the
types of tourism that imply and innovate the use
of local products and services.

3.2. Literature Review - Alternative Types of
Tourism

The increasing importance of mass tourism has
come under examination and faced significant crit-
icism. Meanwhile, alternative approaches to tour-
ism development, which are believed to offer im-
proved outcomes for development, particularly in
developing countries, have been put forward. As a
result, alternative types of tourism have garnered
attention since the 1980s (Giampiccoli, 2014:1667).
These alternative concepts emphasise sustain-
able development, community engagement, and
minimising negative environmental and local cul-
tural impacts. Various forms of alternative tourism
have been evaluated in different ways. Alternative
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approaches to tourism have been proposed, such
as pro-poor tourism, responsible tourism, fair
trade tourism, ecotourism, and community-based
tourism. A notable distinction between CBT and
other alternative forms of tourism is based on
voluntary self-regulating frameworks adhering to
a specific set of principles. In contrast, CBT is not
a self-regulating voluntary process. Unlike main-
stream tourism, which operates from outside the
community, CBT originates within the community,
with ownership and management vested within
the residents (Giampiccoli...2016:3) [6].

In the scientific works, next to the types of al-
ternative tourism, sustainable tourism types are
also found; the following main ones are distin-
guished: ecological tourism, ecotourism or green
tourism, soft tourism, rural tourism, equitable
tourism, solidarity and responsible tourism (Juga-
naru...2008:798-801) [7].

International researchers widely discuss com-
munity-based tourism, but since we currently do
not have the level of decentralisation in gover-
nance in Georgia that would facilitate this type
of tourism, we will not discuss it in detail within
the scope of this article. Instead, we will focus on
other types of tourism that are more relevant to
mitigating financial leakage in Georgia’'s tourism
industry, namely agro-tourism and food tourism.

Gastronomy has not traditionally been seen
as a key attraction for tourists in the past, but it
is now increasingly recognised as an important
aspect of tourism. It serves as a significant draw
for visitors and can cultivate loyal travellers. Gas-
tronomy tourism presents opportunities to inte-
grate local food systems into tourism, fostering
economic development and meeting the specific
demands of customers or tourists. Furthermore, it
can be regarded as a sustainable form of tourism
that supports local producers and stimulates the
local economy. The bond between tourism and
gastronomy is substantial; while eating is a ne-
cessity for travellers, gastronomy enhances their
overall travel experience by contributing to its
quality (Kyriakaki... 2013:2) [8].

To mitigate financial leakage in the tourism
industry, one main strategy is to focus on devel-
oping and promoting gastronomy tourism. This in-
volves showcasing local cuisines, promoting food
experiences, and highlighting the unique aspects
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of gastronomy that can only be found in a partic-
ular destination. By embracing gastronomic tour-
ism, destinations can attract visitors seeking au-
thentic culinary experiences. To mitigate financial
leakage in the tourism industry, one main strategy
is to focus on developing and promoting gastron-
omy tourism.

Exploring the unique flavours of different re-
gions has been attributed to various terms in lit-
erature, including food tourism, cuisine tourism,
culinary tourism, gastronomy tourism, and taste
tourism. Defining gastronomy as a form of travel
is complex and has been approached by several
authors. However, they generally agree on two
main points: that gastronomic activities can be
the primary reason for travel or support it, and
that these activities must offer an exceptional and
memorable experience. Recent research indicates
a shift in tourist preferences over time. It appears
that tourists are interested in visiting significant
cultural, historical, and environmental sites and
seeking out new elements, such as culinary re-
sources, when exploring a destination (Kyriaka-
ki...2013:3). In simple terms, gastronomy helps
highlight what makes a place special by letting
tourists experience its culture and connect with
its history, traditions, and heritage.

Experiencing the local cuisine in a specific
location is a significant activity for tourists and
plays a key role in their choice of destination and
intention to revisit (Nevin, 2019:1) [9]. In interna-
tional scientific literature, there are many studies
on the relationship between specific food char-
acteristics of a region and food tourism or how
a particular dish represents a tourist destination.
For example, Dr. Francesc Fusté-Forné discusses in
detail the development of cheese tourism in Valle
de Roncal, Spain. According to him, cheese tour-
ism has recently attracted growing attention from
scholars and is considered a niche area within
food tourism. Cheese landscapes are an emblem
of rural identity and are key in attracting tourists
to specific destinations. Food tourism involves ex-
ploring a location’s distinctive cultural and nat-
ural aspects through its culinary traditions, par-
ticularly emphasising lesser-explored areas such
as rural, natural, and mountainous settings that
safeguard age-old customs. Food tourism involves
exploring a culture through its cuisine. Gastron-
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omy tourism focuses on understanding, experi-
encing, and savouring the culinary traditions of
a specific region. The unique landscapes, cultural
practices, local products, cooking techniques, and
traditional dishes all contribute to the distinct
gastronomic identity of a destination and form an
essential part of the tourism experiences provid-
ed to guests (Fusté-Forné, 2020:1-2) [10].

In this context, some authors emphasise the
importance of geographical indication. Local food
and products play a significant role in tourism,
with their registration under geographical indica-
tions being crucial for preserving them for future
generations. Geographical indication safeguards
the region’s culture, traditions, customs, touristic
assets, and cultural heritage while promoting sus-
tainability. Therefore, items registered with geo-
graphical indications significantly contribute to
tourism development (Pamukcu...2021:1) [11].

In the article “The Role of a High-quality
Restaurant in Stimulating the Creation and De-
velopment of Gastronomy Tourism”, the authors
discuss the role of Michelin-star restaurants. Mi-
chelin-star restaurants attract a lot of media cov-
erage and customers, contributing significantly
to the local economy. For example, the three-star
Michelin restaurant El Celler de Can Roca empha-
sises its principles and philosophy connected to
the region, drawing in many tourists. Food and
wine play a crucial role in modern-day living and
have emerged as key contributors to the growth
of tourism and a unique market segment (Meneg-
uel...2018:220-221) [12].

Since cultural factors influence dietary pat-
terns and traditions play a role in bolstering na-
tional identity, scholars consider traditional and
regional cuisine integral to a nation’s cultural her-
itage. They argue that local products are an es-
sential part of the destination’s cultural heritage
for tourists and reflect the region’s cultural traits
(Gonda... 2021:94-95) [13].

3.3. Discussion
On the one hand, we have a situation where
the types of tourism that create an authentic and

unique experience are becoming increasingly pop-
ular in the international tourism industry. Talking
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about local products has become popular nowa-
days. There is increasing opposition, particularly
within the food industry, to the negative economic,
social, environmental and cultural impacts of glo-
balisation and free trade. The food industry is un-
dergoing significant changes with a shift towards
mass-produced foods using industrial methods
and high-quality premium category foods. Local
and seasonal products are gaining renewed appre-
ciation, and the traditional knowledge associated
with their production has evolved into a valuable
asset. As a result, creating local products and pro-
moting their sales on a large scale could incentivise
tourism, gastronomy, and rural development. Intro-
ducing local products to the market while empha-
sising their purchase and consumption has become
fashionable (Gonda...2021:92).

On the other hand, we have a diverse and rich
Georgian cuisine with a distinctive cultural identi-
ty and history. Also, from the groups of products
involved in the tourism value chain of Georgia, the
products representing the agriculture and food
industries have a positive trade balance. In the in-
depth interviews conducted for the study, repre-
sentatives of local small hotels and guesthouses
expressed awareness of the benefits of using lo-
cally sourced products. They believe that doing so
makes their services more distinctive and attrac-
tive. By incorporating local products into their of-
ferings, small hotels and guesthouses in Georgia’s
tourism industry can differentiate themselves and
appeal to visitors seeking authentic experiences.

In light of the critical analysis of the literature
review and Georgia's potential in alternative types
of tourism, two strategic directions emerge: rural
tourism and gastronomic tourism/food tourism.
These incorporate local products and services into
the value chain and help reduce financial leakage.

Both international and local researchers agree
that food is one of the defining characteristics of
tourism. They recognised that one-third of tour-
ists’ complete vacation expenditure and acknowl-
edged that tourist preferences for food could
even dictate entire destination choices (Li...2019:1)
[14]. Georgian cuisine is a top attraction for
international visitors to Georgia and reflects the
country’s unique features as the birthplace of
wine and home to diverse ethnographic regions.
Historically, each region expressed its authentici-
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ty through dress, architecture, and food tradition,
with modern times preserving gastronomy most
effectively. The distinctive geography of Georgia—
encompassing alpine and subtropical zones—has
given rise to an impressive culinary tradition.
Georgian cuisine features specific products found
in the Caucasus region, leading to globally re-
nowned dishes. It is a prominent expression of
the country’s ancient and rich culture, reflecting
regional natural resources that have shaped dis-
tinct ethnic food traditions regarding ingredients
used, cooking methods employed, and frequency
of meals consumed (Meladze, 2015:222, 224) [15].

In various parts of the world, numerous suc-
cessful examples of destinations and tourist ser-
vices are developed around products unique to
specific regions. For example, Spain and “oleo
tourism” (olive oil tourism) encompass a range of
experiences centred around the production and
culture of olive oil. These activities may involve
tours of olive groves, visits to historical and mod-
ern mills during the olive harvest, scenic routes
like those found in wine tourism, and opportuni-
ties for tasting olive oils and local dishes where
olive oil plays a prominent role. Thus, “oleo tour-
ism” incorporates diverse cultural pursuits related
to nature, heritage, environment, and regional tra-
ditions (Folgado-Fernandez... 2019:2) [16].

Because Georgia is a homeland of wine, Geor-
gia’s ancient tradition of winemaking is an Intan-
gible Heritage of Humanity, and we have marvel-
lous cuisine; the country can be a leading “brand
destination” in the food tourism field worldwide.

Food tourism is very closely linked with rural
tourism. Both of them allow tourists to experience
the authentic flavours of a destination and feel
the local atmosphere fully. Therefore, strength-

ening rural and food tourism in Georgia’s tourism
industry can play a crucial role in mitigating finan-
cial leakage by promoting local products and ser-
vices involving local populations, resources, and
customs.

4. CONCLUSION

In conclusion, the evolving landscape of the
international tourism industry underscores a
growing preference for authentic and unique ex-
periences, particularly evident in the rising inter-
est in local products. Simultaneously, there is a
discernible shift within the food industry towards
locally sourced, high-quality offerings, reflecting a
broader opposition to the adverse impacts of glo-
balization. Georgia’s rich culinary heritage, with its
diverse and distinctive cuisine, presents a valu-
able asset in this context, offering an authentic
taste of the country’s cultural identity and history.
By integrating local products into the tourism val-
ue chain, particularly within rural and gastronom-
ic tourism initiatives, Georgia can not only differ-
entiate itself as a destination but also mitigate
financial leakage by promoting local economies
and preserving cultural traditions. Drawing par-
allels with successful examples from around the
world, such as Spain’s “oleo tourism,” underscores
the potential for Georgia to position itself as a
leading food tourism destination. Embracing food
and rural tourism as strategic directions aligns
with global trends and presents a promising av-
enue for sustainable development, emphasizing
the importance of local resources, traditions, and
community involvement in shaping the tourism
experience.
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Abstract. This empirical study investigates the implications of the substantial size of central banks’
balance sheets and the potential risks of their gradual normalization. Following the global financial
crisis of 2008, central banks worldwide implemented unprecedented monetary stimulus measures, in-
cluding large-scale asset purchases and unconventional policy tools like quantitative easing (QE). As a
result, central bank balance sheets expanded significantly, reaching historically unprecedented levels
in size and composition. While these measures played a crucial role in stabilizing financial markets and
supporting economic recovery, concerns have arisen regarding the eventual reduction of these bal-
ance sheets and the possibility of disruptive market dynamics. This research examines the challenges
and risks of normalizing central bank balance sheets. Furthermore, it explores the potential occurrence
of “hard landing” scenarios, where sudden reductions in balance sheets could trigger financial market
turmoil and economic downturns. By analyzing historical precedents and theoretical frameworks, this
paper offers valuable insights into the intricate relationship between central bank balance sheets and
the dynamics of financial markets. It provides policymakers and market participants with valuable
perspectives on navigating the path toward monetary policy normalization.

KEYWORDS: UNCONVENTIONAL MONETARY POLICY, CENTRAL BANKS’ BALANCE SHEET,
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INTRODUCTION

The aftermath of the 2008 financial crisis
witnessed central banks across the globe im-
plementing unprecedented monetary policy
measures to revive struggling economies. These
measures included large-scale asset purchases
and quantitative easing (QE), which substantially
expanded central bank balance sheets. Although
this expansion played a crucial role in stabiliz-
ing financial markets and stimulating economic
recovery, it has also raised concerns regarding
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the potential risks associated with the eventual
normalization of these excessively large balance
sheets. As central banks now contemplate the
gradual unwinding of their unconventional poli-
cies, the possibility of a “hard landing” becomes
a significant concern. This introduction estab-
lishes the context for examining the implications
of central banks’ oversized balance sheets and
the potential risks they entail. This complex and
urgent issue can be better understood and an-
alyzed by drawing on historical precedents and
theoretical frameworks.
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ACADEMIC CONCEPTS AND SIMPLE REALITY

Before the 2008 financial collapse, the com-
bination of lenient monetary policies and the
widespread use of financial derivatives created
a deceptive perception of continuous economic
growth. This interdependent relationship between
these two factors resulted in a misleading illusion
of stability and prosperity, concealing the under-
lying vulnerabilities within the financial system.

The central banks’ implementation of easy
money policies, which involved lowering interest
rates to stimulate borrowing, spending, and in-
vestment, aimed to foster economic expansion.
However, these policies had unforeseen conse-
quences. The availability of cheap credit sparked
a borrowing frenzy, as individuals and institutions
accumulated substantial debt, assuming they
could easily repay it due to the low interest rates.
Nevertheless, nothing can endure indefinitely, es-
pecially events that are artificially stimulated.

In reality, the economy lacks the extraordi-
nary capacity to absorb and transform such a
vast amount of credit into real economic growth,
particularly when there is insufficient savings to
support consumer demand. To conceal this real-
ity, the financial market has constructed a false
perception of prosperity by excessively relying on
financial derivatives. Financial derivatives, such as
mortgage-backed securities (MBS) and collateral-
ized debt obligations (CDOs), have long been re-
garded as sophisticated instruments whose value
is derived from underlying assets or indices. While
initially designed to manage risk, their intricate
structure and lack of transparency often gave in-
vestors a false sense of security. These derivatives
were bundled and traded as stable, secure assets,

leading to the perception that they were low-risk
investments (See Table #1). However, the complex-
ity of these financial instruments and the utiliza-
tion of subprime mortgages and other unreliable
debts as underlying assets masked the inherent
risks. This complexity and flawed risk assessment
contributed to the eventual downfall (See Table 1).

Applying derivative instruments in the finan-
cial market can create a perception of econom-
ic growth that exceeds that of the real economy.
However, it is crucial to recognize that finance
serves as a means to efficiently allocate resourc-
es for the real economy rather than acting as the
primary source of economic expansion. Finance
plays a vital role in facilitating the effectiveness of
the real economy and deserves a just portion of
economic growth for its invaluable services. The
eventual collision between this illusion and reali-
ty was simply a matter of time.

The financial crisis of 2007-2009 was the culmi-
nation of a credit crunch that began in the summer
of 2006 and continued into 2007. Most agree that
the crisis had its roots in the U.S. housing mar-
ket, although I will later also discuss some factors
that contributed to the housing price bubble that
burst during the crisis. The first prominent signs
of problems arrived in early 2007 when Freddie
Mac announced that it would no longer purchase
high-risk mortgages, and New Century Financial
Corporation, a leading mortgage lender to risky
borrowers, filed for bankruptcy. (Thakor, 2015) [2].

The accessibility of low-cost credit has signifi-
cantly impacted the market, leading to a surge
in the development and exchange of intricate fi-
nancial derivatives. Driven by the allure of high
returns, this phenomenon has fueled unprece-
dented borrowing and speculation. Unfortunately,

TABLE 1. FINANCIAL DERIVATIVES IN THE WORLD (MILLION USD)

Financial derivatives in the world, $ milion

Open positions In nominal

Market
1990 2004 2007
Stock trading 2290.4 46 592.1 80 575.9
Overseas trade 3450.3 181 132.0 596 004.0
Total 5740.7 227 724.1 676 579.9

Source: (Khidasheli & Chikladze, 2019) [1].
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FIGURE 1. CENTRAL BANKS' BALANCE SHEET (% OF GDP)
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this self-perpetuating cycle has obscured the true
economic reality, as those involved in the finan-
cial realm have become increasingly disconnect-
ed from the authentic fundamentals. Ultimately,
the 2008 financial crisis could serve as a sobering
wake-up call to the fragility of this facade. When
the housing market experienced a sharp decline
and the true risks associated with financial de-
rivatives were revealed, the intricate network of
unsustainable debt and distorted asset values un-
ravelled, ultimately causing a widespread finan-
cial breakdown.

The 2007-08 credit crunch has been far more
complex than earlier crunches because financial
innovation has allowed new ways of packaging
and reselling assets. It is intertwined with the
growth of the subprime mortgage market in the
United States—which offered nonstandard mort-
gages to individuals with nonstandard income or

GLOBALIZATION AND BUSINESS #17, 2024
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credit profiles—but it is a crisis that occurred be-
cause of the mispricing of the risk of these prod-
ucts. New assets were developed based on sub-
prime and other mortgages, which were then sold
to investors in the form of repackaged debt secu-
rities of increasing sophistication. These received
high ratings and were considered safe; they also
provided good returns compared with more con-
ventional asset classes. However, they were not as
safe as the ratings suggested because their value
was closely tied to movements in house prices.
(Mizen, 2008) [3].

The phenomenon of evolution emerges from
introspecting on previous mistakes, but in fi-
nance, it manifests distinctively. In the after-
math of the 2008 financial debacle, artificially
low interest rates were introduced to address
issues fundamentally triggered by the same fac-
tor. Furthermore, conventional academic theo-
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ries were contrived solely to rationalize the no-
tion that the root cause of the crisis would also
function as its “cure”.

ANOTHER ACADEMIC CONCEPT AND THE
SAME REALITY

The extensive discourse and scrutiny of
non-traditional monetary strategies have drawn
focus to the contentious notion of money printing
as a method to foster economic expansion. Never-
theless, a prevalent misunderstanding regarding
these measures is that they bear no consequenc-
es for inflation, coupled with the assumption that
accomplishing a smooth and effective transition
is effortless.

Printing money, often carried out through im-
plementing quantitative easing (QE), involves cen-
tral banks injecting significant amounts of money
into the financial system to boost economic ac-
tivity. While this strategy may result in a tempo-
rary boost, assuming that these measures can be
maintained indefinitely without triggering infla-
tionary pressures is flawed (See Figure 1).

On 1 March, the ECB started quantitative tight-
ening (QT) after eight years of balance sheet ex-
pansion. At the peak in 2022, the Euro system held
monetary policy assets corresponding to around
56% of the euro area GDP. This was substantial

both from a historical perspective and an interna-
tional comparison. The first wave of balance sheet
expansion was a response to the low-inflation en-
vironment prevailing in the aftermath of the euro
area sovereign debt crisis. Between 2014 and 2016,
headline inflation ran persistently below our tar-
get of 2%, averaging just 0.3%. (Schnabel, 2023) [5].

Infusing significant liquidity into the economy
via non-traditional monetary measures entails
the potential hazard of inflation. Although the im-
mediate effect on consumer prices may not be im-
mediately discernible, the surplus money supply
can generate inflationary strains gradually. The
notion of a costless strategy of printing money for
economic advancement overlooks the fundamen-
tal economic principle that continuous monetary
expansion without proportional augmentations in
actual economic production can undermine the
worth of a currency (See Figure 2).

By late 2014, the monetary base had topped
USS$4 trillion. But where was the inflation? It didn’t
happen because people weren't borrowing, and/
or the banks weren’t lending. U.S. bank excess re-
serves held on deposit at the Fed had historically
been an even more quaint USS2 billion or less, but
after 2008, they put the flood of cash on deposit
at the Fed, accumulating USS$2.6 trillion in excess
reserves by late 2014. This resulted in a declining
velocity of circulation, which neutralized the effect
of the monetary expansion. (McKitrick, 2022) [7].

FIGURE 2. HICP ANNUAL AVERAGE INFLATION RATES (2013-2022)
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INFLATION SNOWBALL

In 2008, Queen Elizabeth II famously asked
the London School of Economics (LSE) professors
about the global financial crisis: “Why did no one
see it coming?” If Charles Il were following in the
footsteps of his late mother, he would surely ask
a similar question today, but about high inflation.
This question is more compelling for two reasons.
First, before the recent inflation spike to levels not
seen in 40 years, many central banks in advanced
economies were overwhelmingly concerned about
low inflation. Second, they confidently contended
that inflation was transitory and failed to restrain
it even as prices rose rapidly (Shirakawa, 2023) [8].

The global financial crisis profoundly impacted
the world’s markets, resulting in a severe financial
crunch characterized by heightened uncertainty
and a reluctance among investors to take risks.
In response to this crisis, central banks, partic-
ularly the Federal Reserve, implemented uncon-
ventional monetary policies such as quantitative
easing (QE). One of the main goals of QE was to
address the financial crunch by injecting liquidity
into the financial system. This injection of liquidity
aimed to stabilize the financial markets, restore
confidence, and prevent a collapse of the entire
system. As a result of increased uncertainty and a
desire for safety, investors turned to traditionally
safer assets, such as government bonds. Through
QE, central banks actively purchased these gov-
ernment bonds and other financial assets, leading
to a surge in demand for these safe-haven assets.
The heightened demand for safe assets, in turn,
led to lower yields on government bonds.

The lower yields on government bonds had a
cascading effect on the wider economy. It influ-
enced interest rates across the financial spectrum,
including borrowing costs for businesses and con-
sumers. The cost of borrowing remained relatively
low, which encouraged investment and spending.
Furthermore, the financial crunch and the flight
to safety influenced the behaviour of both con-
sumers and businesses. In the face of economic
uncertainties, households prioritised saving over
spending, while businesses adopted a cautious
approach and delayed investment decisions. This
environment of subdued demand further mitigat-
ed inflationary pressures.
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Moreover, the preference for holding liquid and
secure assets, driven by seeking safety, contribut-
ed to a lower velocity of money—the rate at which
money circulates in the economy. When money
circulates slowly, it has a dampening effect on
overall demand and, subsequently, on inflation.
However, implementing non-traditional monetary
measures, such as the extensive purchase of as-
sets and the maintenance of low interest rates,
started to have noticeable effects on the econo-
my. As confidence was restored and economic ac-
tivities gained momentum, the surplus liquidity
injected into the financial system began circulat-
ing faster. This accelerated velocity of money and
a stronger demand for goods and services created
favourable conditions for the emergence of infla-
tionary pressures.

Various factors converged to contribute to infla-
tion in the later stages of unconventional monetary
policy. Businesses, buoyed by a more positive out-
look, increased their investments, while consumers
became more inclined to spend. The combination
of heightened demand and a swifter money circu-
lation gradually pushed prices upwards.

The faith and notions about “too big to fail” or
“anticyclical monetary policy” were merely wrong,
and it is an empirical fact, but the truth is that
both cases were predictable. Before 2008, the fi-
nancial derivative market created an illusion that
finances were separated from the real economy
and existed separately. After 2008, the same circus
continued in different formulations about mone-
tary policy’s ability to eliminate recession and the
outcomes of the financial crisis. Figuratively, the
plot is the next: “For filling the hole, we have to dig
dipper”. Therefore, we have Conventional results
of unconventional monetary policy: central banks’
balance sheets are unprecedentedly high, credit
markets are overheated, prices are skyrocketing,
and economic growth is slowing down globally.
The same picture that we had in 2008, but now it
is bigger. (Khidasheli, 2022) [9].

“SOFT LANDING” DILEMMA
After experiencing those peaceful times, when

central bank independence came to be widely
accepted, central banks started to deploy uncon-
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FIGURE 3. THE EFFECTIVE FEDERAL FUNDS RATE, 1960-2021
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Source: (St. Louis Fed Economic Data, 2024) [10].

ventional monetary policies. There was a some-
what naive assumption that the policy could be
unwound easily enough when necessary. Unfortu-
nately, the world has changed. The environment
that fostered benign supply-side factors is under
attack from many directions: heightened geopolit-
ical risk, rising populism, and the pandemic have
disrupted global supply chains. Central banks now
face a trade-off between inflation and employment,
making unwinding challenging (Shirakawa, 2023).

The prolonged implementation of non-tra-
ditional monetary measures led to inflationary
pressures and posed a significant risk of exces-
sive reliance on the financial sector and the over-
all economy on the “mighty” central banks. This
form of dependence deviates from the principles
of capitalism and market orientation, resulting in
severe price distortion effects that contribute to
the inefficient allocation of resources and the de-
tachment of the financial system from its intend-
ed role as an efficient allocator of resources (See
Figure 3).

Now, in an environment that compels central
banks to raise rates to combat inflation, their goals
of inflation stability and financial stability conflict.
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The reliance of the private sector, especially the
capital markets, on central bank liquidity has led
to financial dominance, in which concerns about
financial stability restrict monetary policy. In such
an environment, monetary tightening could wreak
havoc on the financial sector and further render
the economy vulnerable to even small disturbanc-
es. The extent of financial dominance depends on
whether private banks are sufficiently capitalized
to withstand losses and on the smoothness of pri-
vate bankruptcy proceedings. A well-functioning
insolvency law would insulate the system from
spillover effects from the failure of an individual
institution and make it less likely that a central
bank would feel compelled to bail it out. These
issues make it difficult for central banks to bring
down inflation without causing a recession—and
somewhat undermine their de facto indepen-
dence. (Rajan, 2023) [11].

The above-mentioned academic perspectives
revolve around the predicament central banks
face in determining their rightful position and
role. The extended efforts to “facilitate” stability
within the financial sector yield conflicting out-
comes concerning the allocation of resources, the
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FIGURE 4. SHARE OF US NATION’S WEALTH NET WORTH BY SOCIAL GROUPS
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influence of market forces, and the disparity in
wealth distribution (See Figure 4).

Yet stopping the postmortem at this point is
probably overly generous to central banks. After
all, their past actions reduced their room to ma-
noeuvre, not only for the outlined reasons. Take
the emergence of fiscal dominance (whereby the
central bank acts to accommodate the govern-
ment’s fiscal spending) and financial dominance
(whereby the central bank acquiesces to market
imperatives). They are not unrelated to central
bank actions of the past few years. (Rajan, 2023).

The emphasis on acquiring assets and main-
taining low interest rates tends to inflate the
values of financial assets, thereby favouring in-
dividuals with substantial holdings. Those with
greater wealth, often characterized by significant
investments in stocks and real estate, witness
a disproportionate increase in their overall net
worth. Consequently, this exacerbates the existing
wealth disparity as the affluent segment benefits
more prominently from the surge in asset prices.

Conversely, the impact of interest rates affects
savers and borrowers in contrasting ways. While
borrowers may relish the advantage of reduced
interest payments, individuals who rely on inter-
est income, such as retirees, may experience a
decline in their earnings. This disparity in income
distribution particularly affects those with fixed
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incomes who heavily rely on interest returns for
their sustenance, thereby contributing to income
inequality (See Figure 4).

In a free-market economy, where there is no
fractional reserve banking practice, the source of
credit resources is savings, temporarily free mon-
ey funds, which, through the banks as the medi-
ators, flow from the savings holders to business
operators in the form of loans. The existence of
savings is, on the one hand, the means for ob-
taining credit resources for business, and on the
other hand, the indicator of the existence of ad-
ditional demand, which should provide support
for economic growth, as well as the application
of the additional issue. Everything changes in the
conditions of a fractional reserve system when the
source of the loan is not real savings but a mone-
tary multiplier (Khidasheli & Chikladze, 2019).

The protracted implementation of non-tradi-
tional monetary policies presents obstacles that
limit the scope for achieving a smooth econom-
ic transition. Although these policies initially aim
to stimulate economic activity and alleviate the
effects of financial crises, their prolonged usage
may give rise to complexities that impede a seam-
less shift toward a more sustainable economic en-
vironment.

The continuation of extremely low interest rates
can contribute to the accumulation of financial im-
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balances. In a low-rate setting, investors, in search
of higher returns, may engage in riskier behaviours,
leading to inflated asset prices. When these imbal-
ances eventually occur, correction can be sudden
and disruptive, making it challenging to orchestrate
a gentle economic landing (See Table 2).

The Fed cannot default or go bankrupt be-
cause it can always create reserves to cover its
losses. Most of the time, the Fed'’s earnings on its
balance sheet are positive, and it remits any prof-
its above its operating costs back to the Treasury.
In the case of a loss, the Fed would halt its remit-
tances to the Treasury until it had offset its losses
with subsequent profit. (Sablik, 2022) [14].

The heavy reliance on non-traditional mea-
sures, such as quantitative easing, may distort
market mechanisms. Markets become accustomed
to interventions by central banks, creating a depen-
dency that, when unwound, can result in height-
ened uncertainty and turbulence in the market.
This challenges the central bank’s ability to engi-
neer a gradual and controlled economic transition.

CONCLUSIONS

The 2008 financial crisis profoundly impacted the
global economy, revealing the inherent vulnerabili-
ties present in fractional reserve banking. This prac-
tice, which allows banks to create money through
lending based on only a fraction of reserves, proved
fragile and susceptible to collapse during economic

downturns. Despite this realization, there has been a
lack of meaningful reform to address the fundamen-
tal flaws in the system’s operation.

Instead of tackling the underlying structural
deficiencies, the response to the crisis primari-
ly focused on short-term stabilization measures.
Central bank intervention and accommodative
monetary policies were relied upon as quick fixes
to stimulate economic growth. However, these
policies have only exacerbated the vulnerabilities
within the system. They have encouraged exces-
sive risk-taking and speculative behaviour, lead-
ing to the inflation of asset bubbles and widening
wealth inequality.

Furthermore, the failure to address the struc-
tural issues within the financial system has left us
vulnerable to future crises. The proliferation of
complex financial products, opaque derivatives
markets, and interconnectedness among finan-
cial institutions continue to pose significant risks.
Comprehensive reform is necessary to ensure the
stability and resilience of the financial system.

Printing money is not an effective solution as
it fails to generate or sustain prosperity. In addi-
tion, it disrupts the price function and results in
the misallocation of resources. Fiat money, in and
of itself, cannot be consumed nor directly utilized
as a producer’'s good in the productive process.
It is essentially unproductive, serving as dead-
stock that yields no tangible output. According to
Say, commodities are ultimately paid for not with
money but with other commodities. Money simply

TABLE 2. THE ELEVEN MONETARY POLICY TIGHTENING SINCE 1965

Total basts points

Inflation two

Dates (effective rate) years later Landing hard or soft?
1 Sept. 1965-Nov. 1966 174 Higher Quite soft—but was it a landing?
2 July 1967-Aug. 1969 540 Lower Softish
3 Feb. 1972-July 1974 962 Higher Hard
4 Jan. 1977-Apr. 1980 1,300 Lower Hard
5 July 1980—]Jan. 1981 1,005 Lower Hard
6  Feb. 1983-Aug. 1984 313 Lower Very soft—but was it a landing?
7 Mar. 1988-Apr. 1989 326 Higher Likely would have been a soft landing
8  Dec. 1993-Apr. 1995 309 Lower Soft
9  Jan. 1999-July 2000 191 Same Softish
10 May 2004—]July 2006 424 Higher Hard—but not due to Fed
11 Now. 2015-Jan. 2019 228 Lower Hard—but not due to Fed

Source: (Blinder, 2023) [13].
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serves as a commonly accepted medium of ex-
change, playing a role solely as an intermediary.
Ultimately, sellers aim to receive other commodi-
ties in exchange for the goods they sell.

The policiesinitially intended to tackle the fun-
damental reasons behind the 2008 financial cri-
sis inadvertently prolonged the cycle of financial
instability and worsened the inherent structural
weaknesses of the global economy. Unconven-
tional monetary measures, such as money print-

ing and aggressive asset acquisitions, may have
offered temporary respite, but they ultimately fell
short of addressing the underlying problems as-
sociated with the fractional reserve system. Going
forward, policymakers need to acknowledge the
constraints of such approaches and shift their at-
tention toward implementing sustainable reforms
that foster financial stability, accountability, and
long-term economic resilience.

10.

1.

12.

13.

14.
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Abstract: This study aims to identify the factors influencing the use of e-banking services among

clients of Algerian banks. To this end, a theoretical model was proposed based on the technology ac-
ceptance model (TAM) and the concept of electronic word of mouth (eWOM). To validate the variables
of the proposed model in the Algerian context, we conducted a qualitative study using semi-structured
interviews, which were carried out with 17 clients from various cities across Algeria, including those in
the east, west, north, and south of the country. The data collected were subjected to thematic content
analysis using a constructivist research approach. The results revealed significant effects of perceived
usefulness, perceived ease of use, perceived trust, and electronic word-of-mouth (eWOM) on the use
of e-banking services among clients of Algerian banks. The results also uncovered other variables that
are expected to have a significant effect on e-banking use in Algeria, namely perceived costs and per-
ceived service quality.

KEYWORDS: E-BABKING USE, ALGERIA, TAM, EWOM

1. INTRODUCTION

The use of technology in modern banking ser-
vices, known as e-banking systems, enhances
banking performance, impacts productivity, and
reinforces the intention to use these technolo-
gies in the digital age (Fatonah et al., 2018, p. 13)
[1]. Designated by other terms, such as internet
banking, electronic banking, tele-banking, mobile
banking, etc. (Hasan et al., 2010, p. 3) [2]. The evolu-
tion of e-banking has put an end to endless queues
in front of different bank counters, as the internet
now allows for multiple banking transactions from

GLOBALIZATION AND BUSINESS #17, 2024

anywhere and at any time (Ataya & Ali, 2019, p. 6)
[3]. Moreover, in developed countries, many finan-
cial transactions are conducted through electronic
money (Anouze & Alamro, 2020, p. 11) [4]. Like other
developing countries, the Algerian banking sector
has made colossal efforts over the past two de-
cades (Bellahcen & Latrech, 2020, p. 6) [5]. These
efforts have vyielded results since 2023 with the
circulation of 10.712.133 interbank cards, of which
70% were active, and the establishment of 3.030
ATMs and 38.144 POS machines for merchants (GIE-
Monétique, 2023) [6]. Despite the progress made by
the banking sector to keep up with the rapid pace
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of innovation and ICT worldwide, the use of e-bank-
ing in Algeria is still in its early stages compared to
the density of the national economic fabric (Bel-
lahcene & Mehdi KHEDIM, 2016, p. 4) [7]. This has
been proven by the numbers provided by the Eco-
nomic Interest Group, where only 2.204.836.081,42
DZD of transactions per bank card were carried out
in 2023. This is a very small number considering a
population of 44.6 million inhabitants and a GDP
per capita of around 2,568 dollars in 2023, accord-
ing to the IMF (2023).

In contrast to this situation, it would be crucial
to investigate with clients of Algerian banks the
factors likely to influence their use of electronic
banking services, namely, Algeria has made a re-
markable leap in the development of electronic
banking systems during the past two decades. A
wide range of research studies worldwide have
been interested in this subject, aiming to demon-
strate the effect of different determinants influ-
encing clients’ use of e-banking.

Previous research concerning the adoption of
e-banking has utilized prominent innovation adop-
tion theories, such as the technology acceptance
model (TAM) (Salloum & Al-Emran, 2018) [8], with its
two pivotal variables. We note that perceived ease
of use was identified as a key factor in the study by
Sarkam et al,, (2021), p. 6 [9], and perceived useful-
ness in the study by Kurnia et al,, (2010). p. 11 [10].
Likewise, in Algeria, the studies by (Bellahcen & La-
trech, 2020, p. 9) [11] confirmed the effect of perceived
ease of use and perceived usefulness on the adop-
tion of e-banking, as well as the Theory of Planned
Behavior (TPB) (Hanafizadeh et al., 2014, p. 2) [12] in
which behavioural intention is a significant determi-
nant of the use of information systems. While their
findings identify various factors responsible for the
limited adoption of e-banking, a consensus has yet
to be reached on the specific variables that influence
e-banking adoption, and results vary depending on
the location, context, and timeframe (Bellahcene &
Latreche, 2023, p. 6) [13]. Moreover, the issue has not
been extensively explored in the broader context of
developing countries and, more specifically, in the
case of Algeria.

Henceforth, the aim of this research is to ex-
amine the principal factors that influence the
use and adoption of electronic banking services
among Algerian bank customers. More precisely,
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this study puts forth, tests and validates an all-en-
compassing theoretical framework for customer
adoption of e-banking by incorporating both, the
Technology Acceptance Model (TAM) and the the-
ory of planned behaviour (TPB).

The subsequent sections of this paper are or-
ganized as follows: Section two provides a litera-
ture review. Section three puts forward the con-
ceptual framework. Section four elucidates the
research methodology employed in this study.
Section five presents the findings. Lastly, section
six concludes the work and suggests avenues for
future research.

2. LITERATURE REVIEW

Electronic banking services have been defined
by (Daniel, 1999, p. 4) [14], as providing banking
services to customers via the Internet. The same
researcher has defined them as an information
service where banks provide certain banking ser-
vices via the Internet (Sheikh & Rahman, 2020, p.
9) [15], describes e-banking as all banking activi-
ties that can reduce customers’ different expenses
when they can access their accounts without vis-
iting bank branches. At this stage, the researchers
have directed their attention to technology adop-
tion, drawing upon several theories, among which
the most well-known is the theory of reasoned
action (TRA) (Fishbein & Ajzen, 1975, p. 19) [16]. The
technology acceptance model (TAM) (Davis et al.,
1989, p. 7) [17]. The theory of planned behaviour
(TPB) (Ajzen, 1991, p. 3) [18], and the unified the-
ory of acceptance and use of technology (UTAUT)
(Viswanath Venkatesh et al., 2003, p. 6) [19].

In recent times, there has been significant ac-
ademic interest in adopting electronic banking,
with many researchers, such as Roy et al., (2017),
p. 9 [20], integrating the technology acceptance
model. The analysis indicates that the level of ac-
ceptance of internet banking among customers is
influenced by two critical factors - perceived ease
of use and external risk. On their part, Gharaibeh
et al., (2018), p. 11 [21] employed a mixed-method
approach to the Unified Theory of Acceptance and
Use of Technology (UTAUT 2) to demonstrate that
the acceptance of mobile banking services is signif-
icantly and positively influenced by factors such as
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mass media, trust, effort expectancy, performance
expectancy, facilitating conditions, and social influ-
ence. However, it was observed that there was no
significant relationship between hedonic motiva-
tion and the adoption of mobile banking services
in the Malaysian context. Similarly, Martins et al,,
(2014) [22] used the UTAUT model to understand the
main determinants of internet banking adoption in
the Portuguese context. The findings provide sup-
port for certain relationships posited by the UTAUT
model, including performance expectancy, effort
expectancy, and social influence, as well as the sig-
nificance of risk as a stronger predictor of inten-
tion. Furthermore, Ahmad et al., (2020), p. 9 [23] ex-
amined the current usage of e-banking through the
Technology Acceptance Model (TAM). The study’s
findings demonstrate that e-service quality has a
positive impact on perceived usefulness, perceived
ease of use, and intention to use e-banking, while
perceived usefulness has a positive effect on at-
titude towards using e-banking and behavioural
intentions to use e-banking. Alalwan et al., (2015)
[24] employed an extended TAM model by including
two external variables, namely perceived risk and
self-efficacy, to investigate customers of the Jor-
danian bank. The findings indicate that perceived
usefulness, perceived ease of use, and perceived
risk significantly influence behavioural intention.
On the other hand, Anouze & Alamro, (2020), p. 10
[25] introduced confusion between the TAM and
TPB models in testing the intention to use elec-
tronic banking services. The data analysis shows
that several key factors, such as perceived ease of
use, perceived usefulness, security, and reasona-
ble pricing, emerge as barriers to the intention to
use e-banking services in Jordan. To explore the in-
tention to use m-banking, Thanh D. Nguyen et al,,
(2019), p. 5[26] integrated electronic Word of Mouth
(e-WOM) into the TAM model. Based on the research
findings, it can be inferred that e-WOM holds a
predominant position within the structural model
of the intention to adopt mobile banking. On the
other hand, in the United Arab Emirates, Salloum &
Al-Emran, (2018), p. 8 [27], expanded the Technology
Acceptance Model (TAM) by incorporating the trust
factor to study the use of electronic payment ser-
vices among students. The findings from the em-
pirical study indicate that trust plays a significant
role in predicting perceived usefulness, perceived
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ease of use, and adoption of e-payment. Moreover,
perceived ease of use is a crucial factor influencing
perceived usefulness and adoption of e-payment.
Employing the modified Technology Acceptance
Model (TAM) in an under-researched Zambian con-
text, Mwiya et al., (2017), p. 3 [28] explored how the
perceived usefulness, perceived ease of use, and
trust (in terms of safety and credibility) of e-bank-
ing technology impact its adoption. The results in-
dicate that the perceived usefulness, ease of use,
and trust each have a significant positive influence
on the attitude towards electronic banking. In Al-
geria, Mansour et al,, (2022), p. 6 [29] incorporat-
ed socio-demographic factors into the TAM model
to predict the factors influencing the adoption of
e-banking among clients of Algerian banks. The
results revealed that gender moderates the influ-
ence of perceived usefulness and perceived trust
on e-banking adoption and that profession mod-
erates the relationship between perceived ease of
use and e-banking adoption.

There is a low level of internet user penetra-
tion in developing countries, as a result, many
individuals prefer traditional methods (such as
personal contact) for obtaining financial services
when conducting business, which could account
for the low adoption rate of online banking (Anou-
ze & Alamro, 2020, p. 9) [30]. In Algeria, the use
of e-banking still remains in the embryonic stage
(Bellahcene & Mehdi KHEDIM, 2016, p. 4) [31].

3. PROPOSED MODEL

To identify the factors likely to influence the
use of e-banking services among Algerian bank
customers, an integrated model combining the
Technology Acceptance Model (TAM) and the The-
ory of Planned Behavior (TPB) was constructed.

Based on previous studies, TAM, originally pro-
posed by Davis (1986), p. 6 [32], aims to provide
verification and explanation of the determinants
of acceptance and use of information technolo-
gies. Over the past two decades, the Technology
Acceptance Model (TAM) has been the most com-
monly employed framework among researchers in
the field of information systems and has amassed
substantial empirical evidence (Bellahcene & La-
treche, 2023, p. 11) [33]. Therefore, the conceptual
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model proposed in this study includes all factors
adopted by TAM. Then, and in addition to the TAM,
our model was based on TPB.

The theory of planned behaviour (TPB) (Ajzen,
1991, p. 13) [34] represents an expansion of the
Theory of Reasoned Action (TRA) developed by
Lai, (2017), p. 8) [35], which was deemed necessary
due to the TRA's limitations in accounting for be-
haviours that are not completely under individu-
als’ voluntary control. In the theory of planned be-
haviour, similar to the original theory of reasoned
action, the individual’s intention to perform a par-
ticular behaviour is a central factor (Ajzen, 1991,
p. 6) [36]. Building upon this, we have augmented
our proposed model by including the behavioural
intention factor to predict the adoption of elec-
tronic banking services. In addition, our proposed
model incorporates e-WOM and perceived trust, in
addition to the TAM and TPB. Accordingly, the re-
search model contains five main factors affecting
e-banking use, figure (1).

Electronic Word-of-Mouth (e-WOM): as de-
fined by Thanh D. Nguyen et al., (2019), p. 9 [37]
represents the dynamic and continuous process
of exchanging information among potential, actu-
al, or past consumers regarding a product, service,
brand, or company, which is available to a multi-
tude of people and institutions via the internet.
e-WOM is also an extraordinary tool for free com-
munication about services or products and has
become an interesting research topic for manag-
ers on social media (Nguyen et al., 2019, p. 11) [38].

This variable has been discussed in several stud-
ies, such as the study by (Augusto & Torres, 2018, p.
7) [39], which focuses on e-WOM in the banking in-
dustry context, as well as the study by(Petrovic et
al., 2021, p. 8) [40], which examines the influence of
electronic word-of-mouth on the use of m-banking.
From there, we propose the following hypotheses:

H1a: eWOM will affect the perceived usefulness
of behavioural intention to use e-banking among
clients of Algerian banks.

H1b: eWOM will affect the perceived ease of
use of the behavioural intention to use e-banking
among Algerian banks’ clients.

H1c: eWOM will affect the perceived trust in
the behavioural intention to use e-banking among
Algerian banks’ clients.

As previously stated, the original TAM is based
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on two main variables:

Perceived usefulness: Defined by (Davis, 1989,
p. 4) [41] as a measure in which a person believes
that the use of a technology should increase work
performance. This arises from the definition of
the term “useful”: “capable of being used advan-
tageously”. (Farrell & Petersen, 1982, p. 8) [42].
The IS community has also conducted extensive
research providing evidence of the significant im-
pact of perceived usefulness on usage intention
(Mansour et al., 2022, p. 4) [43]. Thus, we have test-
ed the following hypothesis:

H2: Perceived usefulness will have a positive
effect on the behavioural intention to use e-bank-
ing among clients of Algerian banks.

Perceived ease of use: Defined as the measure
in which a person believes technology can be used
without significant effort (Viswanath Venkatesh et
al., 2003, p. 9) [44]. Previous research on the adop-
tion of e-banking has established that consumers’
attitudes towards e-banking adoption are signifi-
cantly influenced by their perception of ease of
use (Sarkam et al., 2021, p. 8) [45]. Consequently,
we propose the following hypothesis:

H3: Perceived ease of use will have a positive
effect on the behavioural intention to use e-bank-
ing among clients of Algerian banks.

According to the TAM, these two variables de-
termine the intention to use, which determines
the behaviour of using technology. Over the past
two decades, numerous studies have tested the
TAM, demonstrating the positive influence of per-
ceived usefulness and perceived ease of use on
the adoption of information technologies in gen-
eral and e-banking in particular (Bellahcene & La-
treche, 2023, p. 11) [46].

The research model introduced a third inde-
pendent variable: perceived trust. Gefen et al,,
(2003), p. 2 [47] defined trust as the affection re-
flecting a sense of security towards another party.
Doney & Cannon, (1997), p. 6 [48] suggested that
perceived trust is a complex concept in marketing
and social psychology. Moreover, several studies
using the TAM have emphasized the importance
of the trust concept in using ICT. Therefore, the
fourth hypothesis of this model was formulated
as follows:

H4: Perceived trust will have a positive effect
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FIGURE (1): THE PROPOSED MODEL

Perceived usefulness

Hla
Perceived ease

Hib of use

Electronic word
of mouth

(E-WOM)

Perceived Trust

Source: (Viswanath Venkatesh & Davis, 1996, p. 7)

on the behavioral intention to use mobile banking
among clients of Algerian banks.

Behavioural intention: The Theory of Planned
Behavior (TPB), posit that adoption behaviour is
driven by behavioural intentions which are a func-
tion of an individual’s attitude and the influence
of external factors (Hanafizadeh et al., 2014, p. 8)
[49]. Behavioural intention measures the strength
of one’s willingness to exert effort while perform-
ing certain behaviours (Lee, 2009) [50]. TAM sug-
gests that two specific beliefs perceived ease of
use and perceived usefulness, determine one’s
behavioural intention to use a technology, which
has been linked to subsequent behaviour (Viswa-
nath Venkatesh, 2000, p. 6) [51].

H5: Behavioral intention positively influences
the use of e-banking among clients of Algerian
banks (See Figure 1).

4. RESEARCH METHODOLOGY

According to relativists, people who belong
to different social classes and ethnic groups ex-
perience the same reality differently. This is why
we chose a constructivist research approach that
acknowledges a subjective epistemology and rel-
ativist ontology.

GLOBALIZATION AND BUSINESS #17, 2024

Behavioral

S e-banking use
intention

To validate the proposed variables in the Al-
gerian context and identify any potential new
variables, an exploratory qualitative survey was
conducted with bank customers, randomly se-
lected from several cities across Algeria, namely
the provinces of Tlemcen, Ain-Temouchent, Si-
di-Bel-Abbés, Oran, Algiers, El-Bayad, M’sila, and
Khenchla.

The construction of the Interview Guide, also
known as a grid or framework, the interview guide
represents “the inventory of themes to be ad-
dressed during the interview and data that, at
some point in the exchange, will be the subject of
intervention by the investigator if the interviewee
does not address them spontaneously (Marie et
al., 2016, p. 13) [52].

An interview guide was developed based on
previous research on “The use of electronic bank-
ing services”. During this process, measurement
tools — including the reliability of coding used in
previous studies — were used to evaluate the pro-
posed conceptual model.

To avoid biased information that may result
from a misunderstanding of the questions by re-
spondents, the interview guide was tested on a
small sample of two (2) respondents who were
interviewed face-to-face. This allowed us to mod-
ify our question framework appropriately, avoid
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poorly worded questions, and address them ac-
cordingly. It should also be noted that the appel-
lations of some constructs adopted in our model
were modified in our interview guide, using syn-
onyms to facilitate perception by the interviewees.

5. DATA ANALYSIS TECHNIQUE

To address the research question, the collect-

ed data was subjected to the following techniques:

e Descriptive analysis using Nvivo 10 to

highlight the characteristics of the sample;

e Thematic content analysis, also on

Nvivo 10, involves frequency coding of

words to identify repetitive and similar

words referencing the variables in our

proposed conceptual model. Additionally,

a description of coding words was used

to link expressions with keywords to

obtain reliable support for confirming our
proposed model.

Sample Characteristics and Description:

Initial contact with the respondents was made
through various methods, such as phone, email, or
Facebook, to explain the purpose of the interview
the project goal, obtaining prior agreement to
record the interviews, scheduling appointments,
and agreeing on the location of the interview. The
constructed interview guide covered seventeen
(17) interviewees from all over Algeria, including
the East, West, North, and South regions. The only
requirement was that interviewees be users of
e-banking services, regardless of the degree of
their usage.

As shown in Table 02, the age of the respon-
dents ranged from 24 to 48 years old. The majority
of the respondents (6 persons) were managers in
the public sector, while the rest consisted of two
(4 persons) PhD students, two (2 persons) branch
managers, three (3 persons) managers in insur-
ance, one (1 person) retired and one (1 person) un-
employed. With regards to their domiciliary banks,
we observed that the interviewees had no prefer-
ence between public banks such as BEA, CPA, BDL,
BNA, BEA, CNEP, or Algérie poste, and multination-
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al banks such as AGB, TRUST BANK, and SGA. The
seventeen interviewees used at least one bank.
Regarding the number of e-banking services used,
we noticed that there is only one interviewee who
uses a single electronic banking service, while the
others use between two and five services. Regard-
ing their city of residence, we found that four (4)
respondents lived in Tlemcen, while the remain-
ing respondents were dispersed, with only one re-
spondent residing in each of the following cities:
Ain-Temouchent, Sidi-Belabess, Oran, Alger, M’si-
la, El-bayadh, or Khenchla (See Table 1).

However, we observed an average interview
duration of thirty-eight (38) minutes, conducted in
various locations and recorded by several means
and in different modes, either face-to-face or on-
line, as shown in Table 2 below (See Table 2).

6. RESULTS
6.1. Trustworthiness of qualitative findings:

The trustworthiness or rigour of a study is de-
termined by the level of confidence in the data,
interpretation, and methods used to ensure its
quality. For a study to be considered credible by
readers, researchers must establish the necessary
protocols and procedures for each study (Connel-
ly, 2022, p. 11) [53]. To do so, we conducted a cod-
ing reliability test as follows”.

Coding Reliability Test:

We performed a data coding operation during
this stage by categorizing them into significant
words or phrases related to the research question.
In a qualitative study, coding reliability refers to
the stability of the coding, and it helps to verify
if the coding rules are unambiguous (Allard-Poe-
si, 2003, p. 16) [54]. This coding reliability test was
implemented through the steps proposed by (Al-
lard-Poesi, 2003, p. 17) [55].

Coding stability or intra-evaluator reliability:
when the same coder codes the data repeatedly.
To do this, we performed several coding operations
several times, with consistent results, which con-
firmed the accuracy and reliability of the coding.

Coding reproducibility (or inter-coder reliabil-
ity ICR): The extent to which the coding produc-
es the same results when different people code
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TABLE 1: SAMPLE CHARACTERISTICS

E-BANKING
PROFESSIONAL TOWN OF
INTERVIEWS SEX AGE SITUATION DOMICILIARY BANKS SES;IIIE([Z)ES RESIDENCE
Interviewee 1 Male L Manager in insurance BEA, TRUST BANK Tlemcen
Interviewee 2 Male 27 PhD Student AGB, Algérie Poste Tlemcen
Interviewee 3 Male 37 Branch Manager CPA El bayadh
Interviewee 4 Male 38 Branch Manager CPA, BNA, BEA Tlemcen
Interviewee 5 Male 36 Manager in the public CPA, Algérie poste Tlemcen
sector.
Interviewee 6 Male 33 Manager in insurance BEA, AGB, CNEP Oran
interviewee 7 Male 48 Retired SGA, Algérie Poste Sidi Belabes
Interviewee 8 Male 36 Manager in insurance CPA, Algérie poste Tlemcen
Interviewee 9 Male 26 Manager in the public CPA M'sila
sector.
Interviewee 10 | Male 43 PhD Student BDL, Algérie Poste Khenchla
Interviewee 11 Male 28 Manager in the public BNA, Algérie Poste Alger
sector.
Interviewee 12 Male 29 Manager in the public| TRUST BANK, Algeria A i n
sector. Poste office Temouchent
Interviewee 13 Female |26 PhD Student Paysera bank Tlemcen
Interviewee 14 Female |32 Manager in the public Trust bank Oran
sector
Interviewee 15 | Female |28 Manager in the public Algéria Poste office Alger
sector
Interviewee 16 |Female |24 Unemployed Algéria Poste office Alger
Interviewee 17 Female |25 PhD Student BEA Tlemcen

Source: By researchers based on Nvivo10 outputs

the same data. A high level of ICR demonstrates
that the coding is both reliable and replicable,
which therefore strengthens evidence that the re-
sults of a qualitative study are scientifically valid
(MacPhail et al., 2016, p. 8) [56]. To pass this test,
we handed our data to another researcher, “PhD
student”, who performed an independent coding.
A similarity test was then conducted using the
Nvivo 10 software, which allowed us to assess the
reliability of our data coding, with a similarity ex-
ceeding 85%.

GLOBALIZATION AND BUSINESS #17, 2024

6.2. Thematic analysis approach

This study employed a qualitative approach
to thematic analysis. Thematic content analysis is
centred around identifying recurring patterns or
themes across the entire dataset and is a wide-
ly utilized technique for qualitative data analysis
(Braun & Clarke, 2006, p. 3) [57]. The first step of
analysis involved open coding, an important pro-
cess of breaking down the data into units (Jin &
Hurd, 2018, p. 7) [58]. Therefore, we opted for two
coding approaches to clarify our content analysis.
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TABLE 2: CHARACTERISTICS OF THE INTERVIEWS

DURATION
INTERVIEWS RECORDING EQUIPMENT OF THE LOCIANTT'SIQ“VI%ENTHE MI%?’IEEIgIﬁETva
INTERVIEW

Interviewee 1 Smartphone OPPO F11 26,44 mins | Tlemcen Face to face
Audacity

Interviewee 2 Smartphone OPPO F11 41,57 mins | Tlemcen Face to face
Audacity

Interviewee 3 Smartphone OFPOFi 42,06 mins | Tlemcen Online
Audacity

Interviewee 4 Smartphone OPPOF11 40 mins Tlemcen Face to face
Audacity

Interviewee 5 Smartphone OPPO F11 44,06 mins | Tlemcen Face to face
Audacity

Interviewee 6 Smartphone OPPO F11 39,58 mins | Oran Face to face
Audacity

Interviewee 7 Smartphone OPPO F11 31,34 mins | Sidi Belabes Face to face
Audacity

Interviewee 8 Smartphone OPPO F11 33,03 mins | Tlemcen Face to face
Audacity

Interviewee 9 Smartphone OPPO F1 3511 mins | Tlemcen Online
Audacity

Interviewee 10 Smartphone OPPO F11 34,10 mins | Tlemcen Face to face
Audacity

Interviewee 11 Smartphone OFPOFi 46,28 mins | Tlemcen Online
Audacity

Interviewee 12 Smartphone OPPOF11 4418 mins | Ain Temouchent | Face to face
Audacity

Interviewee 13 Smartphone OPPO F11 41,22 mins | Tlemcen Online
Audacity

Interviewee 14 Smartphone OPPO F11 39,58 mins | Tlemcen Online
Audacity

Interviewee 15 Smartphone OPPO F11 34,20 mins | Tlemcen Online
Audacity

Interviewee 16 Smartphone OPPO F11 31,06 mins | Tlemcen Online
Audacity

Interviewee 17 Smartphone OPPO F1 40,04 mins | Tlemcen Face to face
Audacity

Source: By researchers based on Nvivo10 outputs.

6.2.1 Coding by word frequency
Each coding process begins with the prepara-
tion of the corpus. This preparation involves work-
ing on the corpus and its indexing (Gavard-Perret
et al., 2008, p. 11) [59]. Following Quivy and Van
Campenhoudt (1995), p. 12 [60], we first coded the
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relevant data for the research during the data col-
lection phase. The first form of coding involved
selecting all sources from the corpus, including
all interviews and attributes, and searching for re-
petitive keywords with unlimited word count and
a maximum word length of four (04) letters. The
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goal of this step is to avoid overwhelming the re-
searcher with the richness of information present-
ed in the analysis corpus (See Table 3).

Emerging from the first coding, we unveiled
a significant list of keywords (Table 3), which can
serve as the basis of our content analysis and con-
firm our research model. These words were shared
either multiple times within a single interview or
across all interviews, confirming the shared sim-
ilar ideas among the interviewees regarding the
different factors discussed, which can influence
the use of online banking services.

It is essential to note that some constructs, as
cited in the literature and theories, were replaced
in our interview guide based on their understand-
ing by the interviewees. As observed by (Frédiric,
1996, p. 8) [61], “even with rigorous coding proce-
dures, the researcher intervenes in the actor’'s own
language by transforming the discourse’s form”.
Hence, it was necessary for us to integrate similar

TABLE 3: CODES

names for our variables to facilitate maximum un-
derstanding among the interviewees.

6.2.2. Coding by text frequency
(Categorization):

BARDIN (1977) [62] defined the unit of analysis,
which can be a word, the meaning of a word or
group of words, a whole sentence, sentence frag-
ments such as “subject/verb/object,” one or sev-
eral paragraphs, or an entire text. To better illus-
trate the frequency coding of words, we deemed
it necessary to move to a phrase-based coding
method in relation to all the codes demonstrated
in Table 3 above. This method aims to highlight
and identify expressions related to codes to have
broader and more indicative confirmation sup-
port to validate our proposed research model.
Table 4 below shows a description of the codes
(See Table 4).

INTERVIEWS | E-BANKING | TRUST | EASE | USE | (= WO OR | ADVANTAGEOR | COSTS, | quauiry
Interviewee 1 5 2 0 1 2 0 1 2
Interviewee 2 6 7 1 2 2 4 1 1
Interviewee 3 8 4 1 7 2 1 1 1
Interviewee 4 14 3 0 0 1 0 1 1
Interviewee 5 " 2 0 4 3 2 1 3
Interviewee 6 5 4 0 3 3 0 1 2
Interviewee 7 1 1 1 2 4 0 2 1
Interviewee 8 5 2 0 2 3 1 1 0
Interviewee 9 10 2 1 4 4 0 1 1
Interviewee 10 | 1 2 0 4 3 0 1 2
Interviewee 11 | 2 2 1 2 3 1 1 2
Interviewee 12 | 6 3 1 1 2 3 1 1
Interviewee 13 | 9 2 1 2 1 2 1 1
Interviewee 14 | 5 1 0 4 5 2 1 2
Interviewee 15 | 3 2 2 2 3 1 1 1
Interviewee 16 | 6 3 2 1 1 2 3 1
Interviewee 17 | 8 2 3 1 0 1 2 1
Total 104 44 14 42 42 20 21 23

Source: Resulting from Nvivo10’s word frequency coding
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Referring to Table 4 above, sentence encoding
has provided a significant analytical framework
for each of the keywords listed above. To extract
salient points, randomly selected sentences from
the corpus were used.

Main theme 1: e-banking use

Regarding the concept of e-banking, all in-
terviewees repeatedly mentioned that electronic
banking services are of immense importance and
necessary for daily life. For example, one respon-
dent stated, “I think it is now obligatory to use
e-banking services given all the advantages they
can provide”.

TABLE 4: THE DESCRIPTION OF THE CODES

It was also discovered that the concept of us-
age is significant for all interviewees, which was
mentioned 42 times. Almost all of the sentences
referred to usage, particularly regular usage, some-
times even intense usage, and only a few times lim-
ited usage by electronic bank customers. Moreover,
one of the interviewees noted that is good to avoid
human contact through the use of e-banking, but
the quality of the services still needs improvement”.

Main theme 2: Technology acceptance
Regarding the concept of usefulness or advan-

tage as evoked by the interviewees, all respon-
dents admit that electronic banking services are

CODES THE SENTENCES ENCODED IN RELATION TO THE KEYWORD
e There are interesting and functional e-banking services available in Algeria.
E-banking e Let's be logical, e-banking services play a huge role in everyday life.
e For me, e-banking is very necessary, | can withdraw money through ATMs whenever | need to.
Trust e E-banking services are not always trustworthy.
e Trust is relative, | cannot fully trust online banking services.
e Itis a great advantage that we can trust a machine (ATM).
e Yes, they play an important role in my life as they make daily tasks easier.
Ease e E-banking is important for making life easier.
e The first advantage is the facilitation of daily financial transactions.
o Personally, | am very limited in the use of these services in my daily life.
Use e Undoubtedly, we will reach a more advanced stage in the use of electronic banking systems.

e There is no reason to stop using electronic banking services.

Social Medias
(ewoMm)

e Certainly, social media can be a means of negative or positive influence on the use of electronic banking
services.

e Social media have a very high degree of influence on internet users.

e | think that social media have a noticeable impact and can influence e-banking users in both positive
and negative ways.

Advantage or
Usefulness

e | can check my account at any time, either through ATMs or my smartphone or computer, which is a real
advantage.

e A major advantage is that it saves on travel, time, effort, and even expenses.

e In my opinion, these applications are of great usefulness, representing a significant advantage for me.

Costs or fees

Transaction fees are never verified, and they can be inflated without us being able to realize it.
Other banks offer better services in terms of costs compared to my bank.
I would have liked them to stop generating fees for current accounts like mine.

Services'
quality

It is good to avoid human contact through the use of e-banking, but the quality of the services still
needs improvement.

e The quality of e-banking services in Algeria still needs to be improved.

e | compare the electronic services offered by my bank, with those of others banks, and | see that they
offer better services in terms of quality compared to my bank

Source: By researchers, based on Nvivo10 outputs.
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indispensable for the user’s daily life, which is why
they listed many advantages regarding electronic
banking services, each according to their degree
of usage and integrity in information systems. Ex-
ample: | can check my account and credit at any
time, either from ATMs or from my smartphone or
computer, and it is a real advantage.

Ease of use of electronic banking services
was mentioned by half of the interviewees, not-
ing that this factor can contribute to users’ in-
tention to adopt e-banking, especially since re-
spondents have varying degrees of IT proficiency.
Therefore, it is justifiable that not everyone finds
ease of use important when using e-banking ser-
vices. For example, one respondent said, “I find
banking applications on my mobile very useful
for daily life. It makes payment for products and
services easier”.

The concept of Trust was found to be very in-
fluential, as it was presentin all randomly selected
sentences and was mentioned by all interviewees.
Some customers trust electronic banking services
completely, while others prefer to be more cau-
tious and have relative trust instead of complete
trust. For example, one respondent stated, “Trust
for me is relative, | cannot completely trust elec-
tronic banking services”.

Main theme 3: Electronic word of mouth
(e-wom)

Called upon by “social media” in the inter-
view guide to facilitate its perception, electronic
word-of-mouth (e-WOM) was very significant for
this study. Sometimes negative, sometimes pos-
itive, but most of the time, playing a mixed role,
having both a positive and negative influence on
electronic banking clients, and it varies depend-
ing on the personality or social orientation of the
internet user. Example: They have a very signifi-
cant effect, whether positive or negative, | think
that social media can influence e-banking users
through all the stories we hear about on the inter-
net regarding this kRind of technology.

However, besides the variables proposed in
the theoretical model, we have identified other
variables influencing customers to use electronic
banking services in Algeria.

Costs and fees were very significant in our
study. This variable was defined by (Nguyen et
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al,, 2019, p. 11) [63] as the level to which an in-
dividual believes that using e-banking will incur
costs. Constantinides (2002), p. 8 [64] as the pos-
sible expenses associated with using ICT, namely
equipment costs, access costs, and transaction
fees. All interviewees mentioned bank charges
(commissions, costs, fees, etc.) at least once. All
respondents complained about the fees, some-
times called exorbitant, especially when the
bank does not clearly communicate these fees
and are automatically deducted during banking
operations (transfer, withdrawal, etc.). In fact,
one interviewee told us that he cancelled his
bank account because of unclear commissions
deducted from his account. Example: | submitted
a request to cancel my account because it gen-
erated many fees without being able to have a
clear picture of these deductions. These results
are consistent with several studies in e-banking,
such as Thanh D. Nguyen et al., (2019), p. 7 [65]
study, in which perceived costs significantly af-
fected the use of m-Banking. Also, in the study
by Anouze & Alamro, (2020), p. 9 [66], reasonable
prices, stand out as the barrier to intention to
use e-banking services in Jordan.

On the other hand, the qualitative analysis has
highlighted the determinant of “Quality”, which
is a significant factor in the use of online bank-
ing services in Algeria. Example: The quality of
e-banking services in Algeria still needs to be im-
proved. It was defined by Venkatesh; Viaswanath
& Davis; Fred D., (2000), p. 10 [67] as the degree to
which an individual believes the system performs
its tasks effectively. In Yaseen & El Qirem’s (2018),
p. 6 [68] study, perceived quality has a vital impact
on the behaviour intention in an electronic con-
text, which is adequate with our results. Similarly,
Naik et al., (2010), p. 8 [69] found that dominant
dimensions of service quality directly influence
behaviour intention and consumer satisfaction
(See Figure 2).

7. DISCUSSION AND IMPLICATIONS
7. Discussion
This qualitative study attempted to confirm

the factors listed in the Technology Acceptance
Model of Davis, (1989), and possibly discover oth-
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FIGURE 2: STRUCTURAL MODEL
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er factors influencing the adoption of electronic
banking services among Algerian bank customers.
Like other researchers, such as Thanh D. Nguyen
et al., (2019), p. 9 [70] we confirm in our proposed
model the influence of electronic word-of-mouth,
perceived usefulness, perceived trust, and per-
ceived costs on the use of electronic banking ser-
vices by Algerian bank customers. However, per-
ceived ease of use was found to be less influential
among Algerian bank customers, unlike Salimon
et al., (2017), p. 4 [71] study, which classified ease
of use as crucial for use and considered banking
services to be easy to use if the user expends lit-
tle physical and mental effort compared to other
proposed factors. Furthermore, our results were
aligned with the findings of Salloum & Al-Emran,
(2018), p. 11 [72], who were able to confirm the
significant influence of perceived usefulness and
perceived trust among electronic payment users.
The results also support Kurnia et al., (2010), p. 7
[73] study conducted in China, which confirmed
that customers’ lack of trust seriously impedes
the growth of e-banking.

Similarly, our results were in agreement with
those of Petrovic et al., (2021), p. 4 [74], who con-
firmed the influence of electronic word-of-mouth
(eWOM) on the intention to use mobile banking.
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Source: By researchers, based on content analysis.

The results of Luarn & Lin, (2005), p. 8 [75] like
ours, also confirmed the influence of perceived
costs on the intention to use e-banking. Based
on an inductive qualitative survey conducted
throughout Algeria, the results showed that using
e-banking is determined by several factors. Such
as the perceived ease of use adopted in the mod-
el, perceived usefulness adopted in the original
TAM model by Davis et al., (1989), as well as per-
ceived trust taken into account in several studies,
such as Garin-Munoz et al., (2019) p. 9 [76] study.

7.2. Academic implications

This study provides significant academic con-
tributions to the literature on technology adop-
tion and acceptance. Firstly, our study proposes
an extended theoretical model that integrates a
fusion of the Technology Acceptance Model and
Theory of Planned Behaviour with the extension of
two variables that we deemed potential: namely,
e-WOM and perceived trust. All of these variables
were tested on a sample of customers in the Al-
gerian context as a developing country. Secondly,
this study aimed not only to validate the proposed
variables but also to open the field of appearance
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to other variables that may be significant for Alge-
rian bank customers, such as perceived trust and
perceived costs. Thirdly and finally, our qualitative
study adopted a thematic content analysis, which
is a crucial tool for addressing many scientific
questions in the field of ICT that may have been
taboo for statistical analysis on the one hand and,
on the other hand, to form a platform for a possi-
ble quantitative study in the same context.

7.3. Managerial Implications

On the managerial side, the findings will pro-
vide researchers with a broader view of factors
that may influence the use of electronic services
provided by Algerian banks. Important insights
from this qualitative study have emerged, forming
an ideal platform for future, more precise quan-
titative studies. Firstly, the perceived ease of use
and perceived usefulness factors extracted from
Davis’ (1989) original TAM model were confirmed
in this study for clients operating in a developing
banking sector. These factors have a crucial im-
pact on Algerian e-banking users. Perceived trust
and perceived costs modified in the technology
acceptance model have also proven their impact
on the use of electronic banking services by Al-
gerian clients. On the other hand, the electronic
word-of-mouth (eWOM) factor was also deemed
significant for e-banking users in Algeria. For IT
managers, the results suggest studying the er-
gonomics of all available e-banking channels in
the country and ensuring they are easy to use and
useful for users. This can be achieved by launch-
ing demonstration campaigns through videos on
banks’ official websites, on social media, as well
as in bank waiting rooms, and by investing in ad-
vertising in this sense. Secondly, Algerian clients
will adopt e-banking services only if they believe
they are equipped with all security measures. The
lack of a reliable and robust system for manag-
ing financial transactions can affect clients’ trust
in this system. On the other hand, the Algerian
banking sector must pay attention to the costs de-
manded from clients to benefit from the system,
as this is a young society that is very careful about
understanding and using IT. Finally, Algerian banks
must take their interaction with clients on social
media and all electronic platforms seriously, as

GLOBALIZATION AND BUSINESS #17, 2024

the influence of electronic word-of-mouth can be
fatal for potential or prospective clients. There-
fore, it would be clear to involve bank managers
to salvage the image of the banks (GBADEBO, 2016,
p. 3) [77].

8. LIMITATIONS AND CONCLUSION

Despite the interesting contributions this study
provides, it is not without limitations. On the one
hand, using qualitative survey data on a restricted
number of respondents does not provide defini-
tive evidence. Therefore, quantitative and longi-
tudinal studies, which establish causality through
the temporal precedence of constructs, are need-
ed to justify the validity of the proposed model
and the relationships among the constructs. On
the other hand, the sample size of the qualitative
study is relatively small; thus, a quantitative study
is strongly recommended to boost the statistical
power of the results (Champely & Verdot, 2007, p.
14) [78]. Finally, the data were collected in Algeria,
and the generalizability of the results to other de-
veloping countries may be limited.

This study examined the factors that influence
customers’ use of electronic banking services in
Algeria, namely ease of use, perceived usefulness,
perceived trust, perceived costs, behavioural in-
tention, and electronic word-of-mouth (eWOM).
This paper proposes a modified model of the
Technology Acceptance Model (TAM). The results
and contribution open an interesting avenue for
future research, particularly quantitative studies
in Algeria and developing countries in general.
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Abstract: The solution of the main problems of the innovative development of the national econ-

omy directly depends on the attractiveness of foreign investments. In this study, the relationship be-
tween privatization, foreign direct investment, and economic growth is examined. In the analysis part,
fully modified Least squares (fmols) and canonical cointegrating regress (CCR) tests, which show the
cointegration rate, causal relationship, and correlation, were applied for statistical data reflecting the
annual time series between 1996-2021. According to the results of the study, according to the FMOLS
test results, it was concluded that a 1 percent increase in GDP led to 1.924,866 percent in privatization,
and a 1 percent change in privatization led to a 0.906129 percent change in GDP. It also found that a 1
percent increase in privatization led to a 0.080900 percent (0.1811919 percent per CCR) increase in for-
eign direct investment. According to the CCR test, a 1 percent change in foreign direct investment also

led to a 0.893101 percent change in privatization.

KEYWORDS: PRIVATIZATION, FOREIGN DIRECT INVESTMENT, ECONOMIC GROWTH, FMOLS TEST,
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INTRODUCTION

The addressed topic is mostly relevant in
post-Soviet and other countries where the state
owns a large share of the economy. Studying the
results of this process, conducted at a high rate
in the former Soviet countries about 30 years
ago, may create opportunities for generating new
ideas and hypotheses for both economic science
and appropriate political decision-making.

The key goal of privatization, i.e., transforming
state property into private one, is to save finan-
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cial resources and create a ground for more fruit-
ful activity. Privatization as a way to implement
economic reforms is a condition for strengthen-
ing the market mechanisms in the economic sys-
tem. It increases the efficiency of the economy
and the state budget revenues, creates conditions
for healthy competition, and reduces the state’s
share and intervention in economic processes and
the state’s burden in business modernization.
Privatization creates opportunities for ex-
panding the operation of market mechanisms in
economic regulation by strengthening the role of
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private property in the economic system. Howev-
er, to ensure the desired outcome of this process,
the country’s institutional environment should
meet many conditions.

How does privatization affect the inflow of
foreign direct investment in technologically back-
ward countries rich in natural resources? Can it
support economic growth in the country?

The choice of Azerbaijan’s economy as a re-
search object to answer these questions is not
accidental. One of the former Soviet republics,
Azerbaijan, faced serious difficulties after gaining
independence in 1991. The country commenced
building a socially oriented market economy and
started privatization. At that time, the country’s
foreign economic relations, determined by the
communist ideology, were destroyed, and various
areas of the economy experienced a sharp crisis.
Processing and agrarian sectors suffered the most
from such a situation. Considering that state bod-
ies had neither formed market institutions nor
regulatory experience at that time, we can say
that in Azerbaijan, privatization proceeded un-
der unique conditions. The almost non-existent
government bodies could not provide businesses
with the required support. The economic conse-
quences of privatization under such conditions
are of particular interest.

In this context, the research objective analyzed
the relationship between privatization, foreign di-
rect investment, and economic growth in Azerbaijan.

LITERATURE OVERVIEW

The analysis of privatization and economic
growth shows contrasting and sharply diverging re-
sults. These differences may be caused by the tech-
niques implemented and the databases used. How-
ever, considering the fundamental differences in the
institutional and economic structures of countries in
the models may also significantly affect the relation-
ship between privatization and growth.

The analysis of the relationship between
FDI and economic growth using data from 2003
to 2009 for 129 countries has shown that it is in
all countries. However, FDI contributes more to
low-income countries than high- and middle-in-
come ones (Jawaid and Raza, 2012) [1].

GLOBALIZATION AND BUSINESS #17, 2024

Another study analyzed the impact of foreign di-
rect investment, portfolio investment, and the 2008
global financial crisis on economic growth in de-
veloping countries and its sustainability and found
that foreign direct investment increased economic
growth in developing countries. This result approves
the policy of developing countries to increase and
stimulate foreign direct investment. Portfolio invest-
ment with short-term capital inflow in developing
countries was not found to be associated with eco-
nomic growth. The exchange rate and unemploy-
ment are other factors affecting economic growth in
developing countries. The exchange rate negatively
affects economic growth. The appreciation of the
exchange rate and the depreciation of the national
currency led to worsening expectations and uncer-
tainty in the economy (Kuzucu, 2018) [2].

Indicators for 1996-2020 and the Granger cau-
sality test were used to study potential long-term
relationships between foreign direct investment
(FDI), economic growth, and employment in Azer-
baijan. The empirical results showed a lack of
causality between foreign direct investments and
economic growth in the analyzed period. The caus-
al relationship between foreign direct investment
and employment has also not been established.
This lack of causality can be attributed to the fo-
cus of direct investment in Azerbaijan, mainly on
sectors such as finance, communications, and
transport, which have limited opportunities for
creating jobs. A lack of a significant relationship
is, therefore, not surprising. (Guliyeva, 2023) [3].

A panel econometric assessment of the impact
of foreign direct investment (FDI) on economic
growth in 19 Latin American countries provides
strong empirical evidence that it is not statistical-
ly significant in the aggregate. However, this result
varies depending on the country’s development
level. In highly developed countries, FDI positive-
ly and significantly impacts growth, while in up-
per-middle-income countries, it is uneven and
insignificant. Finally, the impact is negative and
statistically significant in lower-middle-income
countries. Such results suggest that in Latin Amer-
ican countries, except for high-income ones, FDI
is not an adequate mechanism to accelerate eco-
nomic growth (Alvarado, Ifiguez, Ponce, 2017) [4].

The impact of foreign direct investment (FDI) on
African economic growth was studied by processing
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panel data for 1980-2009 for 50 African countries.
It has shown that FDI inflows significantly affected
economic growth in Africa. However, this impact has
changed throughout the period. It was also found
that although the low level of human resources did
not limit the impact of FDI on economic growth, it
was negative between 1980 and 1994 and positive
between 1995 and 2009 (Gui-Diby, 2014) [5].

The impact of FDI on economic growth was
analyzed using a threshold regression model in
the example of sub-Saharan African countries.
The FDI inflow limit per capita was found to be
approximately $44.67 per year. To have a signifi-
cant FDI impact on economic growth, countries
should have the minimum opportunity to assim-
ilate the FDI benefits. E.g., the technology gap be-
tween foreign and domestic enterprises should be
at least 0.6904. Thus, reaching the FDI threshold
is required but insufficient for economic growth.
Some countries use tax incentives to increase FDI
inflows. It is argued that such incentives can be
inefficient when low FDI inflows. Estimates of FDI
coefficients below the minimum threshold are
negative, meaning that the high costs of such in-
centives outweigh the potential benefits of FDI's
direct contribution to economic product and dis-
tribution (Asafo-Agyei and Kodongo, 2022) [6].

Empirical data on the relationship between
foreign direct investment (FDI) and economic
growth suggests a bidirectional causality. Pro-
cessing data on FDI and economic growth for 1971-
2010 for 124 countries shows positive and negative
relationships between FDI and economic growth.
The labour force, open trade, and economic free-
dom are the major determinants of the impact of
FDI on economic growth (lamsiraroj, 2016) [7].

Data for 1970-2019 and 2 estimation tech-
niques (OLS and WLS) were used as part of the
Cobb-Douglas production model to assess foreign
direct investment’s impact on Albania’s economic
development. The study results show that, except
for employment, FDI does not affect Albania’s eco-
nomic development, but when evaluated by the
WLS technique, it has a direct positive effect on
economic development. In striving for high eco-
nomic development, Albania should increase its
investments and create favourable conditions
for attracting foreign direct investment to ensure
long-term economic progress (Brahimi, 2022) [8].
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BRIEF DESCRIPTION OF PRIVATIZATION AND
FOREIGN DIRECT INVESTMENT IN AZERBAIJAN

In the early days after 1991, when the Republic
of Azerbaijan declared its independence, the ag-
ricultural structures and processing industry fa-
cilities forming the starting point of the national
economy were virtually state-owned. Under these
conditions, transferring those enterprises to the
private sector to stabilize, liberalize, and improve
the economy has become important from the de-
velopment standpoint.

In 1992, the institutional framework of privat-
ization was created with the approval of the Char-
ter of the State Property Committee. The devel-
opment of the State Program for Privatizing State
Property in the Republic of Azerbaijan in 1995-
1998 accelerated these processes. Adopting the
Presidential Decree On Approving Some Regula-
tory Documents for Privatizing State Property in
1996 documented the regulatory legal framework
of privatizing state property.

In Azerbaijan, privatization started much later
than in other post-Soviet countries. Privatization
preparations in Azerbaijan can be divided into two
important stages, namely, the arrangement and
use of the conceptual-legal system. The period
up to 1996 can be specified as a preparatory stage
and considered the start of privatization. At this
stage, along with creating the concept of privat-
ization, the latter was performed in the transport,
passenger carriage, trade, and catering sectors.

In the second privatization stage, by 2002,
many large and medium businesses were privat-
ized. In both stages, the key reason for privat-
ization was to ensure the integration of the ad-
ministrative framework into private ownership to
accelerate the transition to a model economy. An
army of entrepreneurs emerged during this peri-
od, irrespective of the property owner.

From the start of privatization to 01.01.2003,
36,869 small enterprises, facilities, and other
equipment were privatized for a total value of AZN
110.0 mln (SSCAR, 2023) [9].

The inflow of additional funds in the state
budget can be evaluated as a positive impact of
privatization on the economy. Attracting foreign
investors to privatize medium and large business-
es was also important to ensure their sustainable,
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TABLE 1. DISTRIBUTION OF PRIVATIZED SMALL STATE ENTERPRISES AND FACILITIES BY YEARS AND

SECTORS
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Transport vehicles

Trade and food service (bakery shops and enterprises)
Industrial enterprises and equipment
Construction enterprises and objects under construction

Healthcare enterprises, cinema theaters, and kindergartens

Source: State Service for Property Issues under the Ministry of Economy of the Republic of Azerbai-

jan [10]. https://emlak.gov.az/page/view/19

productive and developed activity.

Table 1 provides appropriate indicators of the
distribution of privatized small state enterprises
and facilities by years and sectors required for the
analysis.

Foreign investment is also associated with us-
ing the country’s potential resources. When con-
sidering the available resources, we can see the
need for long-term support from the regions that
require speculation to improve production. In this
regard, for local markets with great development
prospects, the lack of technical innovations and
the effective use of this potential are among the
critical issues for promoting foreign investment in
the country. On the other hand, attracting foreign
investments is fruitful in terms of the impact on
the country’s economy. Thus, the investment in-
flow mainly directed to the manufacture of prod-
ucts imported into the country will simultaneously
improve the competitiveness, material well-being,
employment, and the development of regional in-
frastructure in the country. Herewith, the attrac-
tion of direct foreign investment in the country’s
economy to manufacture import-substituting
products may reduce prices. Building a strong

GLOBALIZATION AND BUSINESS #17, 2024

economy and decentralizing it will encourage the
creation of relations with large regions in various
fields. When attracting FDI to import-substituting
products, the production components, innovative
methods, efficiency, and generational similarity of
the manufactured product should be considered.
The Azerbaijan Export and Investment Promotion
Foundation (AZPROMO), established in 2003, deals
with attracting FDI. The key areas of AZPROMO’s
activity are (https://azerbaijan.az/en/informa-
tion/408): [11].
e Development of the country’s new image;
e Provision of diverse services to local and
foreign investors;
e The attraction of investors and negotiating
with them;
e (reation of a database on investment and
export opportunities;
e Exploring the export potential of the Azer-
baijani market in the area of regional trade;
e Provision of consultancy and marketing
research services to export-oriented com-
panies;
e Spreading the “Made in Azerbaijan” trade-
mark internationally.
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TABLE 2. . .
Foreign Direct Investments
— Portfolio and other investment
Oil bonus
— Repatriation of attracted investment
“ Attracted direct investment in Azerbaijan
20000
10000
0
-10000

Source: State Statistics Committee of the Republic of Azerbaijan, https://www.stat.gov.az [9

Statistical indicators of FDI in Azerbaijan for
1995-2021 are given in Table 2 (mln USD).

Several studies are devoted to the impact of
other regulatory measures required to achieve the
desired privatization results in Azerbaijan. Seyful-
layev (2020 and 2022) [12], [13] obtained empirical
data proving that the internal market protection
and open trade policy are not satisfactory for the
development of the country’s non-oil sector. The
country’s current financial sector development lev-
el cannot give positive impulses for the processing
industry development (Seyfullayev and Seyfullali,
2023) [14]. Despite positive relations found between
some components of the state’s fiscal policy and
the development of the non-oil sector, the bene-
fits above were mainly manifested in non-com-
mercial areas (Mammadov and Ahmadov, 2021 [15],
Mukhtarov, S., Humbatova, S. and Seyfullayeyv, I.
(2019) [16], Aliyev & Mikayilov, 2016 [17]).

DATA AND METHODS

Statistical data on privatization, FDI, and eco-
nomic growth in Azerbaijan for 1996-2021 were
used herein. The privatization, FDI, and econom-
ic growth (annual GDP growth) data used herein
were obtained from, respectively, the State Prop-
erty Committee of the Republic of Azerbaijan (SP-
CRA, 2023), the State Statistics Committee of the
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Republic of Azerbaijan (SSCAR, 2023), and the
World Bank database (WB, 2023) [18]. The estima-
tion model used herein is shown in the forms (1),

(2), 3), (4), (5), and (6):

A regression model of the relationship
between GDP, FDI, and privatization

(Khasanah, Ulfatun, Abdul Karim and Indah
Manfaati Nur. “Pemodelan produk domestik regional
bruto (pdrb) provinsi jawa tengah dengah pendekatan
spasial autoregressive model panel data”. Prosiding
seminar nasional and internasional.,2017) [19].

Y= a+ B X, +g,
Yit - dependent variable
a - intersection
B1 - independent variable slope
X, - independent (explanatory) variable
€, - over (error)

Analyzing the Relationship between

Privatization, FDI, and Economic Growth

analytical regression model.
GDPit = a + B1 PRIVit + €it

PRIV, =+ B, GDP, +¢  (2),

(1),
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PRIVit =0+ [51 FDIit +E, (3), GRAPH 1. UNIT ROOT TEST RESULTS CHART
FDI,=a+B PRIV, +g, (4),
GDPit= o+ |31 FD|t +E, (5)’ DPRIV
FDI = a+B,GDP, +¢_  (6). °
2 |
Evaluation of econometric methods and 1]
results o

Herein, the time series stationarity analysis -1
was performed using the Augmented Dickey-Fuller
(ADF) unit root test developed by Dickey and Fuller
(Dickey & Fuller, 1981) [20]. The following formula -3 +—+—F++—++-"+—+—+""—""TT"—"—"+ 177"
was used in this analysis. 2 4 6 8 10 12 14 16 18 20 22 24

DBXI
AY, = By + Bot + 0V g +a; X2 A + & (3) 15

In this formula, AY is the 1 differential of the
variable tested for stability, t is the common trend
variable, and 6Y;_; is the lagged difference terms. 05
The reason for adding the lagged difference terms
is to ensure sequential independence of the error
terms. To obtain normal results from the ADF test, 5 _
the estimated model should not have a sequen-
tial independence problem. The lag expressed as -1.0 4+—+———+++++++T++ 1T+
k in the formula is determined using the Akaike or 2 4 6 8 10 12 14 16 18 20 22 24

0.0

Schwarz criteria. To perform the cointegration test, DUDM
the sequences used should be stable, therefore, 6
the unit root test was implemented. Thereby, the 4|
variable stability has been analyzed. Table 3 shows
the unit root test results for the analyzed variables.
0
TABLE 3a. UNIT ROOT TEST RESULTS (ADF) 2
AT LEVEL 4
PRIV | FDI GDP .
With Constant | t-Statistic |-24822 |-17745 |-15360 | 2 4 6 '8 10 12 14 16 18 20 22 24
Prob. 01330 | 03833 | 04980 TABLE 3b. UNIT ROOT TEST RESULTS (ADF)
no no no
ith Constant & |y sratistic | 24612 | 26772 | 15697 AT FIRST DIFFERENCE
Prob. 03417 | 02543 | 07734 DPRIV_| DFDI__| DDGP
o no no With Constant t-Statistic | -5.8535 | -6.1006 | -4.7745
. Prob. 0.0001 | 0.0000 | 0.001
Without Con- .
stant & Trend | UStatistic | 11606 | -0.2952 | -0.4939 ot ot ot
Prob. 21 . 491 i -
rob 0.2170 | 05688 | 04910 | | With Constant & |, syatitic | -5.7723 | -5.9375 | -4.6340
no no no Trend
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Prob. 0.0006 | 0.0004 | 0.0067
*k% *k% *k%
Without Constant |, o -ictic | 69196 | -6.2501 | -4.9196
& Trend
Prob. 0.0000 | 0.0000 | 0.0000
*k% *k% *k%

Note: (*) Significant 10 percent; (**) Substantial
5 percent; (***) Means 1 percent significant and
(none) Means not significant.

GRAPH 2. UNIT ROOT TEST RESULTS CHART
i DPRIV

T T T T T T T T T T T T T T T T T T T T T T T 1T
10 12 14 16 18 20 22 24

DBXI

T T T T T T T T T T

T T T T T T T T T T T T T T
10 12 14 16 18 20 22 24

DUDM

6 '8 10 12 14 16 18 20 22 24

Table 1a and Graph 1 show that the analyzed
variables are unstable at a certain level. The se-
quences had to be stabilized by obtaining the first
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differential and solving the unit root problem. Ta-
ble 1b and Graph 2 show that the obtained data are
stable at the first differential and 1% significance
level. For privatization, FDI, and economic growth
sequences, the Dickey-Fuller test shows their sta-
bility at the first level since the probability equals
0, and the critical values are smaller than the re-
spective ADF test results. After checking the sta-
bility of the analyzed sequences, a cointegration
test should be performed to determine the avail-
ability of a long-term relationship. The cointe-
gration test examines whether multiple variables
are interrelated. If this test shows a cointegration
(i.e., variables change together over a long term),
the cause-and-effect relationship is confirmed.
The cointegration test checks the relationship
between two nonstable time series. Two or more
time series can be considered cointegrated if their
linear combinations are stable, even though they
are nonstable themselves. Johansen Cointegra-
tion Test was developed to check the existence of
a long-term relationship between variables. Table
4 provides the Cointegration Test results for the
privatization and FDI series.

Table 4 shows that there is a cointegration
equality between the privatization and FDI vari-
ables at 1% significance levels for both Trace and
Maximum Eigenvalues. This allows for drawing the
conclusion that there is a long-term relationship
between privatization and FDI.

Table 5 shows the Johansen Cointegration Test
results for the privatization and economic growth
series.

Table 5 shows that there is a cointegration
between privatization and economic growth vari-
ables at 5% and 10% levels for Trace values and at
10% level for Maximum Eigenvalue. These results
allow for drawing the conclusion that there is a
long-term relationship between privatization and
economic growth.

Table 6 shows the Johansen Cointegration Test
results for FDI and economic growth series.

Table 6 shows the cointegration relationship
between FDI and economic growth at 1 percent
and 10 percent significance levels for the tracking
value and 10 percent for the Maximum Eigenval-
ue. According to this result, there seems to be a
long-run relationship between FDI and econom-
ic growth. Estimates of long-run coefficients due
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TABLE 4. RESULTS OF THE JOHANSEN COINTEGRATION TEST ON PRIVATIZATION AND FDI.

TRACE TEST g TRace sTamisTics | A CRITERL WEVEOF 1 propaBiLITY
None * 0779330 £1.99815 1549471 0.0000
At most 1 * 0386655 10.26537 3.841466 0.0014
MAXIMUM EIGEN EIGEN VALUE MAX-EIGEN | ACRITICALVALUEOF | oo o o
VALUE TEST STATISTICS STATISTICS 5 PERCENT
None * 0779330 3173278 14.26460 0.0000
At most 1 * 0386655 10.26537 3.841466 0.0014

TABLE 5. RESULTS OF THE JOHANSEN COINTEGRATION TEST ON PRIVATIZATION AND GDP

EIGEN VALUE A CRITICAL VALUE
TRACE TEST STATISTICS TRACE STATISTICS OF 5 PERCENT PROBABILITY
None * 0.481629 16.78238 15.49471 0.0318
At most1* 0132463 2.984043 3.841466 0.0841
MAXIMUM EIGEN EIGEN VALUE MAX-EIGEN A CRITICAL VALUE PROBABILITY
VALUE TEST STATISTICS STATISTICS OF 5 PERCENT
None * 0.481629 13.79833 14.26460 0.0591
At most 1* 0132463 2.984043 3.841466 0.0841
TABLE 6: RESULTS OF THE JOHANSEN COINTEGRATION TEST FOR FDI AND GDP
EIGEN VALUE A CRITICAL VALUE
TRACE TEST STATISTICS TRACE STATISTICS OF 5 PERCENT PROBABILITY
None * 0.468041 1717237 15.49471 0.0277
At most 1* 0.138752 3.286195 3.841466 0.0699
MAXIMUM EIGEN EIGEN VALUE MAX-EIGEN A CRITICAL VALUE PROBABILITY
VALUE TEST STATISTICS STATISTICS OF 5 PERCENT
None * 0.468041 13.88617 14.26460 0.0573
At most1* 0.138752 3.286195 3.841466 0.0699
TABLE 7. FMOLS AND CCR TEST RESULTS
GDPit = a + B1 PRIVit + €it
PRIVit = o + B1 GDPit + €it
PRIVit = o + B1 FDIit + €it
FDIlit = a + B1 PRIVit + €it
GDPit = o + B1 FDIit + €it
FDIlit = a + B1 GDPit + €it
Variables Coefficient Standard error | t-statistic Probability value
FMOLS GDP - PRIV 1.924866 0.732670 2.627195 0.0157
FMOLS PRIV - GDP 0.906129 0.386596 2.343866 0.0285
FMOLS PRIV - FDI 0.080900 0.032300 2.504651 0.0206
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FMOLS FDI - PRIV 0.007561 0.096930 0.078005 0.9385
FMOLS GDP - FDI 0.130425 0.077549 1.681840 0.1074
FMOLS FDI - GDP -0.049169 0.446229 -0.110188 0.9133
CCR GDP - PRIV 1.839495 1.078867 1.705026 0.1029
CCR PRIV - GDP 0.098310 0.057010 1.724442 0.0993
CCR PRIV - FDI 0.181919 0134410 1.353466 0.1903
CCR FDI = PRIV 0.893101 0.438463 2.036893 0.0539
CCR GDP - FDI 0.043941 0.655920 0.066991 0.9472
CCR FDI -» GDP 0.014582 0.103967 0.140254 0.8897

to the cointegration relationship for the 6 models
considered in the analysis are presented in Table 7
in the form of FMOLS and CCR test results.

According to the FMOLS and CCR test results
given in Figure 7, the positive privatization, foreign
direct investment, and economic growth coeffi-
cients indicate a positive relationship between
these variables. According to the FMOLS test, a 1%
change in GDP causes a change in privatization
by 1.924866% (an estimate according to CCR does
not confirm the effect). Likewise, a 1% change in
privatization leads to a 0.9061295% change in GDP
(an estimate according to CCR does not confirm
the effect).

According to the FMOLS test, a 1% change in
privatization causes a 0.080900% change in FDI
(an estimate according to CCR does not confirm
the effect). However, for FDI, estimates according
to FMOLS and CCR confirm the effect. The afore-
mentioned FMOLS and CCR tests do not confirm
the relationship between GDP and FDI.

CONCLUSION

This analysis examines the relationship be-
tween privatization, FDI, and economic growth.
FMOLS and CCR tests providing cointegration, cau-
sality, and correlation coefficients were performed
for the data’s annual time series for 1996-2021.
According to the FMOLS test, a 1% change in GDP
increases privatization by 1.92%, and a 1% change
in privatization increases GDP by 0.9%. According
to the FMOLS test, a 1% increase in privatization
leads to a 0.08% growth in FDI.

The study shows that GDP growth has a great-
er impact on privatization, which, in turn, leads to
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greater market efficiency, and the demand for pri-
vatization rises with expanding economic growth.
Although privatization has led to positive changes
such as improved management, reduced bureau-
cracy, and increased market efficiency, it has a rel-
atively slight impact on FDI inflows. Studying the
impact of political stability, infrastructure devel-
opment, market volume, and other regulatory in-
struments on attracting foreign investment in the
country’s non-oil sector may create opportunities
for obtaining more coherent arguments.
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Abstract. In the modern world, in the field of international security, one of the important chal-
lenges is the information war. On the other hand, information is a universal and cheap weapon with a
limitless scope and high efficiency. Therefore, it can be more dangerous than any conventional means
of warfare. During its implementation, the attacking side achieves the desired outcome through the
psychological manipulation of common beliefs. During the last ten years, the rate of disinformation
has increased sharply. Also, propaganda, espionage, uncontrolled dissemination of state secrets and
personal information, massive cyber-attacks and so on. Both states and terrorist organizations use
such mechanisms. Today, the most functional means of information in this field are used by terrorist
organizations, which often use social media to recruit so-called “Islamic Fighters” and lay out funda-
mentalism. Cooperation at the international and regional levels is important in fighting cybercrime and
protecting critical information infrastructure. For this purpose, within the framework of the Council of
Europe, the European Union, the United Nations, NATO, and other international organizations, it carries
out active activities on cyber security topics. In addition, protecting against cyber intrusion, even on a
small scale, is in the country’s national security interests, and it is crucial to involve each state in the
proceeding discussion about information warfare.

KEYWORDS: INFORMATION WAR, INTERNATIONAL SECURITY, “ISLAMIC STATE”

INTRODUCTION consequences of information warfare. In the 21

century, in the conditions of broken boundaries

In the modern world, in the field of interna-
tional security, one of the important challenges is
the information war. In its broadest sense, infor-
mation war is a fight through information to gain
a specific advantage. Over the past few decades,
the rapid growth of information and communica-
tion technologies and their increasing distribution
have significantly increased the importance and
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between war and peace, the escalation of conflict,
according to the causes and features of detection,
is significantly related to information. Information
conflicts, in terms of a general theoretical ap-
proach, are recognized by specialists in the field
as one of the five main types of conflict, the origin
of which is related to the scarcity-abundance of
information, disinformation, and propaganda, and

SQMOdTNBSBNY ©S 60BBILN #17, 2024



https://doi.org/10.35945/gb.2024.17.008

RESEARCH OF GLOBAL SOCIAL-ECONOMIC AND BUSINESS ENVIRONMENT

it can be equally dangerous in a closed totalitari-
an as well as in a democratic society.

This is unequivocally confirmed by the current
political processes in the world (Jorbenadze, 2001,
31) [1].

MAIN PART

Information warfare is a modern concept that
uses information technology to gain an advantage
over an adversary. Current events in the world
have made it clear how vulnerable this or that so-
ciety can be in the case of information manipula-
tion and how public opinion changes under the
conditions of information management.

Because information is a universal and cheap
weapon, with an unlimited area of action and high
efficiency, it can be a greater threat than any tra-
ditional means of war. At first glance, it does not
bring devastating results from a physical point of
view, such as is inevitable in the case of an armed
conflict. Still, the success of information warfare
is mainly expressed in the fact that, during its im-
plementation, the attacking party can crack the
opponent’s institutional structure and universally
recognized fundamental values, confuse them and
limit the truth. And lie between reality and illusion
to achieve the desired result by psychologically
manipulating public opinion. However, there are
more active methods in the information warfare
framework; the initiating party has various means
to fulfil the set goal. These are:

1. 1) Cyber-war (cyber-attack) - “the action
of a state-nation aimed at penetrating
the computer network of another state, to
cause damage to the latter or to complete-
ly disable it”. In other words, it is a complex
of offensive measures carried out in cy-
berspace or by several states and directed
against another state or international non-
state entity;

2. 2) Cyber-terrorism, which is used by terror-
ist organizations in cyberspace and is di-
rected against the national security of the
country;

3. 3) Anti-cyber-terrorism, used against ter-
rorist organizations and carried out in cy-
berspace;

GLOBALIZATION AND BUSINESS #17, 2024

4, 4) Cybercrime is used by various criminals
or transnational groups, during which cy-
berspace is used for theft, information
theft, fraud, etc. Sh. Their objects can be
both individuals and large companies. Its
purpose is to obtain economic profit;

5. 5) Anti-cyber crime includes protective
measures by state law enforcement or pri-
vate individuals and companies against cy-
ber criminals (Svanadze, 2015: 20-21) [2].

The information war consists of two main stag-

es: a) the information-psychological period, which
takes place in the conditions of information com-
petition, continuously and affects the armed forc-
es of the opponent, the population, and political
and intellectual elites; b) the information-techno-
logical period, which is activated directly during
hostilities. In this case, information is collected,
processed and transmitted to achieve specific
tasks, including illegal methods. Of course, one-
time actions cannot achieve the result, and the
system must operate continuously for years with
sensitive topics identified by the special services,
which are precisely selected for the target groups
(Khidasheli, 2017: 7) [3].

The following groups can be singled out as ini-

tiators of the information war:

e National subversive groups;

e National and transnational criminal groups
(Mafia, Yakuza, Triad, Camorra);

Terrorist organizations;

e Multinational companies with their finan-
cial means;

e Companies with foreign capital;
Extra-parliamentary opposition groups
(right-wing extremists, xenophobic groups);
Religious sects;

Hacker groups;

e Other state and national military-political,
as well as financial associations;

e Associations, foundations, non-profit orga-
nizations;

e Non-governmental and international orga-
nizations;

e Political organizations and trade unions;

e State institutions (Svanadze, 2015: 21-22).

The unprecedented scale of the scientific and

technical field development led to opportunities
for introducing new technologies, which do not
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always serve to create public good. Moreover, if
they are used for an irrational, destructive pur-
pose, the world’s superpowers and international
organizations become vulnerable. Understanding
this threat forced the leading actors of modern
international relations to name cyber and hybrid
threats as the main challenge for the organiza-
tion’s member states at the 2016 NATO Warsaw
Summit (Warsaw Summit Communiqué, 2016) [4].
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Although modern technologies are the greatest
achievement of the civilized world, we cannot ig-
nore the problems related to technological prog-
ress. Over the last decade, the rate of disinforma-
tion spread through the Internet has increased
significantly. Also, propaganda, espionage, uncon-
trolled dissemination of state secrets and personal
information, massive cyber-attacks and so on. Such
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methods are used by both states and terrorist or-
ganizations, and in this way, Russia launched active
attacks against Georgia during the 2008 war (Got-
siridze, 2019) [5]. However, when it comes to talking
about Russia in the named context, special atten-
tion is drawn to the events that developed around
the US presidential elections. The reports devel-
oped as a result of the investigation, together with
the statements made by Donald Trump, completely
overshadowed the list of cases that the Russian
side conducted even against Ukraine or Georgia.
In the presidential elections of the United States
of America, he tried to help a specific presidential
candidate win by means of internet manipulations,
information propaganda and cyber attacks, which
is confirmed in the reports of the US Central Intelli-
gence Service (Entous, 2016) [6].

Today, the most active means of information
used by terrorist organizations, which are the so-
called Social media such as Facebook and You-
Tube, are often used to recruit “Islamic fighters”
and spread fundamentalism. Terrorist organiza-
tions also create special pages blogs, where they
spread extremist materials and ideas, engage in
propaganda, and publish photo and video ma-
terial depicting terrorist activities carried out by
them, thus successfully sowing panic among the
population and directly in those specific individ-
uals, financial institutions or political organiza-
tions. against which the mentioned list of actions
is directed. In 2015, a series of terrorist attacks in
Paris was preceded by a series of no less large-
scale cyber attacks, the targets of which were
both state and private organizations. In addition,
the companies whose activities were connected
to France and French companies in various ways
became the objects of active hacking attacks.
Groups suspected of cyber terrorism: “the Middle
Eastern Cyber Army” (the Middle Eastern Cyber
Army - MECA), Fallaga Hackers Team and Cyber
Caliphate. According to The National Interest, the
Cyber Caliphate is linked to the so-called “Islam-
ic State” (ISIS) (King, 2015) [7]. In the last decade,
especially in Syria, since the intensification of
hostilities and the emergence of the so-called “Is-
lamic State” ISIS, the number of cyber attacks has
practically doubled. For example, from the reality
of our country, we can name the activation of the
terrorist organization ISIS in the Georgian Inter-

SQModTNBSBNY ©S 6NBBILN #17, 2024




RESEARCH OF GLOBAL SOCIAL-ECONOMIC AND BUSINESS ENVIRONMENT

net space in 2015 and the creation of a page by it,
which served to implement all the goals named
above. The website was saturated with various
types of information, such as a propaganda photo
gallery, official appeals to Georgian Muslim youth
to join the fighting activities carried out by the Is-
lamic State, letters from various members of the
terrorist organization, and video materials depict-
ing scenes of execution of opponents. It should be
noted that the site only existed for a few months
and later, Georgian special. It was blocked as a re-
sult of the services.

Cooperation at the international and regional
level is of great importance in fighting cybercrime
and protecting critical information infrastructure.
Similar cooperation in cyberspace protection in-
cludes international and regional conventions, fo-
rums, organizations and alliances, meetings and
discussions, joint resolutions, decisions and rec-
ommendations, and directives. Within the frame-
work of the Council of Europe, the European Union,
the United Nations, NATO, and other internation-
al organizations, it carries out active activities on
the topic of cyber security. In addition, protecting
against cyber intrusion, even on a small scale, is

in the country’s national security interests, and it
is important to involve each state in the ongoing
discussion about information warfare!

CONCLUSION

In the end, we can conclude that the threats
caused by the information war equally threaten
the Internet space, both locally and international-
ly, which creates a great challenge in terms of in-
ternational security. Cyberspace is less secure, and
therefore, the number of cybercrimes is increasing
irreversibly. In such a situation, great importance
is attached to cooperation at the regional and in-
ternational levels, the direct purpose of which is
developing a common defence mechanism. In ad-
dition, efforts by the state to raise public aware-
ness in this area are equally important, as they
will reduce risks at the local and global levels.

1 Author’s note: The site is currently blocked in re-
sponse to threats from the Georgian government
and the named materials are no longer searchable -
https://xalifati.files.wordpress.com
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Abstract. In the modern world, innovative business is an opportunity to implement new ideas and
introduce innovation. The entrepreneurial sector contributes to the introduction and development of
modern business. Financing mechanisms are the most important obstacle to innovative activities in
small and medium-sized enterprises. The paper’'s main goal is to determine the possibilities of access
to finance, the ways of obtaining financing, and the challenges of innovative entrepreneurs. To eval-
uate the impact of private and state support programs in creating an innovative product. The work
discusses the essence of innovation and the subjects of innovative activity. It is about all the necessary
information an entrepreneur needs to create an innovative product. Attention is also focused on the
importance of private and state programs in financing. The work is also based on qualitative research,
identifying factors hindering access to finance.

The paper outlines ways and perspectives of access to finance. In the future, paying more attention
to both the private sector and the state is necessary. Because creating innovation is their common
interest. The government of Georgia needs the right policy and priority directions. In particular, the
establishment of tax benefits and preferential loan conditions. It is important to raise education and
awareness in society in the direction of entrepreneurship. The obtained results will allow us to measure
the effectiveness of the support programs. Conclusions on the optimization of innovative entrepre-
neurship are formulated.

KEYWORDS: ACCESS TO FINANSE, INNOVATION, ENTERPRENEURSHIP, EMPLOYMENT, PRIVATE
AND PUBLIC PROGRAMS

INTRODUCTION

In the modern world, innovative business is
an opportunity to implement new ideas and in-
troduce innovation. There is no recognized defi-
nition of the term “innovative entrepreneurship”
in the world today. But it means innovation, which

GLOBALIZATION AND BUSINESS #17, 2024

depends on four main factors - new ideas, peo-
ple, transactions and institutional context. Inno-
vation is also defined as an experiment in market
changes. Which restructures markets and indus-
tries (Hansiorg Herr and others, 2019:11) [1]. At this
time, the entrepreneur searches for information,
creates an innovative idea, and identifies a market
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opportunity. Then, he tests the ideas to see if they
are appropriate or valuable. He thinks about how
he will create a product and service at the expense
of which he can get a large income in the future.
Also, the word “innovation” refers to technolog-
ical innovations and all the social and economic
values that innovative entrepreneurs create (Law
of Georgia on Innovations 2020) [2]. Today, there
is a boom in innovative entrepreneurship in the
world; new companies are being created, and new
services and products that have no analogues
appear. Often, they are financed by the founders
themselves, although there are companies for
which both the private sector and the state should
pay a lot of attention. Because creating innova-
tion is their common interest. Today, there are no
specific criteria for evaluating innovative projects
globally. His financial success happens without
any calculations. If a similar product appears on
the market, leading to a decrease in revenue and
profit, such a product cannot be called an innova-
tive product. That is why every entrepreneur’s first
concern is creating such goods and services that
will cause a “big bang” in the market.

MAIN PART

Developing small and medium entrepreneur-
ship with innovative products is one of the coun-
try’'s main priorities for economic development
and represents an important challenge for the
government.

The purpose of the research is to determine
the ways of obtaining financing, the possibilities
of access to finance, challenges, and relevant rec-
ommendations for small and medium business
development. The challenges of innovative entre-
preneurs ensure the growth of the population’s
incomes and solve the employment problem. The
goal is to evaluate the impact of state and private
support programs in the creation of a new inno-
vative product. The results obtained will allow us
to analyze the effectiveness of support programs
in terms of access to finance.

Methods - the paper is based on qualitative
research. During the research, the official website
of the Ministry of Economy and Sustainable De-
velopment of Georgia was used. Page materials.
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10 respondents - small and medium-sized enter-
prises — participated in our research. Georgians
are lovers of innovation. Due to the scale, many
startup ideas are created and developed, which
can bring regional and global success. The Min-
istry of Economy and Sustainable Development
(MOESD) is responsible for implementing the SME
policy in Georgia and two agencies supporting
small and medium businesses - “Make in Geor-
gia” and “Georgian Innovation and Technology
Agency” (GITA), which were established in 2014
(Strategy for the development of small and me-
dium entrepreneurship of Georgia 2021-2025:29)
[3]. They are responsible for the implementation
of SME support programs. Continuously carry out
important activities (business development, pro-
motion of exports and attraction of direct foreign
investments), promoting the country’s innovation
ecosystem.

Financial resources and access to them are
vital to any business. Financing and access to fi-
nance play the biggest role in the development
of entrepreneurship. The situation in Georgia in
this direction is as follows: in 2023, the share of
small and medium-sized enterprises is 51%, and
the budget financing of the entrepreneurship pro-
motion system is 521.7 million GEL. Among them,
the budget of LSI “Make in Georgia” agency pro-
grams amounted to 232.4 million GEL, and the
budget of the “Georgian Innovations and Tech-
nologies Agency” was equal to 28.2 million GEL.
Investments in fixed assets in the business sector
amounted to 4,350.1 million GEL (National Statis-
tical Service of Georgia, 2024) [4]. Analysis of stud-
ies of private and public programs showed that
access to finance can be improved by:

1) Leasing is an important component of the
financial market, which plays an important role in
the development of the local capital market and
the emergence of alternative sources of financ-
ing. It is the best financial instrument for financ-
ing small and medium business fixed assets. The
leased asset acts as collateral. In the last period,
the volume of the leasing portfolio reached 414
million amounted to GEL (Georgia Innovations
and Technologies Agency, 2024) [5].

2) It is important for entrepreneurs to raise
awareness for better business management; in
2021, the National Bank of Georgia prepared a
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training module and held a webinar for entre-
preneurs on the topic “How to assess the cred-
it potential of our business”. After the webinar,
participants filled out a questionnaire, and 100%
believed that the knowledge and skills they had
learned from the webinar would help them better
manage their company’s finances. From 2022, the
National Bank of Georgia started a series of live
engagements on the Facebook page of the finan-
cial education portal “Finedu” (21 Facebook live
engagements) “Conversations on Business”; with
this format, it became possible to provide infor-
mation to significantly more interested persons.
On the Facebook page, 16 entries were made in
the rubric “Conversations about business”, and
five inclusions were made in the rubric “Expert
Finedu”, where experts related to business and
finance discussed topics of interest to entrepre-
neurs (OECD-2022) [6].

3) A reporting portal was created at the initia-
tive of the Accounting, Reporting and Audit Super-
vision Service (SARAS), where enterprises submit
reports centrally, and the administration process
takes place through the mentioned system. From
2017, medium-sized enterprises must submit and
publish financial and management reports, and
small enterprises from 2018. In accordance with
the Law of Georgia on accounting, reporting and
auditing, in 2022, the rate of submission of reports
by enterprises in categories 1, 2, and 3 is 93%. As
a result, reports of about 75,000 enterprises were
made public, and 77% of 4" category enterpris-
es. As a result, more than 70,000 enterprise re-
ports were registered. 81% of submitted reports
are error-free. Due to non-compliance with the
requirements of the law and rules, the reporting
of about 200 enterprises was delayed. It should
be noted that compliance of the submitted state-
ments with the FSS standard has been improved
(Accounting, reporting and audit supervision ser-
vice 11.05.2022:84) [7]. Financial reporting rigour
will improve investment capital and access to fi-
nancial resources.

4) In small and medium-sized enterprises,
interest rates were reduced on loans granted to
businesses; this reduction was more significant
for loans issued in foreign currency. The SME loan
portfolio of commercial banks grew, reaching
21.4% annual growth in 2015-2019 (National Bank
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of Georgia 2019) [8]. In addition, the government
has started developing a market for various al-
ternative bank financing instruments. He intro-
duced measures for the development of the mi-
crofinance sector. In particular, the development
of regulations for startups and fundraising. Run
Georgia’s credit guarantee scheme increased to
330 million GEL (107 million USD) in 2020. The to-
tal credit portfolio reached 2 billion GEL, where
the guarantee of new loans is 90%, and 30% was
provided for restructuring. Firms have also ben-
efited from improved co-financing terms, e.g. by
extending the loan/leasing co-financing term to
36 months (Create an official page in Georgia2020)
[9]. Additional assistance was provided to some
sectors that were particularly affected.

5) In 2020, a new law, “On Investment Funds”,
was adopted, which defines the legal framework
for collective investment schemes and different
types of investment funds (Government of Geor-
gia 2020) [10]. However, the potential of alterna-
tive financing remains largely untapped. The rea-
son for this is that the practice of factoring is not
yet widespread, and venture capital remains at an
early stage of its development.

6) Digitization — such as online lending, fintech
and crowdfunding. It offers a new mechanism of
bank financing to small and medium-sized enter-
prises. For example, financing from partner en-
terprises or platform-based lending. Creating a
strong legal framework for alternative and digital
financial solutions will facilitate establishing and
expanding these practices. In this regard, Georgia
may consider introducing regulatory experimental
initiatives (EU4Digital 2020 [11]) (Attrey and others
2020:50 [12]). They are an effective tool to boost
innovation in fintech. For example, equity-based
crowdfunding.

7) 40 startups were financed within the co-fi-
nancing program of the “Georgian Innovations
and Technologies Agency”, and 27 beneficiaries
were financed within the framework of small
grants. As a result, startups have access to innova-
tive finance (Ministry of Economy and Sustainable
Development 2024) [13]. However, SMEs still face
difficulties accessing finance compared to large
enterprises, and 20.6% of small enterprises refuse
to grant loan applications. In contrast, in the case
of large enterprises, this figure is 2.6% (The con-
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clusion of the thematic research of the Parliament
of Georgia 2021) [14]. Some enterprises face the
risk of transitioning from liquidity to a solvency
crisis. While an unprecedented amount of govern-
ment support allowed many firms to overcome the
crisis. They require tailored policies. In particular,
the reopening of enterprises and the promotion
of new jobs. Loan guarantees should be provided
for viable but insolvent enterprises, as they need
more incentives to develop restructuring plans
(Blanchard and others, 2020:89) [15].

To better present the current situation in Geor-
gia, we conducted a study. Our goal was to include
small and medium-sized enterprises in the study
and find out what problems they faced in setting
up their business, whether the current promo-
tional programs in the country are sufficient, and
whether they would like more promotional activ-
ities. Due to its specificity, the issue is constantly
changing and needs constant re-research. It is im-
possible to study and investigate the issue fully.

Question 1. The first question of the research
was about the age of the respondent. Most of our
interviewees are young people aged 18-30. The
percentage of respondents according to gender
was distributed as follows: female — 60%, male
- 40%. 30% were medium-sized enterprises, and
70% were small-sized enterprises. Question 2.
What is the duration of the existence of small -
and medium-sized enterprises? According to the
results of the interviewees, 30% were enterprises
lasting one or less than one year, and 70% were
between 1-5 years. Question 3. The next question
was about how important is the role of innova-
tion in business development. 40% stated that it
is important and 60% very important. Question 4.
When asked what contributed to business devel-
opment from the side of each enterprise, the fol-
lowing answers were recorded: 1) We are currently
inthe process of development and expansion, one
of the important supporting forces is our knowl-
edge... 2) Simple regulations; 3) The need for a site
in Georgia contributed to the development of the
company; 4) Proper management, 5) Increased
demand for our product on the market; 6) Origi-
nal and quality product 7) The level of demand on
the market; 8) the originality of our products, 9)
Quality product and affordable price, 10) Original
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and creative product. Question 5. The next ques-
tion was about the problems they encountered
while implementing the startup idea. Among the
many named problems, the financing problem can
be seen as the source of our interest. 1) There are
many important problems, but we have everything
ahead of us, and we will overcome everything step
by step; 2) More technical problems; 3) Sorry, you
can't list them. 4) Financing problem; 5) Since
many unscrupulous businesses are in the mar-
ket, initially gaining trust was the most difficult.
However, we managed somewhat easily. The next
problem/difficulty was finding/renting the space
while meeting the increased demand; 6) Logistics
and finance; 7) Mainly the absence of a sales place
in shopping centres; 8) There are many problems,
but the main one is financing. 9) It's enough, it’s
not even worth listing. 10) Financial problems
were the biggest problem for our company. Ques-
tion 6. The survey also included questions such as
whether they intend to create an innovation. 80%
of respondents are ready to create an innovation,
and 20% are not. Question 7. The next question
was related to how they imagine the develop-
ment of innovative entrepreneurship in Georgia
and what perspectives they see about this issue.
Their answers are as follows: 1) The business of
the future does not exist and cannot exist without
innovation; the global technological environment
demonstrates this. Therefore, if we want to devel-
op national social, innovative entrepreneurship,
there is more to be done than what exists today.
2) More support for young and small businesses.
3) If everyone does their job, everything will be
fine. 4) | think that help is needed, even in the
form of a correct call for a project and an idea.
5) The development of innovative entrepreneur-
ship is possible everywhere nowadays. We live in
an era of globalization, so borders do not limit
our products. 6) less intervention by the state and
more freedom in legislation and taxes,7) Quite a
lot of funds are needed for this and experienced
personnel, which often represent a big problem to
find. 8) I think Georgia has great potential in this
regard. | believe that more support and attention
to startups will bring greater success. 9) The main
thing is the right action from both the state and
the private sector. 10) | think Georgia should use
the talents and ideas of young innovators. Ques-
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tion 8. “How innovative entrepreneurship is grow-
ing in Georgia” - the answers to this question are
as follows: 1) Modern innovative businesses are
the world’s tomorrow... especially for a country
with wealth like ours. 2) Will help strengthen the
economy, 3) Positively, of course. 4) More or less,
5) Positively, 6) Of course, positively. Starting any
new/innovative business contributes to the de-
velopment of the country. 7) Directly proportion-
ally, 8) Such innovations are so small that | don’t
think they play a big role, 9) Innovations directly
affect the country’s economy, therefore, the more
innovative products and services there are in the
country, the more profits Georgia will see. 10) The
creation of innovation has a direct impact on the
country’s economy. Question 9. 90% of respon-
dents stated that they would like and need more
incentive activities and events, while 10% stated
a negative answer. Also, it would be very interest-
ing if they know of any startup ideas that failed
due to insufficient support. It was found that it is
known to 75%, and not to 25%. Question 10. It was
interesting to hear their opinion on whether the
Georgian government encourages small and me-
dium-sized businesses to create and implement
innovations. 70% of the respondents believe it is
happening, and 30% evaluate it negatively. 90% of
respondents in the study think that our country’s
existing state or private programs are not enough
to develop innovative entrepreneurship, and 10%
consider it enough.

As a result of the conducted research, the
factors hindering access to finance for small and
medium-sized enterprises were identified: lack of
necessary market conditions, high loan interest
rates, lack of necessary credit security, and uncer-
tainty of business success in advance. According
to the majority of respondents, small and medi-
um-sized businesses are encouraged in Georgia,
although they think that this is not enough. There-
fore, it is necessary to respond to the given prob-
lem, and more support from the state is needed.
Conducting possible policies and implementing
necessary measures. So that they have access to
all the necessities that will help start an innova-
tive business.
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CONCLUSION

Today, the development of innovative entre-
preneurship in Georgia plays a major role in solv-
ing employment problems. By 2030, small and
medium-sized enterprises will have the opportu-
nity to employ up to 100,000 additional citizens,
increase productivity by 50 per cent, and contrib-
ute 60 per cent more to the added value created
in the economy (Development Strategy of Georgia
- Vision 2030) [16].

Financing mechanisms are the most important
obstacle to innovative activities in small and me-
dium-sized enterprises. The current state of the
world has made it even more difficult for innova-
tive enterprises to access finance. In the future,
it is necessary to pay more attention to both the
private sector and the state because the creation
of innovation is their common interest. The gov-
ernment of Georgia needs the right policy and pri-
ority directions. In particular, the establishment
of tax benefits and preferential loan conditions.
Educating and raising awareness about entre-
preneurship in society is important because the
country should have more innovators who will
create products and services that will bring great
success to the country.

The following conclusions are formulated in
the work:

1. 1) The country’s policy should ensure and
maximally support the creation of market
innovation, which will increase the popu-
lation’s involvement in economic develop-
ment.

2. 2) Allocate more sources of funding, which
will be distributed fairly and impartially to
implement various innovative ideas.

3. 3) It is necessary to regulate such condi-
tions that will help firms to enter the mar-
ket, and to improve their growth and de-
velopment.

4. 4) It is important for small and medi-
um-sized enterprises to prepare financial
statements according to international stan-
dards. The difficulty is important in terms
of finding international business partners.
Also, the difficulty of financial reporting will
improve access to financial resources and
investment capital.
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5.

5) Universities should promote the educa-
tion of students to better understand the
essence of innovation among young peo-
ple and to provide the necessary informa-
tion for starting a business;

6) More research is needed to explore the

cess to finance are the country’s most important
priorities. A strong and well-developed small and
medium entrepreneurship sector will significantly
contribute to exports, innovations, and the cre-
ation of a modern entrepreneurial culture. At the
same time, it will play a special role in raising the

innovation environment. country’s level of well-being.

Thus, improving the business environment,
promoting economic growth, and increasing ac-
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Abstract. To strengthen the export potential of Georgian bees and intervene in international mar-
kets, it is necessary to make a comprehensive and profound analysis. The article discusses the in-
fluences of market segmentation, consumers’ preferences, international trading agreements, legal
regulations, product certification, technological innovations and competition on the development of
marketing and branding strategies, supporting the efficient positioning of the high-quality Georgian
bee products on the international markets and increase in export.

Competition evaluation is critical for determining market possibilities and positioning Georgian
beekeeping on global markets. The physiological and qualitative functions of the Georgian mountain
grey bee must be emphasized: its gentleness, excessive productivity, and resistance to ailments.

The article additionally mentions the importance of a strategic method to boost export capability in
integrating technological improvements and contemporary advertising strategies, which include digital
technology and database analytics, which will have an instantaneous effect on increasing the charm
of beekeeping products. Determining purchaser preferences, cooperation with international organiza-
tions and obtaining first-rate certificates are crucial for the global reputation of Georgian beekeeping
manufacturers and gaining agreement with customers. Market analysis, contemporary branding, and
dynamic marketing are considered the basis for the hit export of Georgian beekeeping products and
their established order in international markets.

KEYWORDS: BEEKEEPING, MARKET ANALYSIS, EXPORT, BRANDING, LEGAL FRAMEWORK

INTRODUCTION lyzing their complex mechanisms in detail; this is

especially true for the Georgian beekeeping sec-

International markets, with their many oppor-
tunities and challenges, require detailed analysis
of their complicated mechanisms, especially for
a field with unused potential like Georgian bee-
keepers. International markets, with their multi-
ple opportunities and challenges, require ana-
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tor, which has such untapped potential. A detailed
analysis of the international markets is crucial for
the potential expansion of Georgian beekeeping
exports. Comprehensive analysis is necessary to
intervene in those markets and create a niche for
quality and unique Georgian bee products.
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By exporting of bee products on the interna-
tional market, market segmentation, study of con-
sumers’ preferences and competitive environment
are required, along with the international trading
agreements, determining of legislative regulations
and product certification criteria and requirements.

A detailed market analysis creates the ground
for branding and marketing strategy development,
which is directly linked to the increasing export
potential of Georgian beekeeping.

MAIN TEXT

The importance of the market segments and a
detailed understanding of their specific features
are highlighted in Begdarashvili's Master Thesis
about Georgia’s export potential. The study of
scale and segmentation is the foundation for a
detailed market analysis. Each exporting direction
has its own unique combination of market dynam-
ics, resulting in individual approaches to product
specification, marketing and distribution (Begda-
rashvili, 2019: 60) [1].

To meet different market demands, under-
standing consumers’ behaviour, needs, and pref-
erences plays a great role in the selection of bee
products. Therefore, the study of consumer pref-
erences is a necessary component of the market
analysis. The nature of the consumers’ preferenc-
es is dynamic, which is caused by the necessity of
meeting the quality of the production, packaging
and branding to the market expectations (Gior-
gashvili, 2020: 35) [2]. Conformity of products to
consumer expectations increases market attrac-
tiveness and ensures competitive advantage of
Georgian beekeeping products.

The legal and regulatory framework is also
an important factor for entering the internation-
al market and meeting compliance requirements.
Each market has its own unique regulatory en-
vironment, with specific standards, certificates
and legal requirements regulating access to the
market and operation. Analysis of the regulatory
framework ensures bee products meet the ap-
plied requirements. (Nabieva, 2022) [3].

In the global world of beekeeping, competitors
use different strategies to occupy market niches
and dominate their brands. A detailed study of
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competitors’ strategies, strengths and weakness-
es provides an opportunity to identify market
challenges and prospects. It defines the strategic
positioning of Georgian beekeeping products, em-
phasizes their competitive advantages and formu-
lates strategies to strengthen market dominance.
(Zhizhiashvili, 2019:22-63) [4].

International trade dynamics are also a defin-
ing factor in export potential. A study of the Euro-
pean honey market will clarify the import/export
tendencies, rates and the role of trade agreements
in developing market potential. Information about
trade flows and market access conditions pro-
vides the basis for developing trading strategies
considering market opportunities and challenges.
It identifies potential export destinations, trade
partnerships and market diversification opportu-
nities (Achelashvili, 2019: 49) [5].

The role of technological innovations is clear in
increasing the international competitiveness of bee
products. Technological achievements in produc-
tion, processing and packaging increase the quality
and attractiveness of the product. By promoting in-
novations, beekeeping products are differentiated
in highly competitive international markets. Inte-
grating technologies in product development and
marketing increases awareness and attractiveness
of products in the market and export potential
(Santana De Figueiredo..., 2015) [6].

The relationship between detailed market
analysis, marketing and branding strategies and
positioning of Georgian beekeeping products on
the international market can be schematically ex-
pressed as follows (See Chart 1):

Proper branding and marketing strategies also
play a crucial role in increasing the export potential
of Georgian beekeeping products. A comprehensive
approach based on empirical evidence and
innovative practices is necessary to overcome the
complexities of the international market.

Creating a strong brand - product awareness
- is crucial. The organic origin of beekeeping
products is primely important in shaping
consumer choice. When branding Georgian bee
products, it is necessary to emphasize their quality
and natural origin. Branding should be based
on the authenticity of the products, the unique
nature of the country, untouched landscapes,
the uniqueness of the Georgian Mountain Grey
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CHART 1. THE RELATIONSHIP BETWEEN MARKET ANALYSIS AND MARKETING AND BRANDING
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Honeybee and traditional beekeeping methods.
(Ceylan..., 2019 [7]; Gencer..., 1999 [8]; Kara..., 2012
[9]; Bokuchava, 2019 [10]).

It is impossible to imagine modern marketing
without digital online platforms. They are important
for disseminating detailed information. A strategic
approach to applying digital marketing tools on
a global level, including SEO, social media and
“content” marketing, is essential to increase brand
awareness. (Hussen, 2023 [11]; Philfan, 2020: 47 [12]).

Understanding consumers’ preferences is
also an important marketing task. Taste, brand
perception and packaging play an important role
in consumer choice. Thus, according to consumer
preferences based on market research, adaptation
of marketing strategies will contribute to the entry
and establishment of Georgian bee products in
the international markets.

Cooperation with international organizations
and institutions is important for strengthening
brand image (Giorgashvili, 2020: 48). International
certificates and accreditation verify the product’s
quality and safety. In addition, compliance with
legal and regulatory frameworks is strategically
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important to build consumer confidence and
facilitate market entry (Bero, 2017) [13].
Integration of innovations in marketing, data
analytics, and artificial intelligence are important
elements for improving marketing efficiency. It
allows the creation of personalized, targeted
offers and advertising for the user. Therefore,
incorporatingtechnology into marketing strategies
is necessary to optimize return on investment
(ROI) and expand international access to Georgian
beekeeping products. (Novelli..., 2021) [14].

CONCLUSION

Challenges and opportunities characterise
the export potential of Georgian Bee Products.
To introduce these products to the international
market, it is necessary to analyse the market in
accordance with global customer requirements,
market segmentation, and competitive environ-
ment research. This creates the basis for develop-
ing branding and innovative marketing strategies,
which determines the attractiveness of Georgian
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beekeeping products at the international level -
forms a unique market niche.

Compliance with international standards and
integration of modern technologies in producing
and marketing beekeeping products are also stra-
tegic necessities. The growing global demand for
natural beekeeping products creates a great po-

tential for exporting Georgian beekeeping prod-
ucts in the competitive international market.

Thus, the future success of Georgian beekeep-
ing use of the industry’s export potential depends
on implementing marketing strategies developed
based on analysing the factors affecting interna-
tional markets.
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dxnG3Mamonl 3hmoyd&aool gdu3mmGo:
05bMol B IMYMo SbaaaBol ey OMxboals
3mbBogombomadolb 86033650mmdY

30L30M0 FoMobono

930bm3oz30l Emdhmbo, 3bmxugbmbo, bbod bodigbg-zegobgomols
160396bodgno, bogobomzggmm

306 vbg0 mojmodody
930603030l @mgdpmbsbpo, bbod bodibg-z030bgmals
160396 bodgho, bodobmggmm

LM Bo. JoMmmymo FgRIH3MIMOnL 3MmIYdhaonb bLagdbdmmpm 3mMabinomab gobad-
™M09gM9OmMa o LagMMdMMaLM d3DMYODY 8T3300MYONLOMZNL dPENMYdIMNS 38 d3DMYONL
dMmogzomabmngn boxkydzmnabo sbamada. bhodnodn gabbomymans dsdM0bL LYagdgbdHoinnb, dmab-
doM9g0gmMmy 3M9xRgMIB630500L, bogMmmsdmmabm bogegmm bgmdg3Mmymadgdab, bodsmmmadMngn
M939m™a30900L, 3MmydEnob bgMboanznmMgdob, Hgdbmmmanygmo 06m3530900bs S 3MB3YMY6-
300bL gogmgbs dgbodsdnbn FomM3zghnbgnmn s 0MYbnbanL LHMe®hgang00L 987939390009, M3
bgab d996ymoL Jommymo FgRYbH3MIMonL domama baMmobbob 3MmMEYJHgdab bagmmsdmmaobm
000M90%9 989IH056 3MBNENMBNMYdL o 9gb3mMBNL BDMELL.

3MbB39MabEnnbL sbsndn 3603369MmmM35608 LOOSBMM FqgLadmMydMMO7ONL OEE]bNLY o Lo-
gmmedmmabm 00DMx0dg Jommymo 39xxbH3MImonb 3mdogomboMmgdnbomznb. badasbsbdgmny
Jomomymo dmob Mybo R¥ybH3MobL ybonzomyMmo godommmanngmo o bamobbmdmozn m30LydgdN,
d0bo m30609Mg09, FomamM3MMEYJH0HMMOY, 333AYMxBMOg00bEIN 35gamos.

bHH0dn 3b0dbymns Logjb3mMbm 3mdbEnsmab v8smmydnbam3znb vgMgm3g bhMohgan-
Jmo dogmadnb 8603369mmobs, MMTgM0E dosgmmnsbgob Mmammiz hgdbmmmannm nbmzgangdb,
03M9mM39 M3bsdgMmzy doM3qhnbgym 3gom@gdb, goemymo hgdbmemmagngdnbs s 3mbsEgdms
00%9000L sbsahngnb Aszmom; Mol 3nM@adnm go3mgbsb ngmbnydL 9xYH3MIMonb 3MmEYJ-
H900b 808D039MmMO0L BMEDY. IMTbTsMyOgMM 3MYRIMYbE3N500L OEE9bs, bogMmmsdmmabm
MM3ab0v30g0mMdb M3bsddMMIMMOS s baMobbob bgMBHoRNZSHIONL dM3M390s 3bndzbgmm-
30690L00 JoMmmyman I9BYH3MIMOnL 06MYbYdnL LogMmmadmMmabmE sMNaMydnby s dmdbdsmy-
09moms bmonb dMbL3M390MaE. JoMmmymo d9RYH3MIMONL 3MmEIJhHgonb BomIshgdymo 99-
L3MMEHOL o LagmmadmMmaobm d3BMYOD OF330MYONL Loxryd3zgma@ gabbomymoas 0oBMYdNL
06omnd0, Mobs3gMmzg 0Mxbnban o Enbsdnymn domMzghnban.

LA3336dM LOOYIIdN: FIVIO3IMIMOY, 63BMAOL I6INBN, ITL3MMON, SMIBGLN630N,
LI336MBILIOX(M AdMAM
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daLYI3d0

LogMmmedmmabm d3doMYdn Mo30bn TMa3Ze-
om0 dgboadmgdmodgonme o godmbB393900m
dmombmzb dobo Moymo 999060939000 ©9-
homyMm 363m0dL, gobboggmmgdom obgmo go-
dmyygbgdgmn 3mHgbEnomnb dgmby aMman-
Lam30b, MMEMMoEsd JoMmmymo FgxyHIMIMOL.
996033690mmM30069L0s LagMmadmMabm dsdMYg-
00L oHdWMIYM0 3bonda Jommymo gRIYH3-
Mgmodob 9gb3mMpob 3mHaboymn dMEObom-
30L. dMo3omabMmngn sbaNdN v7EOEMYdIMNY
00 009M70%7 oLVB33NEMIOMI® O JoMmmY-
o 39837H3MIMOnL boMobbnobo o Pbngsmy-
Mo 3MmEYdHgonbomznb boggmsmn 60dab 8-
L9869 .

099%3h3MgmdnL 3MmMEYdHadalb bogMmmedm-
Mobm 03dMBY ob3mobomznb Lagnmms 00d-
Mmob LYadxoHoENOL, dMIbIsMydgMM 3MYRY-
M9630900L o 3MB3xMabHymn  gamMgydmb
dgbBogme. obY3g LogMmmoedmMmaobm  bogogmm
bgmdn3Mymadgdnl, LadsMmmgdMnzn M9yay-
™my30900bs o 3MmEydEnob bymbhoxroEnmI-
00bL ggmbom oMLYOYN 3M0HgM07ydgonbs O
dmonbm3zb6900L oa9bo.

0000M0b ghsmyMmo sbomadn Jobob dMmg-
bnbgnbs o doMmzghnbggma LHMshgangdab
09033d03900L Loggydzgmb, MMAgmMoE 30ME.-
306 30300M3Jns JoMmomymo 39x3hH3MgmonL Lo-
99b3mMmHM 3mHhgbznomnb dDMEILMSO.

d0mOMMHON GITLONO

Loagommzgmb  boggb3mMBpm  Jdgbodmyod-
mo0900b dgbabgd 693Madz0mab Ldognbe)-
Mmm 6sdMmAdn badgasabdymoas 65dMab byadgbhg-
00b o domn L3gE0}NZYMO Boboboomgdmydab
©9HomMyMo goodmgonb 3603369mmobs. 05BMAL
©9HomMM0 365m0BLLL BYOTbHYMNs dnba
Bdm3nbo o LY3gdgbhoEnob dgbBsgms. mnomy-
9 boggdbdmmBHMm dndaMMYMYO3L dbsbNdMydL
000M0ob ©nbsdngnb ybngzomymn 3m3dNbENY,
Mmdgmonz gobodnmmodgob 3Mmoyddob L3gEn-
®R0353000, 3oM39Hnb30LY s gobsbomgdab don-
oMo 06©N30YsMmyM 80gmagoLb (0gaams-
d30q0, 2019: 60) [1].

000M0L Lb3zoobbgs dmmbmzbgdalb obY3-
0oymanmgomo, dmabdoMmydgmoms 939300,
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bognMmmgogo0bs o 3MYRIMIYBENg00L goggdy
domomo MM Mmsdsdmob gyh3mab 3Mmoyd-
Hh9o0b dgMmAg30d0. d8nhm3 03dDMOL d3bsNdAL
OYE0Mg0gmn 3Ma3mbgbhns Ladmabdomgdaenm
3MgxugMab3ngdalb  33mgzs. ImIbdoMydgm-
0o 3M9wgMabEngdn ©nbsdayma 096900LVY,
Mol dobodnmmodgdlb 3Mmeyginaob boMmabbab,
0983930Ly o O0MYbAL dsdMOL TmEmEo-
690056 dgbodsdnbmonb sy3nmgdmmosL (go-
mmaod3nmo, 2020: 35) [2]. 3Mmoyghgdob dmab-
00M909mms AMMEnb90mob dgbadsdobmdY
DML 03DM0L 8n08BDNE3IMMOSL s JBMYb39-
mymgaLb JoMmoymo 39BYH3MIMonb 3MmoIdho-
00b 3mb3yMabhym y3n0MmMathgbmdsb.

LodomMmMgdMN3n o ToMyaxmM0MydyMN
AofmAm sbg3g 3603369MM3060 RoghmMas bLo-
9mmodmmobm 0005MBY gob3mMobsmznL s d9-
030330LbMONL AMMbM3zbgdnlb E3dsymMaenNg-
00LOM30L. MNMMIGYM 05B3ML 0943L PbngomyMan
90M93ymnMmgogmo goMmgdm, b3gEnx03xM0 Lho-
booMm®adnm, LgMMNRNIdHJ000 s LOZOOMB-
0gomm dmmbmgbgdnm, MmImMydn3 oM9ay-
™m0Mydgb 0sDoMDY B3MISL s M3gMmaomMmgdasb.
9oM9aymnmgogmo AsMAML sbomadn yoMY6-
39mymgb, Mm3 398Y0O3MIMO0L 3MmEydhaon
3990005890mMEaL 3MLydYM dMmbm3bgoL (bo-
00939, 2022) [3].

09339(h3MgmonlL  gomosmym  bodysmMmado,
3Mb39M9bHgd0 0yg69096 Lb3zoobbzs bHMohg-
3030 050ML 60d900L EVLZEZ390MIE o LO3Y-
0ofMo 0M9bnlb mdnboMmydaobom3nb. 3mMb3Yy-
M96(M900L bLHMmIH93Nx00L, damngmo s byLbHo
aboMmggonb ahomyma dgbbogzms ndmgzs do-
DoMmMob ©ogze3zdnmMgdymo gedmb353900bd @O
39ML399H03900L oEqbnL dgbadmgdEMMdLL.
030 3obLOBM3MI3L JoMmmyman gBIYH3MIMONL
3MmEyghadob bHMoMHogngm 3mdognmbomyg-
0oL, badb yb33b Fom 3MB3YMBHYM y3nMathg-
bMOYOL O dYaMNOgOL bHMhgangdL d3dMDY
©m3nb0oMgonlb gobsdmngMmgdms@ (30g0sd30-
ann, 2019:22-63) [4].

LoggbdmmBHM 3MHIbENMNL gobBbdMZMY-
om0 goghmmos 93Mgm3g bogMmmodmmobm 3o9-
Mmonb ©nbs303s. 93MM37M0 MaBmb d3dML
J9bBa3ms bamgab 39396L nd3mMA0L/ggdb3m-
MmbHob Hgbwgb3ngdal, HoMmnxzgdnbys o Lo3oedg-
Mm bgmdg3mymadgoob Mmmb dsdMab dgbod-
mgomMmmoOgonb Asdmysmndgdadn. 0b@mMmId30d
bogogmm B530900Ls o 03dOMBDY 835000

SQModTNBSBNY ©S 6NBBILN #17, 2024




THEORETICAL-METHODOLOGICAL AND PRACTICAL ISSUES OF BUSINESS MANAGEMENT IN THE GLOBAL SPACE

30Mmo500b dgLobgd ndmgzs Loxyxd3zgmb bLo-
399Mm LHMahgangoab 89839353900bM30bL, MM-
dgmo3 0m3smabbobyob dsdMab dgbodmyo-
MOg0by o godmbB393900L. ngn gobLodM3MazL
3m®M9bogm  LogdbdmMmbm d0doMmmYmMydgoL,
Lagaghm 3amBHbomMmmosL o d3dMab n3gM-
bognlaEnnb dgbodangdamogoL (shgmasdznano,
2019: 49) [5].

0030Mds  (Hgdbmammgogmo  nbmgzgoEngdnb
Mmmo yH3mob 3MmEyghadab bogMmomsdmmn-
bm 3mb3yMabhnbomnabmdal godMmmsdn. hgd-
bmaenmgoymo domB93900 BaMmdmgdsdn, gowsdy-
00390000 o 9x8YM3300 DMEAL 3MmEYJdHob
bomobbL o F03B0E3gEMMOLL. 06M3e30500L
bgmdgbymonm bmMmEngmegds 39xBH3Mgmonb
3MmMEYJHadnb ©nxyygmMgbEnoEns domamimbaiy-
M9b6Mh LogMmmadmmMabm d3dMYODY. 3MmMEYT-
Hh900L gobznmomygdsbs o doMmzghnbgadn had-
bmmmangonob 0b®agaMmnmgds DMEOOL 03dSMDY
3MMOYJd300b 36MoOsEmMOsLb s 308BD03gmMM-
osb, BMEOL Lsgdb3mmbm 3mbgbiEnomb (bs-
bhebs @y BnggnMgom..., 2015) [6].

000M0L EHOMYM 36sMNBLY, BoM39HNB30-
Lo o 0MYbNBZNL LHMIHgaNgdL s LagMmo-

dmMmobm d3doMBY JoMmomygmo 39RydH3Mamdnb
3MMOYJdH900b 3mdognmboMmydsb dmMmob sMbY-
ogmo ymongmomgsgzdomo bJgdohyMmo dgbod-
angdgmns 898930 boboom gsdmabshmo (nb.
bggds 1):

Jomoymo  398YG3MIMO0L  3MmMEYIBI-
00b bLogqdL3dmMBHmMm 3mAHbEnomalb adMEadon,
ob939, 3od6yYy39d MMML MdsdmoL bLEmMa
0M9bnban o dsM3ghnbaymo bhMahgangoo.
9930Moym 3(H303909m™x090%9 o NbM3s30YM
3MadH0300g ©oxwydbgoymo ymgzmnbdmazsg-
om0 30amMads 9730mMadgmMns bogmmadmmabm
000Mab boMOY™Mygo0b Eobodmy3s0.

domngmn 0Mybnb - 3MmEYJdH0L 36ModsEM-
00b - d990bs 39603d369mm3569L0. FgRYHIMY-
monb 3Mmoydanob mmMasbym BomMdmadszmm-
0oL ydmogmabo 8603369mMds 8g3L doDOMDY
dmabadsmydmab oMAg3060L @mMMmBnMgonbL.
3930Y0gM0s Jommymon BYH3Mab 3Mmoyd-
H900b 0MybnbanLoL bodn 3ogbzsb dooc bo-
MobbLY s 09690M03 BoMAMIMOSL. 0M9bNbgn
960s 989dbg0mEaL 3MmEYJE0L 830960 7-
MmosL, 9399y60L gobydgmmgdgm d36900L, bg-
mybmydgm 3900037900, Jommymo dmob Mybo

LIV 1. 6OBMNL S6INDNLY LS 3VM3ION630LY DS 6MIEGLN63NOL LOMIOIZNIOL IMEMOL

8909063930l 3Geaggihgdel
Loggb3eatiihem Seatygbpgodere

JM00IM01303306M0N

v

ffgohm: bggdo T98yTo3909000 338mMhgdnb dongh
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RYH3MoL Y60zomyMmdabs s 39x37H3MImMdAL
OM30E0m 3g00mEgdb (Rgomsbo..., 2019 [7];
306LgM..., 1999 [8]; 30Ms..., 2012 [9]; dmM3YR3Y,
2019 [10]).

mabodgMmmzg 9oM39hnb30 BoMIMyag69-
oo 30gMImo mbmonb 3mebhBmmMagonb go-
M9dg, nbobn 3603369MmmM35608 yHoMyMn 0nb-
RMM3o300L gozmMEamgonbsmznb. gmmosmym
©mbgdy gogymMymoa domzghnbgnb 0bbhHMYAg-
Bhgonb gedmygbgdab bhMahggngamn dnamas,
0000 dmMab SEO, bmEnsmyMo F9ENS ©O ,3M-
Bhob®* doMm3ghnban, snEnmadgmns 0Myboab
36mMosMONL godMmEnbm3znb (37bgbo, 2023 [11];
g0q3s60, 2020: 47 [12]).

dmabdomydgmme 3M9xygmMgb3ngdolb goga-
00 93Mgm3g 960d369mm3zebn dom3zghnbgymn
0dmEobss. 3ggdmzbgods, 6Mbnb smMJds o dg-
®Y03s 3603369mMm3006 MM@ML ModsdMOL M-
dbdoMmgdamab oMAY306Dg. 0dMngo, 05BMAbL
3393009 oxyydbgdymn  dmaAbdsmgdgmmy
3M9x39Mab3ngonb dnbgznm, domzghnbgymo
bHMahgang00b dsadhaEns bymb dgybymob
Jomoygmo gxh3mob 3Mmoyddadob dgbzmob
o ©393300M75030L bogMmmsdmmabm dadDMYOBY.

LogMmmadmmabm MMEs60B3NY0Md0 s nb-
LOHOOHYHI00D 13653TMMIMMOS O 3oMmbbon-
mMmos 6MYbnb s3hmMmohghob godmngMmadab
d730myogmn  Bobsdnmmoss  (gnmmgsdznwmo,
2020: 48). bagMmM3dMMabm LYMMNNGNISHJON O
a3MgobhoEns gabobymyds 3Mmeydenob bo-
Mobboby o JLaxrMmbmgdob aILHYMYdLL.
39M@s 990Dy, LO3ObMBIYOMM O FoMygnmon-
M909m AsMAMYOMab dgLodadnbmods bhMmathg-
30ymo 09603369mm30b0s dMAb3aMydgMmY
Bomodob gobodysMadmo® s 03dsMdy dqbL-
30l gobssznmgomas (d0gMm, 2017) [13].

90M39(hHnba3dn nbmgzgoznymo Hagbmemagng-
00b 0b®oamogns - dmboEgdmo sbsmotnzs
o bgmmgbymo nbdgmgdhn 3603d369mm3z000
9mgd96hgons doM39hnbgoL  9x399dHnsbmdabL
3oLodzmoOgLYdMBE. 0gn LOdYOMYdEL ndng-
39 393900©9Lb d3mabdomygomnbamznL 39MbmbN-
doMmgdymon, 30dobINdsMmmymn Jgmo3s0909500
@ M93mods. sdn®hmad, doMm3zghnbgym LHM-
Hh9309000 Hhgdbmmmgangdnb AsMm3zs sy30omyg-
dganns 0639L¢H0EN900L sdMYBgoaL (ROI) M3-
H000d0300by o Jommymo dgRIYH3MaMdL
3MmEYJHaodg Logmmadmmobm B3mdob go-
gsmmydobmzob (Bmzgana..., 2021) [14].
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©ib3369

Jomoygmoa 39BYH3Mamonb 3MmEygdhadnb
boggbdmmBpm 3mbHgbnsmn bsbnom@yds ofM-
LgoyM0 BedmB3939000 s dgbodmydMM-
09000. 93 3MmMmYdHoonLb bogmmadmmobm do-
BoMB)  ©obVI330MYOMOE, dENMMIYOIMNY,
000M0L 865eM0B0 MmOy Mo IMTbToMgOMNL
dmmnbm3zby00b, 650Mab bYadxbhHoEnnb, 3Mb3y-
M9bhyma goMmgdmb 33ma30L dgLodsdnbLE.
Mo3 Jabob 0MgbNbgnLy o nbmzgainymo do-
Mm39h0bg0L bhMohgangonb d9979053900LdM30L
bo®yd3zgmb, MMAgmnEg ma30b dbMng gobodn-
MmogoL Jommymon 3gxyxh3Mamdab 3Mmoydha-
00L 308%039MMOL LogMmmedmmobm EmMB9DY
- 34omn0g0L y603smyMm LEdBMM bndosb.

Lagmmadmmobm LHSbIMHYOMD Tgbode-
90bmoy o 00bodgMmmzg Hgdbmamgngdab
nbhgamomgds gxRYbH3MImoanL 3Mmoydhadab
BoMmImMydoby o doMm3ghnbgdn sbg3g LHMSEMHI-
3090 3330MY0MMOss. 39BIYH3MaMO0L bathy-
MomyMm 3MmEYJhHoddy ddDsM@n gmodsmymn
dmmbm3zbs §abnb o 3mHgbEnsmb Jommymo
99339(h3M9mMo0Lb 3MmEYJHaoob gdbdmmpobom-
30L 3mB39M9bHym LogMMddMMNbM doDIMDY.

000960, Jommyman 39xxH3MgIMOnL dmds-
30mMn BaM3ohgds, oMmgnb Loggb3mMmbm 3m-
Hh9b630omab  godmygbgds, ©@OIM3NEIOYIMNY
Lagmmadmmobm 03dMY0dg IMJdgn RoJbHm-
M9000b 963MNBOL LoBYd3gmdy, 39970539090
00M39Mhnbagmo  LHMo®9angdob FobbmMmEng-
™mg0009.
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Abstract. The article discusses the economic impact of integrating modern technologies in
beekeeping, such as Artificial Intelligence (Al), Machine Learning (ML) and the Internet of Things (loT).
The balance between initial investment and Return on Investment (ROI), operational scalability, market
competitiveness, and government policy influences is studied. The importance of Comprehensive
Economic Analysis in optimizing benefits and overcoming the challenges beekeeping faces is
emphasized.

Introducing new technologies in the field leads to the scaling effect, which allows beekeepers
to manage more processes and operations faster and with fewer costs and to enter wider markets,
leading to increased revenue and high profitability. In addition, challenges related to the scale of
activity and market conditions are noted, mainly faced by small apiaries in conditions of insufficient
financial support (subsidies) from the state. In addition, the need to develop special training programs
for the effective use of technologies is emphasized, which will make it easier for beekeepers to gain
a competitive advantage, in particular, improving the quality of products, developing an appropriate
marketing strategy and making effective decisions based on databases.

Thefinal partofthearticle presentsthe macroeconomicbenefitsthatintegratingmoderntechnologies
in beekeeping can bring - creating new jobs, increasing the incomes of the rural population, expanding
the market, and increasing exports. The need for a comprehensive economic analysis of the field to
achieve sustainable and useful technological progress in beekeeping is noted.

KEYWORDS: BEEKEEPING, INNOVATIVE TECHNOLOGIES, INVESTMENTS, AGRICULTURE, ECONOMIC
EFFICIENCY

INTRODUCTION

Introducing modern technologies in bee-
keeping is an important phase for this ancient,
multi-century agricultural practice, which can sig-
nificantly increase the sector’s efficiency. The use
of the latest technologies, such as Artificial Intel-
ligence (Al), Machine Learning (ML) and the Inter-
net of Things (IoT), is linked with the increased
initial investments, retraining and training of the
beekeepers and the additional operational costs
on the one hand and with the management of the

120

high efficiency of the bee farm on the other hand.
In particular, this is due to increased productivity,
a rise in quality, and savings in labour costs.

In order to introduce modern technologies in
beekeeping efficiently, especially for small-scale
beekeepers, it is important to have respective
state interventions, in particular, the development
of adequate regulating and legislative normative
framework and financial stimulation of the sector
to support innovations.

Innovative technologies in beekeeping lead to
not only perfection of the production process but
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also increased market competitiveness. Market
analytics in real-time use of the respective rela-
tive data creates the opportunity for the move-
ment of the entire sector to a new level.

MAIN TEXT

The economic effect of beekeeping is directly
linked with technological advancement. Innova-
tions and digital transformation increase produc-
tivity, operational efficiency and market compet-
itiveness, though they are still accompanied by
certain economic challenges and barriers, which
are important to be considered for the efficient
integration and optimization of the technologies
(Huet..., 2022 [1]; Singh..., 2023 [2]).

Investments in modern technologies have fun-
damental economic importance. Integration of
technologies, like Artificial Intelligence (Al), Ma-
chine Learning (ML) and Internet of Things (loT)
into beekeeping requires significant financial re-

sources. Initial capital and ongoing operational
expenses, linked to introducing and applying the
technologies, are necessary economic aspects
to be considered (Bunde..., 2016 [3]; Rumman...,
2021[4]; Nikulina..., 2022 [5]).

The return on investment (“getting back”) (ROI)
highlights the economic viability of the techno-
logical integration. Improved management of bee
colonies, increased productivity, and quality im-
provement result in positive ROI, meaning that
economic profit is higher than linked costs (Zhilin,
2009) [6]. Automatization of the intensive process-
es of labour causes savings in labour costs and
raises operational efficiency (Usenko ..., 2020) [7].

Large-scale beekeeping operations support
technological integration and show other eco-
nomic aspects. The technology enables beekeep-
ers to enhance their operations, better manage
more bee hives, and intervene in more significant
market segments, resulting in increased income
and profitability. (Senchuk..., 2022 [8]; Vural..., 2009
[9]) (See Shart 1).

CHART 1. ECONOMIC ASPECTS AND RESULTS OF IMPLEMENTATION OF MODERN

TECHNOLOGIES IN BEEKEEPING
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Economic outcomes are not linear and depend
on variabilities such as the scale of the operation,
integrated specific technologies and market dy-
namics (Vapa-Tankosic...,, 2020) [10]. Small-scale
beekeepers can also face problems linked to the
accessibility of modern technologies. They need
financial support and subsidies to overcome eco-
nomic difficulties (Giorgashvili, 2020) [11].

Training and development of beekeepers re-
lated to introducing the technologies also have
economic outcomes (Adgaba..., 2014) [12]. Special
training requires expenses related to curriculum
development and implementation to optimize
the application of modern technologies. (Chepik,
2007) [13].

The technologies strengthen competition in
the market. It enables beekeepers to produce
quality products that meet international stan-
dards, improve branding, and implement efficient
marketing strategies, leading to market expansion
and increased income (Vaziritabar..., 2016) [14].
Based on data analysis and artificial intelligence,
the possibility of identifying market tendencies
in real time allows beekeepers to optimize their
pricing strategy and improve profitability (Subae-
va, 2012) [15].

State policy and regulating frames also affect
beekeeping’s technology and economic outcomes.
Supporting policy for integration technologies en-

sures financial stimulation and supports a favour-
able environment for innovations; it improves the
economic efficiency of using modern technologies
(Albore et al., 2019 [16]; Nabieva, 2022 [17]).

In the larger economic context, integrating
technologies in beekeeping supports the country’s
economic development. Job creation, increased
prices on bee products, and the emergence of new
market segments are the macroeconomic benefits
caused by the technological development of bee-
keeping. (Delena..., 2021) [18].

CONCLUSION

Thus, the potential economic outcomes of in-
troducing modern technologies in beekeeping are
multifaced and dynamic. They depend on factors
like the scale of the bee farm, market dynamics,
political environment and purpose of an applied
technology. As the beekeeping sector continues
the technological transformation, comprehen-
sive economic analysis, which includes cost-ben-
efit evaluation, Return on Investment (ROI) and
large-scale macro-economic results, is crucial
for making informed decisions. Accordingly, such
solutions optimize economic profit and mitigate
accompanying problems.
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97931&3MIM0Os30 ;msbodjoimi)
&97J6manmangdall abgagszal 93mbmadnsgnao
3833300

306 vbgo mogjmodody

930bmdozol mdhmdsbao,
bbod bodsbg-zog0bgmal gboggbbongpe, bodobmzgmm

20bHMIJH0.LHdHNdd0 gobbomyamns 3gBIYH3MgMOsdn nbymo Msbsdgmmzy Hagbmmmgngdab
06(h93MoMgonlb 93mbmangyM gogmgbs, MmgmMmogss bymmzbyMo 0bdhgamgdho (Al), Machine
Learning (ML) o Internet of Things (10T). 839bBs3maans domsbbo baBynb 0635bHNENYOLS s 0637-
bh0Eng0aL ,88mMMgdsL” (ROI)-b, M3gME0 Y B3LIHOOYMMOSL, 03dML 3MB3YMYBbHBMNIBMOSL
o 3003MmMOnb 3maahnznb gogmgbgob dmmab. bodgsbdymns ymamobAmaEzgmo g3mbmangymo
06oamnB0b 360d369mMmds LaMagdmab M3dHndndSENOLOMZ0L O F9JRYHIMIMONL B0bsdg vMLYOY-
™0 3odmb6393900L @odmg3z0bam3znb.

©oMgdn sbomo Hggdbmmmangdob ©obgMmazs gobodnmmogob dobddodnmgdalb 9x39gdML, Moy
LOdyOMYxdL odM 3L FgBYH3MgaoL ToMmomMb JymMmM dgho 3MmEgbgdn o M3gMENgdn JRMmm
LEMIBI® o B33mMydn EobsboMmzgdom, go3nwbyb JBMM Gommm d3dMYdDY, MoE Ma30L dbMng
3960300M0O50L dgaMbL3mMgdalb DMPLY O Tamom MYBHVOgEMMOSL. 33obmMeb3g, smbodbymony
00g43006MONL  T3LIHV090MODE o bLOVMM 30MMOJOMSD Eo3e3d0Myd N gadmb393900,
MMIYMM3E3dnMNMdEIEsb6Y©x0056330MyLoxryh3MI700bobgmMaBaaambAbMosb sMmobogzdomabo
330636LyM0 BbsMmEagdgMab (bydboaMgdnl) 30MmOgddn. sbY3g, badasLAYMNS Hgdbmemangdab
9%399H0obn  godmygbgodob dodbom L3gENdMYMo LoLBszM 3MmgModgdnlb  d907do3900L
bognfmmgods, M3 3ogom30mgoLb dgxxH3MogoLb 3mb3nMabhmo 33nMmahabmdnlb dm3m390sb,
39mdmo: 3Mmoyd3onob boMmobbob goyndzmodgbgdol, bLomobom doMmzghnbangmo LHMabgannb
09019003900L o IMBo3g3M0 0399009 aYyMEBbMOnm 9x399dH0360 goebyzghnmgdgdab dnmydsb.

bHOMHNOL EAL3360M Babodn BaMIMAgbagos 0b dogmmgzmbmadngymo bomMmggdgman, MmMAmb
dmbhoboig dggdmons 39x3h3Mamosdn Mmobodgmmsg Hogdbmemmgangdob nbhggMmoinolb - sbogmo
LOTYdom 3aNEMdNL d9ga86s, bmxmao dgbmamgdn Ambabemgmdnb d98mbagmMadnb DM, d3dBMAL
39x30M0M3900, 9dbdmMmbob BDMEs. sMmbndbymons oMaoLb ymzmobImIzzgmo 93MmbmadngymMo
06om0B0bL bognMmgds F9RYH3MIMO3d0 dEaMon s LabaMmggomm hgdbmmmagnyma 3Mmamabob
90boMbB9300.

LAI3336dM LOOYIIJN: FIVIO3MIMOY, N6M33BNIMN OIIEMEMA3NIdN, N163ILONGBNIBNA,
LMBILOL 3IVMBEIMOY, ISMEMIN3IMN IVBIIONI6EMOY
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daby3dox0

093390 3Momoodn  mobodgmMmmszg ®H9gdbm-
mangonb godmhAgbs BoMmdmowggbb 860d367-
mm306 9®Mo3L d3zgm, dMoz3omboy3xbm3ze6 bo-
bMBMM-badgyMbgm 3Mogdhnzadn, MMAIIMLSE3
d99dmns 860083690M360@ d0dammmb oMmgnb
93MmbmangyMmo 9x3ggdbHnobmods. ysbmgbo ®99-
Bmmmgangonb, Mmagmmozgss bygeommzbyma nbthg-
angddo (Al), Machine Learning (ML) s Internet
of Things (loT), gs8mygbgdab 93mbMAnzyMa
ob399dhHgo0 gMmmn dbMn3 o39300Mx0YMNY go-
dMom bobyob nb639LHNENY0MSL, TgRIYHIMI-
9000L 3oaddegdnLy s LBZ3MgONL s 8bY3Y
©330(H900m bom3gmognm boaMmzgdmab. bmem
dgmmg dbMog - boxyy®3Mab doMm3nb domom
983994 H03b6MOsLMLB, bognmMmng: godMEo 3Mm-
©39H0mmosLMsb, bamobbob d3smMgdsLMO
o dMm3n00 boMzg00b EBMZ35LMS6.

0360890MM39 Hdbmmmangonb 3IBIMH3-
M9gmoodn 9x399H0sbo ©abyMmaznbam3znb, dom
JxmMm 93nMy 398yH3Mogdnbamznb, 8600369-
omm3zobos  d9gbododnbn bLobgmdbogm nbeg-
39630900, 39MIME, 3©I333HIMN FoMYzymn-
M909m0 o LV3bMBAEydMM, BmMTAshnymn
AomAML Asdmysmndgds s nbM3o309000L bgm-
d96ymonb 80db0;, oManL x}NbsbLyMmo Bo-
bomnbgdo.

nbm3zo3ngmo hgdbmmmangdn d9xybH3Mam-
0000 gobsadnmMmmogob oMy dbmeme bLsbsMIMM
3MmEgLob LAMYMYMRSL, 3MBYE d3dDMDY 3M-
639M96Hn6oM03bMdNL DMESL. MyomyMm Mmm-
do 000Mab sbogmohngnl, dgbodsdobn MymyEn-
JM0 dmboEgdms 059900L godmygbgds Jabob
dmMNobo oMmgnb doMmmznL sbom bndsmy-
99 9y3060L 39ML3gIH0300.

d0m00MON GITLONO

09839h3Mamonb  93mbmangyMo  9BgJHo
30Madnm 303dnMTns aMmadn sMbyoym hag-

bmmmganym Bobbgmobmeb. 0bmzsEngdn o
gogmMymo  HmMbLbemMIszngdo BMEAb 3Mm-
©9dH0ogmmosh, m3gMmagnym gRgdhnobmdsLy
o 03dM0L 3MB3nMabHYbaMNabMdLL, dogMod
ob93g ™Mb sbmozb goM3393mn 93mMbmanznMo
399mb6393900 s dsMNgMgdn, MMIGMMS Zo0-
30mnbBnbydeE 36033690mM35600, Hgdbmanm-
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30900L 9x399H0sbo© nbMHgaMaEnaby s Mm3thn-
80ds3000m300L (3990@)..., 2022 [1]; Lb3J3..., 2023

[2]).

06390HnE3NYoL ™MobodgmMmzg @9gbmmm-
309000 0930 ®YbLdgbhymo 9g3mbmangy-
Mo 98603369mmobs. bygommzbymo nbhgmadpo,
Machine Learning (ML) @o Internet of Things (loT)
- 0996mammagngon gx3H3Mamosdn nbhgamo-
30obamznb bLogoMmyogd 8603369MMM356 RQO-
6obbyMm MabyMLOL. Labynbn 3odndhomyMmo O
008nboMmg bom3dgMmoznm bofMmggdn, MMAMIdn3
o30300M905m0ns  H9gdbmmmangonb ©sbymga-
30L0 O godmyqgb900LMB, obomzamnbbnbyod-
M3 9730™Mg09mMn 93mbmanggmo sb3gghgons
(09609..., 2016 [3]; MYBsbo.., 2021 [4]; Bogymo-
6s..., 2022[5]).

0ydi3s, 06330h0E00Lb  IOMYBds  (,00m-
0905“) (ROI) bsdL yL333L 83 Hygbmmmgnyma
nbhgaMmognob g3mbmadnggm Logmibmabybo-
M03bmooL. BYH3MobL mzabgdob gondzmogbg-
ogmon  dsMm3s, 3MMEIYJH0gmmonb  FodMEo
o bamobbob goydzmdgbgds 063930 oEdNM
ROI-b, MoE @ymabbdmoLb MmMA g3mbmangyMmo
LoMEadgMO dMYdohgds V393d0M7d M boM-
3900 (3omnbn, 2009) [6]. 3MMAaL nbHgbLoyMa
3MmE9bgoaL o3hMAsHndoEns 063930 IMMANL
boMz00L EBME35L o M3gMoEgn Mo 9x99H0-
36monb godMmasb (mbgbam..., 2020) [7].

099%3h3Mgmdalb m3gMmoEngonb  dobAddodn-
M90o, bgmb 3bymdL Hggbmemanym abthg-
3Mo30sL. Hgdbmanmgns LTYomydslb odga3lL
09931h3M990L ooBaMmmM3zmb magznsbmn m3g-
Mo30900, 33900 doMmmmb dgho Mam@gbmodab
b3S o dgombomb 65dMNL JBMM FoMmmm LY3-
0969080, MaL F9IzoeE NBMEYds d9dmbo-
300 s dmadggdnsbmos (bgbhngo..., 2022 [8];
39Momo0..., 2009 [9]) (nb. bg9ds 1).

93MbmangyMmo d9w93q00 oM sMob BMRN3ZN
o dIM3NEIOYMNY 33M3Y0dDY, MMZMMNESS
m39Ma3nnb dsbAhodn, nbhggMmomgdymon b3gEn-
x039M0 Hhgdbmmmangdn s sMbyoxmMo d3dMNL
©0659030 (3035-dsb3mboRa..., 2020) [10]. Bgo-
M9 dmadnb 9xxH3M990L dgndmyds 3994060,
3MmomMAdgdn, MMAMIONE ©o3e3d0Mg0YM™MNY
0M0603900MM39 H9gbmemmangdob bymadnbob-
30MAMOsLMb. Bom gbognmmgdom BnbsbLY-
Mo dbsMmEogdgmab 89906003700 o LYOLOENY-
00 93MmbmanggMmo boMmmyM9g0o0L ELLdMY35©
(3omMgsdzngmo, 2020) [11].
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LJAY 1. 3IVIBG3MIMOBAN (N3688IPMM3I OGIIEMITMB30I6NL PY6IMB30L I3MEMIN3IMO

OL3JJOIBN ©Y dIPI3I00N

figohm: bgJ98o F9093039039000 038mhab dngh

0933903Mgms  LBO3MxOSL o Fobznmo-
M9dslb, MMAgmoE ©o3o3d0Mgdymons  Hhgd-
bmmmagngoob ©obgMmazobmab, obH3g  og43L
93MmbmdnzyMn 89093900 (500gs0ds..., 2014)[12].
mob039Mm3g H9gbmemmangdob gadmygbgdob
m3h030ds300bmM30L  L3gENdmMNdYO M LB-
3mgonb bognMmmgds dmombmab goM3zgymn
bofMmzgoL, MmMAMO0E o30380M7073mNs LoLBS-
3mm 3Mmamadgonlb 99087303900Ld o gobbm-
M309mgdsbmob (Ag3n3n, 2007) [13].
H9gdbmmmangdn sdmngMgdlb dsdsmMdY 3m-
6396M96303L. 030 LOFYOEYdSL 3dmMg3Lb F9BYDH3-
M990L 86MAMmMB  bLogmmodmmabm LhHobom-
H90mob dgLodsdnbo bamobbob 3MmEyghgodn,
390993m0ogbmb 0M9bnbgn o ZobobmMming-
™Mb 98ggdH0sb0 BsM3ghnbaymo bHMs®hgangon,
M3 063930 00DMOL oRIMOIMYOSL o 9g3Mbm-
9039M0 990mba3mgdalb BMESL (33d0Mobsds-
M0..., 2016) [14]. MboEgdmMo 365MNBOLS o by-
om3bymo 0bhgmaghob godmygbgdom, dsdMbL
h9609630900L MgaMyM CMMAIn Esag)bnbs v
dgLodsdnbo Myognmgdalb dgbodeydmods 89-
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3YH3M990L LOIYIWYOSL 3dM 3L M3HNdNBENY
3993900mb6 sLYdNL LHMIHI3NgdL O Zooydzm-
09bmb BmBggd03bmds (bydsg3s, 2012) [15].
bobgMadBoxgm 3mmohngs ©@o ToMyaymo-
M90gmon  AsMAmM  obY39 do3mgbob obEybL
h3dbmmmannb 93mbmadnzyMm B890Y3g0dy 99-
RYH3Mgmosdn. dmmoathngs, MmAgmoz dbomb
139960L Hagbmemmangdnb nbhgamainob, ydmy6-
39mymab 3nbobbyMm Bobomnbgodob s bymb
96ymob nbmze3ngdnbmznb bgmboymgm goMmg-
dmbL, 9dxmoOgLYOL ™MobsdgmMmzy Hggbmem-
30900L godmygbgonb 93mbmangyM 9x3gJMH0o-
BmoOsL (samdmmmyg..., 2019 [16]; 6500930, 2022 [17]).
IRMM gomom 93mbmadngym 3mbhgjbhdo,
99®3Mh3Mamosdn Hogbmemmagngdonlb 0bhgagmo-
309 bganb y6ymodL 439yb60b 93mbmadngyM gobgn-
0M3M903L. LOTPFom dEaNMYdnbL 8996y, BIYIMH3-
Mmob 3MmEYdhgdob godMooma MnMmxonmyds
o 050MNb sbomo LYadgbhHgdnb gohgbs sMab
003Mmo3mbmadngyMo  LoMggdgmon, MMAgMnQ3

390mb6399mos 998IH3MIMO0L Hagbmmmany-
M0 gsb3005M7000 (Eyaybs..., 2021) [18].
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00960, 99x37xH3M9MOsdn ®obodgmm-
39 ©9946mmmmangdab sbgmaznb 3mpgbznymo
93mbmadnggMmo Jg93900 IMd30mM3AbMN30 O
©0bsdnyMmos. obobo EoIM30YdYMNs 0byM
R3JHMMYddY, Mmgmmagos LogyH3MOL dob-
dhoon, 03dM0bL ©nbodngs, 3mmobhnldyMo go-
M9dm o godmygbgdymo  Hogdbmemmangdab
©o60367mMg0s. MO3YboE 39RIYH3MIMdL
@aMman og3Mdgmgdlb @ggdbmemmagnygma HMBL-

xMmmM3s300b gdab, ymzmnbdmadzzgm 93mbman-
396 9b65em0dL, MMIgmoE dmoEsgLb boMggdaby
©o boMgadgmob d5x35bgdsL, 0635LH0EN700L
,00mmg000L* (ROI) s gsmmm dsgzMmmygimbman-
396 89093900, 9J3b owsdbyzaho 8608309-
mmoOs 063MMINMYO M0 goaby3ghnmgdgdanb
90LoMy0dE. 03330Ma nMydMN goobysg-
homgds 063930 9g3mbmanggMmo  LoMggdmnb
m3H030DsEnobY o Mdb3EY30 3MmMOMYdgdnb
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Abstract. Hospitals are being expanded all over the world. Hospitals are becoming larger (i.e.,
increasing patient admissions each year) and more complex (i.e., offering a wider range of services
to patients with more diverse medical care needs). In the hospital sector and other branches of the
economy, economies of scale are important, according to which the volume of medical services can
be increased by reducing average costs and increasing quality. However, measuring this relationship
between the volume of medical services and costs is difficult because hospitals differ substantially in
terms of specialization, patient composition, and other parameters that affect the volume of costs. The
paper discusses the features of economies of scale in the healthcare sector and the dependence of the
volume of medical services on costs and quality.

Studies confirm that the influence of various factors on the costs and quality of medical services
depends on the environment and the system of incentives in which hospitals operate. Relationships
between patients and healthcare providers based solely on price negotiations do not ensure adequate
healthcare quality. Due to informational asymmetry with respect to the real cost of hospital services
and quality of treatment, medical service buyers cannot influence cost reductions and increase the
quality of treatment, which increases hospital power. Thus, when evaluating the impact of hospital
competition on costs and quality of care, we must remember that market mechanisms in health care
do not always increase public welfare.

KEYWORDS: ECONOMIES OF SCALE, QUALITY OF MEDICAL SERVICES, COST OF MEDICAL
SERVICES, HOSPITAL, HEALTHCARE MARKET

INTRODUCTION explain efficiency in production systems. Econ-

omies of scale argue that unit cost decreases as

Regardless of economic development, modern
hospitals are affected by demographic changes,
the complications of the structure of diseases,
and the development of new medical technolo-
gies. The hospital’'s operation results depend on
various links of the healthcare system: providers
of medical services, customers, competitors, and
other entities of the healthcare system.

The theory of economies of scale is used to

GLOBALIZATION AND BUSINESS #17, 2024

the volume of output increases. Several mech-
anisms, including the effect of volume on fixed
costs, resource specialization, and market posi-
tions vis-a-vis suppliers, can explain this rela-
tionship between cost and volume. On the other
hand, economies of scale are usually related to
the phenomenon in which a service’s unit cost
decreases when the production volume increases
(Bernet & Singh, 2015) [1]. Economies of scale refer

129



https://doi.org/10.35945/gb.2024.17.012

TENGIZ VERULAVA

TVERULAVA@CU.EDU.GE

to when producing various services in one large
unit is profitable rather than in several specialized
production units.

In the hospital sector and other branches of
the economy, economies of scale are important,
according to which the volume of medical services
can be increased by reducing average costs and
increasing quality. The results of many studies
conducted in the health sector support the exis-
tence of the phenomenon of economies of scale
(Giancotti et al., 2017) [2]. Still, applying the con-
cepts of economies of scale in the health sector is
becoming more difficult. The fact is that measur-
ing the relationship between the volume of med-
ical services and costs is difficult because hos-
pitals differ substantially in terms of the level of
specialization, composition of patients and other
parameters that affect the volume of costs. The
article discusses the peculiarities of economies of
scale in the healthcare sector and the complexity
of the dependence of the volume of medical ser-
vices on the incurred costs and quality.

HOSPITAL EFFICIENCY

Quantitative and qualitative parameters de-
termine the evaluation of the effectiveness of
hospital results. Three aspects of quality are dis-
tinguished: 1. Quality of resources - investment
and human resources, including the level of com-
petencies of medical personnel. 2. Quality of the
process of providing services - medical technol-
ogies, compliance with medical standards, inten-
sity of treatment, level of service to patients. 3.
The level of clinical result - the outcome of the
patient’s treatment.

Two main aspects of efficiency are consid-
ered when studying the functioning of hospitals
in the medical market. Technical (local) efficiency
- the ratio between resources and the produced
product, for example, the ratio of personnel to
the volume of services rendered (the number and
structure of treatment cases in the hospital). The
volume of the hospital influences technical effi-
ciency, the medical technologies used, and the
motivation of the organization and each worker.
Allocative efficiency - the ratio between different
directions of resource allocation, which deter-
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mines the rationality of the cost structure, taking
into account alternative costs. Different trends in
technical and allocative efficiency are possible.
For example, an increase in the technical efficien-
cy of hospital activity that does not require hos-
pitalization may be accompanied by a decrease in
allocative efficiency - a significant concentration
of resources in hospital services.

The organization of medical services differs
significantly from country to country. However, it
is possible to distinguish the main trends in the
formation of hospitals:

e Transformation of a large part of hospitals
into large complexes where complex and
expensive medical technologies are used;

e Transfer of some types of inpatient ser-
vices to the ambulatory level;

e Increasing the intensity of treatment and,
as a result, reducing the delay of patients
in the hospital;

e Reducing the demand for beds and in-
creasing the concentration of resources on
the treatment of complex diseases in hos-
pitals;

e Rapid increase in resource saturation per
hospitalization case.

Despite the general tendency to reduce the
number of beds, the share of hospital sector costs
in the total health care costs in developed coun-
tries has been quite stable for the last 20 years
and amounts to 20-35%. For comparison, in Geor-
gia, it exceeds 60%, resulting from high levels of
hospitalization and long-term treatment.

Another general trend is the reduction in the
duration of hospital treatment. Hospitalization
rates per 10,000 population vary by country. In
some countries, it is decreasing (in 1990-2005 in
Canada it decreased by 32%, in Sweden - by 10%),
while in other countries it is increasing (in the
same period in Great Britain it increased by 41%,
in Spain - by 14%, in Norway - by 20%). (OECD,
2007) [3]. The number of medical personnel per
bed increased in European countries in 1990-2005
(the minimum was in Germany - 6%, the maximum
in Great Britain - 2.6% (OECD, 2007) [4].

These trends are due to the special nature
of technical progress in the hospital sector: new
medical technologies rarely lead to an economy of
labour resources. Often, they require the recruit-

SQModTNBSBNY ©S 6NBBILN #17, 2024




THEORETICAL-METHODOLOGICAL AND PRACTICAL ISSUES OF BUSINESS MANAGEMENT IN THE GLOBAL SPACE

ment of a new category of medical workers, which
increases the saturation of resources for each
case of hospitalization. One day of hospitalization
in Great Britain is about $ 500; in some hospitals
in the USA, it exceeds $2000.

ECONOMIC STATUS OF THE HOSPITAL

According to economic status, hospitals are di-
vided into three groups: public, private non-prof-
it and private commercial. In the countries with
a budgetary health care system (Great Britain,
Scandinavian countries, Ireland, Italy, Spain, and
Portugal), the share of public hospitals is 70-95%.
In countries with a compulsory medical insurance
system, this share is relatively small, although it
still has a larger share; for example, in France, 65%
of beds are located in state hospitals; in Germany
- 55%; in Belgium - 60%. In countries where pri-
vate health insurance is more developed, for ex-
ample, in the USA, the share of private hospitals
(commercial and non-commercial) is relatively
large - up to 70-80% (Cutler, 2002) [5].

In the late 1990s, the World Bank proposed an-
other typology, according to which medical orga-
nizations are divided into budgetary, autonomous
and corporate types (Preker & Harding, 2003) [6].
In an autonomous organization, managers have
full decision-making authority. The global budget
provides financing. Medical organizations have the
full right to dispose of property. An autonomous
organization is mainly formed by transforming a
traditional budgetary organization into another
organizational-legal form - trusts (Great Britain,
Italy), non-profit organizations (Spain), and public
state organizations (Lithuania).

Corporate organizations appear as indepen-
dent entities — corporation operating according to
the general rules of entrepreneurship. The state
owns the corporation’s property and manages its
activities as its representative in the governing
body. The organization assumes full economic re-
sponsibility for its obligations. In essence, it is a
model of a state enterprise. Compared to an au-
tonomous organization, there are more rights to
use the income and more responsibility for obli-
gations. The state acts as the corporation’s own-
er and tries to maintain strategic control over the
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activities of the medical organization while leav-
ing the medical organization free to make current
business decisions. The most famous examples of
corporations are the state corporations of Swe-
den, Denmark, New Zealand, and Israel in the hos-
pital sector.

Many countries in the 1990s tried to give pub-
lic hospitals more autonomy by converting them
into other public organizations. The most famous
form is the transformation of state organizations
into trusts. For example, in Great Britain in the
early 1990s, all public hospitals were convert-
ed into NHS trusts. Trusts have established con-
tractual relationships with purchasers of medical
services, in particular with public authorities and
large general medical practices.

Another form of autonomization is the trans-
formation of budgetary medical organizations
into public healthcare organizations, such a trans-
formation was carried out in Lithuania. Lithuania
first adopted the Law on Public Organizations
(1996), which established the main features of
such organizations: income is generated based on
contracts with customers. Profit is not the goal of
the activity; it does not bring to the founder but is
directed to the development of medical activity.
In 1997, the Law on Public Reorganization of Bud-
getary Organizations was adopted.

In many countries, there is a diversity of own-
ership and organizational-economic forms of hos-
pitals. Given the medical market's peculiarities,
many countries face a difficult choice of the op-
timal ratio of private and public hospitals. On the
one hand, private commercial hospitals can re-
spond promptly to market changes because their
goal is to make a profit. When the necessary in-
centives are created to influence private commer-
cial hospital decisions regarding the volume and
quality of services, then the service delivery func-
tion can be transferred to the private commercial
sector. On the other hand, the existence of infor-
mation asymmetry allows commercial hospitals
to increase the volume or price of the service, as
well as to reduce the quality. Low-income coun-
tries prefer private, non-profit hospitals, even if
they are technically less efficient.

It is important to consider that the develop-
ment of one or another form of hospital organi-
zation is conditioned by the historically formed
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representations of the role of a commercial hos-
pital in different countries. For example, in the
US, market relations in health care were dominat-
ed by commercial hospitals from the beginning.
Historically, the main role in Europe belonged to
state organizations. Since the 1980s and 1990s,
many European countries have turned to autono-
mous organizational forms.

HOSPITAL EXPENCES

In the short term, hospital costs — the number
of beds (hospital capacity), supplies, and equip-
ment — are mostly fixed. A decrease in the number
of patients leads to a decrease in average costs.
In the long run, all costs are variable. Hospital ad-
ministration may hire more doctors and invest in
additional beds or expensive equipment. By pre-
dicting patient flow, a hospital can minimize av-
erage costs. When a daily intake of 150 patients
is expected, a medium-sized hospital and a large
hospital for 300 patients are required. Thus, at
each expected level of demand, the administra-
tion can determine the capacity (capacity) of the
hospital, as well as the number of medical per-
sonnel, minimizing average costs.

A U-shaped curve theoretically represents the
dependence of hospital volume on costs. As the
volume of the hospital increases, average costs
decrease to a certain minimum, after which they
increase again. With the increase in the volume
of medical services, it is possible to increase the
number of doctors who specialize in warfare and
increase access to high-tech equipment. Hospitals
can also purchase large volumes of equipment at
a reduced cost. However, as the size of the hos-
pital increases, so do the costs of organizational
coordination and management control.

Thus, it may be economically prudent to ex-
pand the size and scope of the hospital to bet-
ter utilize existing expertise, infrastructure, and
equipment. However, at some point, the hospi-
tal moves away from the optimal efficiency level
and begins to exhibit diseconomies of scale. Also,
small hospitals can be inefficient because fixed
infrastructure and administrative costs are spread
over a very small number of cases, increasing the
average hospital visit cost. In this regard, studies
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show that negative effects of scale diseconomies
are expected below 200 beds and above 600 beds
(Roh et al. 2010) [7].

The existence of economies of scale is one of
the factors determining the intensity of compe-
tition. When economies exist, the limits of com-
petition are limited. Therefore, it is important to
identify the limits of this economy for the health
sector. At this point, we need to understand
whether the market structure of medical service
providers is a natural monopoly, where only large
hospitals can achieve an efficient volume of ser-
vices, or whether the market structure is more di-
verse, where many smaller hospitals can exist.

However, it is important to understand that
this ratio of volume and costs is ambiguous, as is
the conclusion about the existence of economies
of scale. Studies confirm that there is an economy
of scale in health care, but it is significantly lower
(11-14%) than in other sectors of the economy (60-
95%) (Eastaugh, 2004) [8].

Hospitals are not uniform in terms of the com-
position of treated patients, the complexity of the
services provided, and the amount of scientific
research spent on the training of doctors (some
hospitals perform the functions of both teaching
and research centres simultaneously).

Let's compare two hospitals: hospital B has
more beds than hospital A, but patients in hos-
pital B have a more complex disease structure. It
can be assumed that the average costs in this hos-
pital will be higher, making it less efficient. But in
this case, such a conclusion does not correspond
to the truth. Many parameters are used to evalu-
ate the impact of hospital volume on costs: hos-
pital volume, the structure of diseases, quality of
treatment process, severity of disease, differences
between doctors’ salaries, and costs of doctors’
training. Empirical studies in this direction are
associated with certain limitations from the data,
adequate indicators, and the technical side. It can
be said that many studies in the USA confirm the
existence of economies of scale, although not
very significant, for hospitals with a capacity of
200-300 beds. An insignificant average percentage
of savings justifies the presence of competition in
the supplier market.

At first glance, hospital A, which provides a few
medical services, has lower average costs than
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hospital B and is, therefore, more efficient. But if
we take into account the many factors that affect
the long-run costs of a hospital, that is, if we com-
pare short-run and long-run costs, we can see that
hospital B is more efficient because it provides ser-
vices with the lowest long-run average costs.

Thus, lower average costs are not an indica-
tor of higher hospital efficiency. Other factors also
affect the efficiency of the hospital. Therefore, it
is necessary to empirically assess the existence
of economies of scale in each hospital operat-
ing in the local market, taking into account the
peculiarities of the case structure. This refers to
economies of scale not only for costs but also for
the quality of services. It is important to consider
that the quality of medical services is often deter-
mined by increasing the level of specialization of
hospitals. The greater the volume of types of med-
ical services, the greater the results of treatment.
It is also necessary to consider the possibility of
economies of scale in relatively small medical or-
ganizations and individual sub-departments. For
example, a large hospital with a large set of spe-
cialities may not provide economies of scale, while
an individual sub-department may be able to pro-
vide such economies through the power of repli-
cation of well-utilized medical technologies. It is
also necessary to consider the different effects of
scale (increase in the volume of services) on the
quality of treatment for different specializations
and types of services. For example, an increase in
the volume of services significantly increases the
quality of open heart operations but practically
does not change the quality of cholecystectomy.

Behavior of commercial and non-commercial
hospitals in the medical market

The status of the hospital is determined by
the objective function, which in turn is related to
the status of the hospital. A commercial hospital
maximizes profits, while a non-profit hospital may
include other factors in its function, such as serv-
ing socially vulnerable citizens, providing services
that have public benefits, and conducting research
in commercially unprofitable areas.

The number of beds determines the capacity
of the hospital. The number of hospitalizations is
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determined in proportion to the number of beds.
The optimal number of beds for a commercial
hospital-monopolist is lower than for a commer-
cial hospital in a monopolistically competitive
market, which in turn is lower than the optimal
capacity of a non-profit hospital. The price set by
a non-profit hospital is lower than that of a com-
mercial hospital.

Theoretical models of hospital competition

The relationship between providers of medi-
cal services takes place within the framework of
the existing and changing market structure. The
market structure is determined by the degree of
differentiation of economies of scale services, the
presence of hospital service providers, and mar-
ket entry and exit barriers. The wider the market
boundaries, the more hospitals can compete. And
conversely, in the absence of hospitals within the
geographical reach, the hospital gains market
power.

Studies confirm the importance of the geo-
graphic accessibility factor of the hospital in the
market structure. According to one study, a 10%
reduction in the distance to a hospital increases
the demand for its services by 13-14% (Henderson,
2005) [9]. However, the market for certain special-
ized services may extend beyond local boundaries
as patients are willing to travel significant distanc-
es to receive a specific type of treatment.

According to neoclassical economic theory,
competition leads to efficient economic results.
The services of healthcare providers are very dif-
ferent from other services. Due to informational
asymmetry and uncertainty in the origin of de-
mand, competition opportunities and outcomes
in health care may differ from those in other areas
of the economy.

Hospitals can compete on two levels:

e Competition for individual users of ser-

vices;

e Competition on the collective buyer of ser-

vices - insurance companies.

Competition between hospitals can be carried
out according to prices and the quality of medical
supplies. The main condition for ensuring the pos-
itive effects of hospital competition is the avail-
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ability of information for all interested parties of
the system according to two parameters:

e Effective use of resources;

Quality of provided services.

When the object of hospital competition is the
collective buyer of services, competition helps hos-
pitals allocate and use resources more efficiently.
In this case, the buyer of services, due to its size
(for example, a large insurance company), has a rel-
atively high (compared to individual buyers) power
and, as a result, has a stronger influence on costs
and non-price parameters of services.

The effectiveness of competition depends on
the organization of the insurance system - the
market structure of hospitals and insurance ser-
vices free contracting with selected hospitals.
Increasing the volume of hospitals (by merging
them), which leads to economies of scale and
provides relatively high indicators of the quality
of treatment, can strengthen the market position.
At the same time, the ability of the hospital to
impose its conditions on the insurance company
regarding the prices of hospital services is ex-
panded. When many hospitals operate in a local
market, their ability to impose their terms on a
powerful insurance company is substantially re-
duced.

Methods of reimbursement for hospital ser-
vices also influence the effectiveness of compe-
tition.

Hospital reimbursement can be based on two
approaches. Retrospective compensation is based
on the actual volume of services rendered, where
the role of the financier is minimal. However, the
buyer can control hospital cases. The second ap-
proach involves reimbursing medical services
using the prospective method based on the pre-
agreed volume of services provided.

Factors of effectiveness of competition in the
medical market

Based on the theoretical aspects of competi-
tion, it is possible to systematize the factors that
influence the results of hospital competition.

Institutional environment factors. The avail-
ability of information on the quality of treatment
(mortality, re-hospitalization rates) and effective
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use of resources are the most important factors
in making a rational decision by the buyer and
user of medical services. The scarcity of informa-
tion is reflected in the imperfection of contracts
and leads to high transaction costs, which reduc-
es competition. State regulation in such areas as
licensing, establishment of quality standards, and
provision of information on hospital activities
contributes to the increase of quality in the condi-
tions of competition.

Peculiarities of local markets. The existence of
empirically justified economies of scale limits the
possibilities of competition. When the large size
of the hospital, i.e. market concentration, allows
for lower costs of services, increasing the number
of hospitals is inefficient. In addition, the larger
the hospital, the greater the volume of services
provided, and the quality of many types of treat-
ment depends on the experience of doctors and
the number of procedures performed. In this case,
expanding the number of hospitals is not justified
from the point of view of quality improvement.
When there is a need to expand hospitals to meet
growing demand - a situation where demand ex-
ceeds supply - the opportunity to compete on
quality and price increases.

Attitudes of hospitals to purchasers of medi-
cal services. An interested, well-informed buyer of
medical services is a key factor influencing deci-
sions made by a hospital on the volume and qual-
ity of services. The higher the buyer power, the
stronger the buyer’s influence on service quality
and costs. Another way to influence the buyer’s
hospital is through reimbursement. Pre-negoti-
ated, prospective funding creates additional in-
centives to contain costs, hospitals compete on
price, while retrospective reimbursement meth-
ods do not create incentives to increase efficien-
cy. In addition to the collective buyer, the hospi-
tal’'s activity is influenced by the individual user
of medical services, who makes a rational choice
of the hospital based on price and quality. In the
case of compulsory insurance, the price elasticity
of demand is zero. At this time, the hospital may
increase the cost of its services. When the con-
sumer pays for some of the services themselves,
the price elasticity of demand increases, and the
hospital’s price competition becomes more effec-
tive because it attracts many patients.
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The hospital’s response to changes in external
conditions. Hospital behaviour is driven by inter-
nal motivations that depend on economic status.
When a hospital has large decision-making pow-
ers, competition encourages the search for ways
to increase operational efficiency. A for-profit hos-
pital will focus more on cost containment, while a
not-for-profit hospital will focus more on increas-
ing quality.

EMPIRICAL ASSESSMENT OF HOSPITAL
PERFORMANCE
Volume of medical services and quality of
treatment

It is known that special importance is attached
to the experience and skills of doctors in clinical
practice in medicine. For example, open-heart
surgeries are allowed only in hospitals that can
perform a set minimum of such surgeries. Large
hospitals can easily meet this minimum. Better
clinical outcomes can be achieved in more con-
centrated hospitals, where large hospitals dom-
inate (in less competitive markets) and volume
drives quality. Studies confirm that the cumulative
number of cardiac operations (its increase in a
given period) significantly impacts outcome indi-
cators (lethality and complications). Also, the im-
pact of volume on quality is confirmed by studies,
according to which, in hospitals where the num-
ber of operations is large, mortality is significantly
lower (Welke et al., 2008; [10] Lee et al., 2015 [11]).

Hospital competition and production costs

Some studies confirm that when hospitals are
financed by a retrospective method (actual costs),
competition leads to an increase in the volume of
services, costs and prices (Krabbe-Alkemade, et
al., 2017; [12] Fournier & Mitchell, 1992 [13]). Howev-
er, there are studies according to which competi-
tion reduces costs and prices (Connor et al., 1998;
[14] Dranove et al., 1993; [15] Proppe & Soderlund,
1998; [16] Dranove & Satterthwaite 2016 [17]). In
addition, competition increases the widespread
adoption and use of expensive technologies (Deng
& Pan, 2019) [18].
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The most common indicators of competition
among medical service providers are:

e The Herfindahl-Hirschman Index is calcu-
lated based on hospital volume (number of
beds, level of capital expenditures) within
a country or region. In the US, the Federal
Trade Commission has defined the follow-
ing criteria for the degree of market con-
centration: HHI < 1000 - unconcentrated
market, 1000 < HHI < 1800 — medium con-
centration, and HHI > 1800 - high concen-
tration. The highest index of 10,000 corre-
sponds to a monopoly;

e number of doctors per hospital in the
country/region;

e Share of hospitalizations by hospital in the
country/region.

Hospital competition is determined by the
market structure, which is determined by the
boundaries and characteristics of that market’s
population. Therefore, the measurement of com-
petition makes sense only during the correct anal-
ysis and assessment of local market boundaries.

As a result of the introduction of statutory
methods of financing hospitals and the definition
of agreed volumes of hospital services, competi-
tion in the early 1990s in the USA was associated
with relatively low costs and prices. (Fulton, 2017)
[19].

Hospital competition, treatment costs and
quality

Studies confirm that in the conditions of com-
petition of hospitals in terms of quality, there is an
intensification of expensive services, which leads
to an increase in costs and prices (Strumann et al,,
2022) [20]. In the US, this kind of competition in
the medical market, which causes cost inflation, is
called a “medical arms race”. However, excessive
duplication and intensification of services can
reduce the effectiveness of patient care because
hospitals cannot afford to invest in research into
more effective treatment methods.

Studies evaluating the impact of hospital com-
petition on costs and quality of care have produced
mixed results. High competition in the US until the
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1990s was ineffective because it increased hospi-
tal costs while not significantly affecting treat-
ment outcomes (for example, the fatality rate of
myocardial infarction did not decrease).

In the 1990s, the competitive landscape in the
US changed substantially due to the emergence of
managed health insurance schemes. During this
period, prospective reimbursement methods of
financing hospitals were introduced, which means
financing medical services not according to actu-
al costs but according to predetermined prices.
At the same time, stricter requirements were es-
tablished for using expensive resources. After the
1990s, high competition led to cost reduction and
quality improvement. Consequently, competition
has become a useful mechanism for influencing
hospital performance.

In Great Britain, the reform of the National
Health Service, which began in 1991, was aimed at
stimulating competition among hospitals. Stud-
ies confirm that the price of hospital services was
lower in regions with high competition among
hospitals; However, the higher the volume of the
medical organization, the lower the price (Joynt
et al., 2011) [21]. According to other studies, com-
petition between hospitals reduced the quality of
patient treatment (Lyon, 1999) [22]. Thus, Ameri-
can researchers note the impact of competition

on quality, and according to British researchers,
competition strengthens the price signal. In Brit-
ain, healthcare purchasers (local governing bod-
ies) focused more on price reduction than quality
when negotiating with healthcare providers. When
analyzing the impact of competition on quality,
researchers took more into account the size and
status of the hospital.

CONCLUSION

Empirical studies confirm that the influence
of various factors on the quality of treatment de-
pends on the environment and system of incen-
tives in which hospitals operate. Relationships
between buyers and providers of medical ser-
vices, which are based only on price negotiations,
do not lead to the provision of adequate quality
medical services. Due to informational asymmetry
with respect to the real cost of hospital services
and quality of treatment, medical service buyers
cannot influence cost reductions and increase
the quality of treatment, which increases hospi-
tal power. Thus, when evaluating the impact of
hospital competition on costs and quality of care,
we must keep in mind that market mechanisms in
health care do not always increase public welfare.
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0MLYONMOE 3obLb3s30NdD JMMT6900bLYZL L3gENOMNBIENNL MBNL, 353096 d9050396-
mO0b o bbgs 30Medghmgdnb dnbg300), MMIMIO03 3o3emgbab bbb bamzqgdab ImEymmMdsdy.
BodMmadn gobbomymons 5oba33nb bgghmman FsbIHd0L §3MbMT030L M30LmdYMY0500, bodgmon-
306m dmaLabyMydnLb IMEHMO0L E8dM3NEIOYMIds boMzgddg o boMmnbbdY.

3393900 03LbHMx096, MM Lb3dLLLZS BdJHMMYONL Fogmgbs bodgnEnbm dmMabobymMgdal
boMmzgoLy s boaMLLBY edM3ZNEYOYMNYS N3 gaMgadmbs s LHNTYMgdb LoLHTSdY, MMIMYdInE3
®396930mb0MYd96 Lod30EAYMABMYdN. 353090(Hg0LS s LodgnEnbm dmMaALbabyMydnb dndbmMmEydmY-
oL dmM0bL sMLYdYMN YMONgMmMOgdn, MMAMydnE dbmmm BobBY IMMO35M39090L 9i3Yd6ady,
oM 3obodnmmodgoL LodgoEnbm dMALLbYMYdNL Lamsbom bamMabbob HBMHB39MYMRSL. bosgs-
dyma3mb dmaLobyMydnb MgamyMm MnMxoxMxosLMOL s 339MBaMmONL bomMobbmeb dndsmmygdom
0b6g3mMmTo30ymo sbodghmonb godm, bedgnEnbm dmabobymMgdab dyn3gmMado gozmgbab 39M ob-
09696 bamzgonb 89030M90009 o 833MbsMdNL baMobbaL s3oMMdedY, M3 DML LaszsAYm-
ML domMayRmMY0sL. 88330M®, MMEOaLLE 30BVLYOM Lis3sAYMABMYOL 3MB3YMIBENNL gogmgbab
bafmzqdLy s 339MbsemOnL baMnbbBdg, Ibgzgmmodsdn 6ws 33gmbogL, MMI F3boE30d0 Lads-
MM 39906000900 ymzgmm30L oM 333096 LEdMB3MYONL 39NN MIMOLL.

LA3336dM LOOY3IBN: dLAOBNL AISMBEMANY, LYBILNBNEM dMALALIMIBOL bdMALbLN,
LOBIPNOBNBM 3MALALIMISGNL bIMSISN, LAI3ILIIMABM, LOFIPNBNEM d3BIMN

daLYI3d0

0006009MM39  LOO3EIYMBMYODY, Bo00
93MbmangyMan gobznmomydnb mmbab dnybgyo-
390, 393m™Mg60L 8babL nbgmo Boghmmgdn, Mm-
3MM9003s0: IIMZMIBTNYMO 33MNMJOJ00, V-
030090000 bHMYIDHYMOL oMM dy, sbogno
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LOdgENENbM  Hgdbmmmangdal ZobznmoMmydy,
LabgmAdbogm. bLosgzeEIYMBML BYbJEomMbaMmy-
00b 09093900 ©3AM30Y0YMNs  F3ba330L
bobHgdnLb Lb3zoEbbls MEMMBY: LodgEnENbm
dmadbobyMmgdob 80dbmEgomgdn, dMAbIsMmyo-
myo0n, 3mb3yMabmadn, LLdgNENbm dmMaAbsby-
M900L d06m@y0nb bobhgdob bbgs bydngdHgodO.
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doLbAd®Hodnb 93mbmaAnab mgmMmos godmnyg-
6905 B6sMAMgonb LobHYI70dn TJg9a0Ls @O
98399H0506mMo0L sLobLObgMOE. FsbIHa00L g3Mm-
bmdno v9h30390L, MMI gMmggmab momyody-
™o 930MEYds godmandozgdnb dmEymmodnb
dMEsL6 gMmo (Gaynor et al. 2005). smbnd-
By 3o3d0M0 moMxodxmMgdaLy s IMEBYMMMOSL
dmMob Me89bndg 8994060300 50bLHYOY, Fom
dmmob, ImEymmonb d9dmJdgadnm gnjbomg-
Oy bofMmznddy, MabyMmbydolb L3gENOMNBIEN-
oby o AMIBMEYdMdonL Fndomm 05BIMDY
oMbgogmn 3mdogngdnm. dgmMmyg dbMmng, dobL-
dhoonb 93mbmany, MmgmMmz Babo, olze3zdnmg-
09mM0s B3g6M39bmMab, MMAMob EMMbLE bogmb-
annb/3mabobymgdnb gmmgymob momMmgdymgds
030M© 09, MMEoLsEg 0dMEYds BoMIMydnb Im-
3ummos (Bernet & Singh, 2015) [1]. @obsbsm-
5000L  3MA3amgdgbhoMmyammods (yMongMmmdg-
8530b90mMMos) 6036530, MM dsb Bg8waa, M3
M9LML]ON odmygbgdy ngdbgds gMmmo bogdmb-
annb/9mabobymgdab Bamdmgonbmznb, obnbo
bgamB0bob3MT0 bEyds, dshgdomo boMmyg-
00b goMmgdyg, Lbzs Logmbeob BoMAMgosdn Fo-
dmbLOYg690ME. BobAhHod0L 9xgdhn o0 dbMog
39nobbdmob, Mm3d yxmm dmaggonsbos bLbgoe-
©obb3s LagMbmMAL/3MALbyMgONL BMIMYdS
9Mo dbbgzom gMmomgymdo, 30Mg Md)bndy
L3930dMNBYOY LoBsMAMM gMmmgymadn.

3mb3ohomym bLgdbhmmTn, nbg3zg MmgmME
93mbmadngnlb Lb3zs oMggodn, 860d3zbgmMm3ze-
600 80LAHOONL §3MbMB0nY, MMAnb dnby3nm,
LdgENENBM dMALLbyMgdOL AMEYEMONL Bo-
DM dgbadmydgmns bodygomm bamggdnlb 8-
93nMydnm o bomMnbbob dMEom. F3bopznb
bagmmdo AooMmaogmo dMagzamo  33ma30L
dg9gn dboMmL 3ggmL dobADHod0L 93mbmaAn-
0b 9bmdgbob sMLYOMOSL (Giancotti s Lb3,,
2017) [2], B8o3M38 $36©o330L LygHMMBn Bsb-
dhoodob g93mbmadnnb 3mbzaxEngdalb 3Mogdon-
3900 3odmyqb9ds 3umm Moo beyds. bogdy
n03sdn damadomgmoL, MmA LsdgnEnbm dma-
LobyMYONL AMEYEMONLY o baMmggdab ymmo-
9M030390M00 a0 MMPmny, Maaeb Lo-
03000Yymamgon sMLYdNMOE gobLbb3ze3wg060s6
9MM38569000003006  L3gENIMNBIENOL  EMBND,
30309600 89850396MmMd0L o bb3s 30MydY-
HM900b dnbgznm, MMIMydoE gozmgbob ob-
09696 baMmzgdob IMEymMmMOsdy. 6bodMmmaddon go-
Bbomymos obo33nb LyghmMmBn BsbIGHOdNL
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93mbmangnLb  ™mo30Ly0Mydgd0, LLTgENENOM
dmabobymMgonb IMEymMOnL odM30YOMY-
00b bomoymg gobgym boMmzgdbe s boMmnbbBY.

LJIV3VPLIYMBML IVITONI6MOS

Lo3eEAYMABML F9w33900L 9x39gH06MONL
393300900 gobnbedM3zM9ds MaMEYbMOMN30N O
bofmobbmdmngn 3oMadghMgdno. Zodmymxgb
bamnbbob Lod sb3g9dHL: 1. MuLYMLYdNL baMabbo
- 00390h0E0YM0 s dEsdnsbyma MabyMmbgdn,
9o dmMmab, bodgnEndbm 3gMbmbsmab 3Ma3g-
H96309000b EMBY. 2. baM3z0LYdL gobg30L 3Mm-
39Lob bomobbo - gedmygbgdymo LodgENENbm
Hh99dbmamgngdn, LLFgENENEM LEHIbEIMMHYO-
006 dgLodsdnbMOY, 839MBbomo0L 0bhgbLo-
3Mmodg, 303096(h900L dmMALsbyMydalb Emby. 3.
3mnbnznmo d9w930L @mMbY — 353096Hnb B3yM-
BammOnb godmbazsman (5068Mngammonb goyd-
5m0gLYO0L baMabbn).

LOdgENENBM 03BIMDY Lod3dEAYMBMYONL
®}969d30mboMydaLb dgbbozmabab gobobomygody
9%399H0506mMoO0L 2 dmagzsMmo sb3ggho:

1. 099603300 (Mmm3omyM0) 9BJHos6m-
00 - MaLyMLYOLY o BoMIMgd 3MM-
©39HL dmMob F9RIMEY0Y, F333WNMSO,
39MbMBoMOL MOMEybMdaL dgReMEydy
3oBgnmo bgM30L0L AMEYMOSH] (Los-
3000ymxumdn 933Mbsmmonb dgdmbgza-
3900L MamE9gbmos o LEHMYIHYMY).
h9J6039M  9BIIH036MODY  BogmbSL
obgbL LovzeEAYMBML TMEYMMMOY, o-
dmygbgdymao LOAgENENbM  Hggbmanm-
30900, 53M9mM39, MMSb0BIENNL s M-
Mgy 8do30L dmbhngaEnyg;

2. 0m3s309M0 9BGJH0obmds - MabyMLY-
00L  gobobomgonlb bbgowabbgs T0ds-
MHoymgdgob  dmmob  mbsgsMm@MOY,
Mmamyo0Q3 3o06LdM3MO3L bofgg-
0oL bHMYIHIMOL  MIEOMBIMYMMOLL
smhgmbohngemn  bofmgadob  gom3ze-
mobbnbgdnm.  dgbodmgdgmns (H9g-
603900 ©o 3MM30309M0 9xB9gH0SOMONL
Lb3zoobbzs H9bwYbENgdN. TogomNM,
LYO30EAYMABML Loddnsbmodab HggbnznMmon
993399H006moOnL DML 03 890mMb3z93900L
939Mbogmmoanbslb, MmAmydog of Tdmo-
mbm3z96 3mLb3nhomndsEnsb (gogMmymyg-
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0106309 30MIO3Y

090 36930mbny, MmMAmab d3yMbogmm-

0o Jgbadagdgmns 330 MIHMMOYMS)
dgndmgds 006 LEIY3EIL dENMZeENYMO
98399H0obmonb d9930M9ds — MabyMLY-
00L LogMdbmon 3MbBEgbHMoEns 3mb3on-
homymo damababymgodnb bagmmadon.

LodgnEnbm AMALabyMgdalb MMZabndsENY

0MLYdNMOE 3obLb3sgzads J39y6960L dnby-
300, 0793y dgbodmygogmns gadmoymb bLosgzoe-
©@dymaxmydnob gmmanmgdnb dmazsmo Hhgbwyb-
30900:

e o333AYMxMIxonb nEn Boabomab gom-
©vgd6s dbbgom 3m33mMggLYdLE, Lo
0Y969096 Moy o dznMomomgdym
LadgNENbM Hgdbmenmgngob;

e DLHIENMbsMyEo AmMAbsabymMydab DM3n bo-
bob goohsbs s8dymMeBhMMmoym mbgdy;

e 339MboemmoOnb 0bdhgbbogmdnL FodM
o, Mmamm3 090930, 303096H700L L)o-
3ombamdn oymzbgodnb dgdEnmyody;

o LOBMMmMS MbEdy dmmbmzbob dgad3n-
M900 ©o bLod3dEAYMEMgddn MMYMmO
©3039070900L 339MBoMMOedy Mgbym-
Lgo0L VMO 3MBbEYBHMIENY;

e 3mb3ndomndsEnob mnomyym dgdmbigg-
3009 MaLbyMLYOOL BoggMmadalb LEMORO
DM EO.

d0gbgo300 Lobmmms ggmbeab dgdinmy-

00b Logmom Hgbgbznanby, gobznmoMmydym
939469000 53603300 dENob baMmggddn 3mb-
3odhomymo byghmMmob boMmggdab oo dmem
20 Bgmo bogdome bLHsdNMYMNS s d79w3960L
20-35%-0b. dgoMgydnbomzgnb, bLojommzgmmadn
030 60%-b 0goM0O9OL, Md3 oMaL 3mb3n¢omon-
Bo300L domamn EMBNL o 353096¢H0L babgm-
demogo Mmoo 83Mbsmmonb dg®9ga0n.

bbgs Bmgo@ ®96w@yb3NoL BoMIMoagbL

3mb3dohomymn 339Mbogmonb bobgmdmogm-
00b d9930M90s.10000 IMbabEydY 3Mb3nhsmn-
BoEnnb 090h396909m0n 3obbbgezwads 939Yy69-
00b dobgznm. dma 939y690dn ngn IznM©YdS
(1990-2005 Bmgddn 386500380 89030MES 32%-
0o, 33930380 - 10%-0m), M8 §39y69080 30 0o-
M908 (0M0hobgmndo 08539 39MomM©I0 41%-00
3o000M @y, 4L33byMAIn - 14%-00), bmM3930000 -
20%-0m) (OECD, 2007) [3].

LadgENENbmM 39MLbMBsmAL Mom@ybmoy
96 LOBMMMSDb Tndammgdnm g3Mm3nb 939Y-
69080 gondsMmEs 1990-2005 Bangddn (y3gmasdy
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906030myM0 nym ggmadsbnsdn - 6%, 8o4b0do-
aymo 0Mmohsbymdn - 2.6 96 (OECD, 2007) [4].
ombndbymn (H9babEngdo  gobdnmmodg-
ogmns  3mb3ndomym  LgghmmMdo  Hggbn3y-
Mo 3Mmamgbob gobboggmmydymo boboomno:
sbogmo bLsdgnnbm Hgdbmemgngdn 0d300-
03 3obsadnmmodgdgbh dmMmdnmn MybyMbydab
93MbmMansL. bdnMo nbnbn dmombmzgb sbomo
3ohagmmonb 99nEnbob dydezms ImMdNE30DL,
o3 DML 3MLb3nhandsE3nnb mocmyym d90-
mb3z930%9 MabyMLYOOL gozaMgdsb. OMohsbgm-
do 3mb3nhamndsEnnb 1 My esbmmgdnm 500
@mmyamb 3903960, bmem 883-d0 DMZ Lovgzoe-
©dymxumdn 0gn 2000 @MmmsMmL ogamMdgobL.

LoV30IYMaMb 53mbmaAnsgnMa bdo@hyLo

93mbmadnzgmo bHahyLbob dnbgznm, Lovgs-
©@3ymazmgdn 0ymas LOd FZIRLE: Lobgmadbo-
xm, 3gMdm sMogmagMmEogmo s 3gmdm 3mag-
ME0g@0. $36o330L bLodoyzgdhm bLobHY3Nb
939469030 (oo 0Ma¢sbgmn, L3sbNbs300L
93946900, 0mMmsb0ny, nhamny, gb3dsbgmon, 3m-
MbHygsmns) babgmdBoxgm bos3zsEIYMuMydNL
Boamo 99003960 LogMmom Labmmms MbENL
70-95%-0b. LOZIMEYOYMM LVIJENENbM -
dm3930b LobHYB0L 939y6906d0 gb Bogn 89-
©aMydom dEnMmys, mydzs dsnby dgho Bowo
939309, 3333MNMy©, LaxMybgzgmdn bobmmms
65% bLobgmdbogzm LoO3IEAYMBMYOTNS Fo-
Bbmogbgdymao, gomMdsbnodn - 55%, dgmgnadn
- 60%. 339469000, Lol PJBRMM Fgho 39M-
dm bLY3gENENEM EVBM39300 gobznmaMmygdymaO,
0030MNMy, 0dd, 39eMYd0m ©NENY 39Mmdm
LOS33AYMEBMYONL Bomo (3MIJMEOYMO
3MazmdgmEoymn) - babmmms gmboab 70-
80%-00g (Cutler, 2002) [5].

Lod30EAYMBML MMy babayb og3b IMa-
30mn MMR360dBENYmM-bodaMmnmydmnzn xRm-
Mds. Fogomomo@, Lobgmdbogym LosgzsIYym-
xmgob dgndmyds doMmMo3wb906 Lobgmaboxym
doMmm3nb mMgobmgdn o6 dgodmyds nymbL dg-
©3M9000 sIMY3009x09e0. 1990-006 Bengdob
ommmb Abmaom 056308 d90Ma3mMd33%s bb3o
hodmemans, MMAmob dobyznc LodgENENbM
mM3sabndeEngo0 nymazs LoONYFIHM, 33HMBM-
90pM s 3mm3mMmsdhogm bobggdowm (Preker &
Harding, 2003) [6].
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03hmbmanym mmgobndognoadn 396959ModL
0943, goobyzgdhnmgdgdob domgdob LMY
JIRMI05AMbOMI0s. ©axRNbsbLHOS bmMmEng-
™M@Eg0s Mmmosmymo 00959Mh0m. LOIJENENbM
mMasabndeEngdob o930 Jmbgdob gobzoMmaznb
LEAEYMO JBWYOS. 33HMBMANYMHo MMZabndsENY,
700003M9Lo, wMMInMEgos HMIOENYMO
LONY3aO™M MMmZabNdsENNL Lb3zs MMZbNB.-
30gm-badoMMydMng BMMIS® FoMEogabol
3900 - HMsbhgdn (oo dOMmadHsbgmn, nhomny),
3Ma3mMAgMmEngmn mMmgsbnds3ngon (9b3sbgmn),
LOBDMBMYOMN30n LobgmMdbogm MMZsb0BYEN-
900 (m0o®39).

3mMm3mMmodogmo  mmagsbndsEngdo  godm-
@036 ©admy30909emo bydngdhob - 3mm3IM-
Mog0nb gmmdno, Mmdmydn3 dmJdgydb
0960M3gmoOnb  Bdmagso 69bgonb  dnbgzno.
LobgMadbogzm MAgds 3mM3mMmaEnob Jgmbgdab
09LO3MMYE o BMmMo3Lb 3oL LOJ300bMOSL
000Mm3gmmonc mmagobmdn dobn BomMAMAs-
©3906mMa00b boboo. MMEsB0BsENs 0MydL bLo-
3900M 33MEY0YMY090dg LMY g3mMbmadngyM
30LybnbAgxOMMOSL. oMLYdNMOE, 0gn Lobg-
mdbogm bLobBsMAML dMmEgMNs. 33¢HMbmMaAnyM
MMaebndoEnoLmeb dgamydom, oF d90mbo-

3m900b 3godmygbgonb yxmm dgho 383madg000
o 39MOY0YmM090%9 y@Mm dgdHn 3sb7bob-
0390mmovy. Lobygmdboggm godmeEab 3mmM3Im-
Mo3n0b IRMMOgmab MmE3An o FENMMOL
LodgoENbm  MmMEaEb0dOENOL  LOJTN3BMODY
bMohggngma  3mbhmmeab dgbomAnbgdob,
09093s LOdgNENbm MMESBNBIENSL JH™M350L
0000nboMyg LLBgYMBbgM Boobyzahnmydgdal
000900b 003007 BMYOL.  IMM3MME30900L
yzgmasdg 36monm dsgomnmgob B6aMIMoag-
696 9393000, obNNL, sbaga ByMsbNNbL, 0b-
Mogmnb LobgmMdbogm 3mmM3IMMEngdan 3mb3n-
homym bggdhmmao.

093M0 939Y065 1990-006 Bmgddo d9gEs©
LobgMadbogzm  boogzoEAYymamygdnbmzab dng-
609906060 3900 93hMBMT0s bbgs ¥}MMT0L bo-
bgmdboggm mM3ebndeEngde®  oMogddbob
3000 Y39madg 36modnm gmmadsb BoMIMOa]-
6L LobgMABogM MMZsb0BOENY0NL BoM©agdby
HEOLHYOIE. BOZIMNMIE, ©NE O0M0tsbymdn
1990-0060 Bgo0L obYBYoLI0 3Mogdhn3nma@
yzgms bobgmaboxzm boo30EAYMABM oMEo-
0gdbo 3oboE30L Bogombomyma LsdLSbyMAbL
HmMLHYOVE. HMOLAHYOTS LagmbhMoghm gMmon-
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9MHMO900 asdysmgb bLodgnEznbm dmaboby-
M900bL 8Yy039™Mx00s6, 39Mdme, bobgmdbogm
90MmmM30b MMZobmMydmMab s Abbznm dmMas Lo-
9900m 3MygHn3g00b.

03hmMbmandsgob Lb3zs @MMISL BoMImMo-
©396L LOONY3aHM LOTgEOENbMm MMEsBNBIEN-
9000 3oM@ogdabs FoboE3nb LadMZsMYdMN3
MmM3sbndeE0g00@. sbgmo goMEogddbs gobbm-
MHEogmeEs mohzsdo. mohzsdo gam Tdoomgb
LadMBOEMYdMn3zn MMZsb0ndS3N700L dgbobnd
3906mb0 (1996 6), MMAYMISE ©od©ENbs by
mMasabndsEngdob doMmomon 60dbgon: dgdm-
bogomn MmMAnMEYds 3993390900806 bymndg-
3Mmgonb Loxwyd3zgmbdy; dmMgads oM BoMIM-
003906L Logdnobmodnb d0dsbL, 0gn oM d0o93L
©o3xydbydgmb, sMedgm dngdommgods bodgwon-
306m Logd03b6MONL BobznMoMYdDY. 1997 Byanb
900907 0460 306mMbB0 LOdOYFIH™M MMZbNdL-
30900L LOBMGIEMYOMNZoE MIMMZSbNBIENNL
3obmbo.

093M 939906030 63MAMEEgb0MNy LOVZO-
dyma3mgonb dgLo3xMgMONLY S MMZabNBsEN-
Jm-93MbmanggMo mMmIndalb dMozoma3gmm-
36900. LOIYENENBM 0BMOL M330LYOYMYd700L
39033mnbBnbgdnm, 093M0 J39yobs ©EsL 39M-
dm ©@o bLobgMdboxzm LosgzeEIYMEBMIdalL m3-
Hhodomymo 0sbsxgaMmomonb Moygmo sMmAgzs-
6oL 60603dg. gMmo dbMmog, 3gMdm 3mdgMmEnym
LOO30EAYMABMIOL d9ydmosom LadBMM 33¢(M0-
909009 M39MaMngmMa® MJe30Mg0s, Maaob
domn 09000600 dmagdnlb domgds. MmEoLLE
d9940bomons 9y30mgdgma bhndymgdn, MMI-
9003 393 gbab sbwgbgb 39Mdm ZmdgMmEn-
I0  LOOZIEAYMPML  BoBY39(HNIMY0g0DY
LgM30L900L IMEYMMOSLMBE S boMobbMSb
dndsmmyonm, 80806 dgbodmadgmoas byMmzgn-
Lgo0L 0BMEHONL BY6JE3N0L FosEgds 3gMdm
3M3nmEoym bgdbhmmdy. dgmmyg dbMog, nbRm-
M3o3gnb oLNAgHMONL oMLYOMOS IMAgMEOYM
Loo30EAYMABMIOL  dgbodmgdmMmOosh  sdmyg-
3L godomEmb LYM30LOL TMEYIMMOs 86 @sbo,
03M9mM3g 090030Mmb bomobbo. odsMdgdm-
bogmnabo 939Yy6960 g3nMahgbmodsb 86099096
39Mdm sMo3magmEngm Lod3oEIYMBMYdL, MY-
booE h9g0039Mo bagmgos 9BIJHsbL.

0600369mmM35600 030L gom3zamabB0bydy,
Mmd LOd30EAYMBML MMZsb0d3NNL 83 ™Y
08 gamm3nb gobznmomgds gob3nmMmogdymMny
bbgoobbgs J39Yysbodn 3mMIgmzogmn bLosgzoe-
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0106309 30MIO3Y

©@dymazmb Mmmdy obhmmoymo Asdmysmo-
0903m0n  6MIMEE)69000). obg TogWNMVQ,
080-00 336o330L bxygmMmAn Ma303039 LodL-
MM YJMmongmomodgon AhsdmysmndEy, sdohma
0 ©mdnbnMmyobgb 3mdgmEogmo  Los3s-
dymamgon. g3mmadodn dmagzsamao Mmoo obihm-
Moo Lobygmadbogm MmMmagabndsEngdL g3ym-
36m@om. dbmmmme 1980-1990-0560 Bgdn©L6
093M3s 93MmM3Yma3s J39Yobod dndoMmms 33¢™M-
Bmdoym mMmagabndoEnym gmmagob.

Loo3z0IYMaMb bomzgdn

dm3my300006 3gMomedn Lo33EAYMBML
boaMzg00 - babmamms Mom©ybmods (bos3zsaym-
amb bnddmozmg), dshgMmasanyma BoMsggodn,
dmbymonmmos - doMmomoe® d37dngn boM-
£$9000. 393096(M900L MamEabmdab dgaEnMmydy
396030MMdg0L Ladyomm bofMzgdob dgdEnmyg-
00L. gMdgm3snab 3gMomdn yzgms boMmggdn
33mMono. bLOd30EAYMBML dEINbabHMoENsd
dgodmgods @angoMmogmb 934nd900L o Mom-
©9bmdy, IMebnbmb odahgonm bobmmgddn
06 dzoMmomnMmygoym  dmBymonmmOs-abo-
©3oMgddn 0639LHNMYdL. 353096(H900L bo3o-
©ob 3MmabmdnMmgonL EMmML bLos3sIYMBML
dggdamons  Lodyomm  boMmzgdob dnbndndgodo.
MmEgbeE AMbammEbymns 150 35030960 NL ym-
390 Mo d0myds, bogoMmms Lodysmm dm-
BymonbL boszeEAYymxym, 300 35309060 bodn-
MM OO LV3IEIYMBML 8d96900. 83339M,
dmmbm3zbob ymzgm Imbommobym ©mbydy
030b60bAHMOE0sL dgydmns abLodMzmMMb boo-
30003ymamb dmEymmos (bnddmosszmy), saMmgm-
39 LLAgENENbM 39MbMBoMNL MoMEgbmody, dn-
6000D907mM0 Lodyammm bofMmzqdo.

LO30EAYMABML IMEYMMONL EIM3NYOY-
mgoo boMmggddg mgmMoymo@ gobnbomyds U
xmmM3nb IMYEnm. LoO3EIYMBML IMEHEIM-
00b dMEOLLL Lodyomm boMmzgdn TEnMOYOS
3o6LdM3Mym 30603y300@Y, MMIMob 903
nbg3 0BMEYdY. LOdgE0ENnbm LyM3znLbydab dm-
Bammonb BMENLsL dgbadmgdgmns 9g0d700bL
dmmaob L3gEOIWNBIENOL DM o Tomo-
o®ggdbmmmagnym dmBymdnmmodgddg bymdo-
LOB3EMAMONL VM. LodzoAYMABMYOL, sbY39,
dgbadmgdmmods 996900m 89330M707M Bobo®
dgobynmb oo IMEymMmonc dmbBymdnmm-
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0900. 0953Mad LOVZ3EIYMBML  IMEyMONL
BDMELMOb ghmmoE 0dMEIds MMZabndsEnab
3MMMEOnbo3n0dg o 30sMmM3gmmonm 3Mbh-
Mmmdg boMggdo.

909bgo390 030LY, MM FsLIHOO0 DMBS®
obMENMEYOS YBRMM oM 3MMEOYJHOIMOS-
LB, goM3399m™ BobA®HOOL Bg30m dMdg3MBbM-
d0yMoo. Momol dmadgb®dn, bLadysmm boMmzgdon
06yg0L DML BMALMOD gMMoE, MIESD -
doMhagdnmn boMmzgdn BsMAMJabob dobAIHodnb
0M393MbMAnYMMOsL. 009339Mo®, dgbodmmme,
93MbmadngyMo ambogzmymo oymb LOVZO-
aymaxamb ¥mManby s AMEYMMONL gogsMmmydy
oMLYOYMN odMEENmMydal, nbamMIbHMmIYIH-
Moby o dMFYM30MMO0L P390 odmboygbyod-
M. YR, MomeE dmdnbhdn, Los3zoIYMRBM
dmMEg0s 98399H0sbmdab m3bhndsmym ombgb
o 06yqgob TobIHadob oMag3mbmadnymmodab
3o0m3mgbob. oby3g, I3nMy Lod3EIYMRBRMY-
003 dg0dmgods aymb sMagxigdhnabn, Mowasb
x30gdboMydymo nbamMsbhMmYIbHaIMImo s oS-
9060bhMeEnyM0 boMmzgodn BobnmmEyds domon-
06 330Mg Mom@gbmonb d98mb3z9g390%9, Momoi3
0dMEY0s LosgsEAYyMamMdn 30d0H0L Lodysmm
mnMmgoxmgos. o8 abMmng, AshoMgdyman 33m9-
3900 9A3969096, MMT doLIHOONL YoMymxzomo
98399hH0, sMsg3mbmadnymmods dambsmmbymons
@aobmgonm 200 Labmmbdy Bogzmgdn o 600
LoBMmBdY D98mo (Roh s bbs. 2010) [7].

93mbmadnob dsbIdHodnlb oMbyoMOs 3MbB3Y-
Mm963nob  0bhHgbbogmdalb  gobadbLedM3zMgmn
afmm-9mmn Raghmmons. MmEabeg 93mbmaTns
MoomyMo  oMLbYoMOL, 3Mb3yMabEnaob  bLo-
D03My00 0dMYEYd. 030dHm3 8603369mm3z5600
©33503006Mmm 00 93mbma3nab LaBM3MdN Fo-
bo330L bLgghMMOLOM3NL. 88 EMML bagoMmmy
39303M0), Medabo oMnb bLodgoEgnbm bY-
M300900L 8086MEYOMxONL d3dMAL LHMIYIHY-
Mo 09bgdMmngn Aambm3amens, Lool dbmmmeo
abbznm LYV3EAYMBRMYOL dgndmnsoc dnsmbo-
mb LYM30LYd0L 9BRJIH0SD FMEYMMMOLL, o6 do-
BMob LHMYIOYMS IBMM FMIZIWMBIMMIS00,
bool dgbodmydgMns ENEO MaME9bmonm
39(hoMo LYOZEAYMABMYONL 3MLYOMDS.

030Lmvb, 3603369MmMM33600 gozngmom, MmAI
dmEymonbs o boMxgoob gb mMeboxsMmom-
00 0MygMmMA603369mm3zab0ns, 0bY39 MmgmMa
93mbmadnob doLAHONL 3MLYOMOOBY aL330o.

MmamME 33093900 3@sbHMadL, 5963030

SQModTNBSBNY ©S 6NBBILN #17, 2024




THEORETICAL-METHODOLOGICAL AND PRACTICAL ISSUES OF BUSINESS MANAGEMENT IN THE GLOBAL SPACE

oMbgoMOL FobAHoo0b 93mbmany, dogMod 0gn
06039369mm3600 ©sds™0s  (11-14%), 300MY
93MmBmdn30b bb3s sMagddn (60-95%) (Eastaugh,
2004) [8].

Lov3eEAYMBMIYoN o dMNdb gMmmazamm-
30660 65839MbsmMyd0 303096(H900L 898500396-
omonb, gebgymo  LyM3znbgdalb LoMoymab,
99009000L LB3MYODY gobggmo boMggdob Lo-
993609Mmm 33m93900L dMEyEmdnb (dmago Lo-
03000Yymam gmommymsm sbMymgdgb Mm-
3mmE LobBO3MM, sbY39 3393000 396MHMNL

33y6930900L) dnbg300n.
9MM3s69b  d9g30oMmmm  mMmo  LdZoE-

dymam: LosgzaEIYymxym B-do Lobmmmy Mom-
©9bmds yg@3mm Tghns, 300M9 Los3oEIYMBM
A-80, 053Mad, v35LMOB, 353096(H70L Lov3dE-
dymaym B-30 0430 ©o0300900L gx3Mm Moymo
bAOHMYIDHYM. dgndmgds 3039MdYEOMO, MMT o0
LoogoEAYymMamdn Ladyomm boMmzgodn JBRMM do-
momo 096900, dgLodsdnbO®E, 0gn B3OS
98399H00b0s. 8ogMod o0 dgdmbgzgzsadn sbgomon
©ob3360 oM d99LodVdg0s g9ddomndqdol. bLo-
03000YymMmazmb dmEyEmmonb boMmznddg gozmy-
6oL 99LoRLYOMOE godMnygbads IMZdM0N
30Ma39MHMn: Lov3zoEAYMABML TMEYMMMOY, ©o-
0300909000 bHMmYIHIMY, 339MBbsMMdNL 3Mm-
39LobL bomobbo, s300900L LNddndy, ggodmy
060D MoyMydg0L dmMmab gobbbgegzgdgdn, 9gnd-
oo HM9g6063900L boMggdn. 98 FndsMOYMyd0m
9830M0ymn 3393900 ©830300MJOYMNS Fo-
3309 3900390006 MmamME dmbs393g-
00b, ob93g 0333 IM0 nbozoHMMgdoL o
Hh996033M0 dbMnasb. dgndmgds nmg3sb, MmA
080-00 dMo30(M0 330M930 dLbHYMIOL 93mMbm-
900bL 3sLIHdNL 3MLYOMOSL, MYTES MEBMY 0bLY
0600369mmM30600, 03 LOOZIEIYMBMYOOLIM-
300, MMAmMAb dMmEymmoss 200-300 Lobmano.
93Mmbm3dnnb ndbnd3zb69mm Lodyomm 3MmMEgbHo
033MM oL 8086mMEgdgmMms d3dMBY 3Mb3Y-
M96300L 3MLYOMOLDL.

afmmo 3990300, LoozoEIymam A-do, MM-
dgmo@3 obybb dgnmy Mom@gbmonb LLdgoN-
30bm LyM30Lgd0L 0BMEYOSL, Ladysmm boMm-
$900 3@MMm 6537000, 3000M9 Ld3dEAYMBRM
B-0d0, 89000030bo@ LOB30EIYMBRM A Momgmb
IRMM 9x89JH03600. 3ogMed M7 dogz0m35mnbBn-
6900 9Mog30m RdJHmMmML, MMIMYdNE Fo3m9-
Bob obEybL LosZEAYMBML ZMIYIMZ3ENSO
bofMzq0%9, 063 My 9935MY00) TMIMY33NS0
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o 3Mdgmaanab boMzgdlb, dgndmayds 360-
bmm, MMT LosgzeEIYMam B ya3mm gxR9gdH0s60y,
Moaeb LYM30LYOL dBsMTMgOL dnbodogymo
3Mdgm3000060 Ladygemm boMmzgdno.
00339My©, 303N Lodyamm boMmzgdn 0o-
3000300 oM BoMIAMOEE]bL Lov30IYMBRML
Igmm  domomo  9x39dhnsbmonlb 0bogshm-
ML. LYOZ30EAYMABML 9RBIIHN0EMODY Fomg-
Bob obgbb bbgs goghMMgdnE. sd8nhma d7En-
™m9o0gmns 93mbmadnaob dsbAddodnlb oMbydMdAL
9030M03ymon 3930090 dEINMMOMNZ O3DOMDY
dmdogo  onomgym  boogzodymamdo 3d90-
mb3930L bHMYIHIMOL M30Lx07xMY0x0NL om-
30m0b6069000. sMB0dbyM0 gbgds TobIho-
00b 93mbmanob sMmadsmbm bomzgdobam3znl,
0Madg byM30LydNL bomabbobomznb. 3603367-
™mMm30600 gognmzomobBobmm, MmMA bodgoEn-
bm 9maLabymMydnb boMmobbo bdoMom gobobo-
D3m0 LOZIAYMBMIO0L L3gENaMNBENOL
©@mbobL s3ommadnm. Mo3 yBmMm dghno bodgwo-
306m LyM30bgd0L Lobygdalb IMEyEMOY, oM
99®h0no 939MbommoNL d7093900. dy30MY09-
™m0y, db339, 3o30m3omabBobmm dsabIHodnb
93mbmadnnb dgbadmgdmmods dgomgdnm dEn-
M9 LYgEOENEM MMEEBNBENY080 O FoM39g-
I J393906ymaxznmgdgddn. dogamnms®, ©0-
3o bLoO30EAYMAMI L3YENMNDEFNNL EOEO
BogMgonm dgbodmgdgmons 39M 3BMYb3gmymbL
9oLIdHodnb 93mMbMAny, 30806 MMEILLE BoM39-
Jmdo §39890ymaznmgdsd, dgbodmms 30Mmyb39-
oymb sbgmn 93mMbmans - 3oMZo sm30bxOYmMN
LodgNENbm  H9gbmemangdnb  HoMogomg-
00b domom. ob3J39, 33LoM33MNbBNBYdgMNY
35L3hoonb (bgM30LydOL BMEYMMONL BDMEY)
99399Hob bb3osbbgs gogmabs 33xMbsMdNL
boMmobb®g bLbzosbbzs L3gENIWNBIENNLY O
LgM30L900L LobggdaLaM3NL. dbY Tz NNV,
LgM30LdNL TMEyEMOnL dMEs 3603369mm-
36000 VMEob Moo gygmdg m39Mo3ngdal bo-
MobbL, FogMad 3Magdhngamo oM 33mab Jm-
™gEobhgddhmannb bomabbb.

3MaIMBOIT0 LY dMI3MB3IMBNIX()
LAII3VLIIMBMIASGOL JBI3Y
LJY3ICNBN6M B0DIMDBI

Loo30EAYMABML LAHIHYLO FobobadmzMgds
90d6mdMn3n 1ybg3nnb dnbgznm, MMAgmoQg
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mo30b 3bM0g, ©30380M90mMNy bLovzoIYym-
ML bAHIHYLMO. 3MIgMmE07MO Lov3sEAYMBRM
obgbLb dmagonb dogdbndndYdsL, 80806 MmMEY-
Lo oM3MAgMENYMABS LOBZ3EIYMBMAE M130b
®96J43nodn dgbodmms Asmamb bb3o Boghm-
M9003, 8933MnmMa® LMENIMIYMIE IYE3IW0
dmdgomogdgqgoab amabobymyods, nbymo boMmznby-
000 36930, MMIMyoOLYE 99300 LOdMBsMgdMN-
30 LaMmagdMyd0n, 3MIYTMENYMIE 3MMYbHOdY-
omym beygmmgddn 3393900b Ashomydo.

3M39ME0I™MO o 3Md3MIgMEB07M0 LBV~
dymxmgonb J393900L dgx3sbads gobbogymmyg-
0y 0b6®9MmabLb BoMIMoaqbL.

Lov3eEAYMABML Loddmozmg gobobodmzmg-
00 Labmmmo MoMEgbmdnm. 3mb3nthomndoe-
300Lb MoMEYbmos gobnbodm3zmyds LobMmmMmy
MomEgbmdsbmob 3Mm3mmEnadn. 3m3gMmEny-
0 Lod3oEIYMBM-IMbm3memobhobmzob bo-
Bmmgdnb m3@ndomym Mom@gbmds odamny,
300009 3m39ME07mM0 Lo33EIYMBMLM3NL IM-
bm3mmabhymo 3mbiyMmgbEnalb dsdsMBY, Mo
mo30b 3bM0g, IBMM 0Ny, 3000M9 dMo-
3M39ME0Ymo  LBY3IEIYMBML M3hHndsyma
damEyMos. dMa3magmEngmo bLos3eIYmMRML
009M a39b0mn gobn JRMM EodImMNy 3MAY-
ME0Y™0 LVYZOEIYMBML QLMD dgoMydno.

LJIV3OLIIMBMISNL 3MBE3IMIBBNNL
0MIM@NIX(0 3MPIXNIdN0

LodgNENbm TdMALLbyMYdalL BndbmEYd-
9oL dmmob gMmongMmomos bgds 05dDMOb oM-
LIOYMO o 339MYOsE0 bHMIIHIMOL BsMB-
™3g0d0. LoOXBMM LHMmIYIHYMIL FobLIdMZMOZL:
doLAdhodnb g3mbmany, LYM30LYONL NGgMYb-
30s30n0b bamabbo, 3mb3ohsmyma byM30LYdAL
d90339mM900L 3MbLYOMOY, 03BMBY gL3MNL O
3o0mb3mab 00MngMgdn. M3 JBRMM GBoMOMY
000MabL LadM3MgdN, 300 89 LOVZEIYMRBRMY-
oL dgydmosm 3mb3yMabEns. o 3nMadom, gg-
ma3mMox0xmn bymadnbabzmamonb LodM3MYO-
do LOV3EIYMEMYONL oMaMbydMONL MML
LOO30EAYMAM MgOxMMOL LOOIBMM domob.

33193900 30abHMIOL Los3EIYMBMUL 39-
Mma3mMoxknymn byjmadnbob3zmmamdab gagdhmmab
06003690mMdsb d3dMab LHMYIHIModn. gMmmo
33m930b 30bg30m, bosgsIymxumag dobdo-
mob 10%-00 d9330M90s 13-14%-000 DML dob
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LYM30bYdDY Bmmbm3bsb (Henderson, 2005) [°].
000006, goM3399m™m L3JENdMNBYOYM bLyMzn-
L9 0D d3dsMN dgndmygds godm30IL NMISMY-
M0 LODM3MYONEL6, MOS0 3030906900 8BS
30006 goomobmb 8603369mm30b60 odmmyg-
00 339Mbommo0L b3gE0axn3xMo bobob dnbomyg-
000.

BgmamabngyMmo  93mbmdognMo  mgmMo-
ob dobgznm, 3mb3xMagbiEns Zobsadnmmodgdlb
9399H006 93MmbmBnzyMm d79390L. bodgnEn-
Bm 9mabLobyMydob F0dbmEydgmms byMm3znLY-
00 dngMm gobbbze3zwgds bbgs baM3znLbydNLRSb.
nbxmmadsznymo sbndghmonb s dmmbmzbab
BoMIMIMONL goyMm3333emmonb godm, 3mbzy-
M96300L dgbodmgdmmodgdn o 39093900 Fo-
booEzedn dgndmgds gobbbzezwgdmoab 93m-
BmdngnbL bbgs bygmMmydaLasb.

Lod30EAYMBMYOL dggdmosm 3mb3yMmgbiEns
mM mbydY:

e 3mb3nMgbizns LYM30LYONL nbN3NEYS-

omym dmabdoMmyogmdY;

e 3mb3nMaobins LoM3nbydab 3meadhoym

0y0039mdBg - LadM393Mm 3M33060900.

Lod30EAYMABMYOL dmMab 3MbB3nMabEns d9-
ndmyods gabbmmzngmab Mmammz iabgonb,
oL939, LadgENENbm IMALLbyMYdNL boMmobbob
00bg300. bLov30EIYMAEMydnb 3MB3nMobEn-
0b EdY00m0 JBIJHIONL YOMYO63gMbsYMBS©
dmagamn 3nMmodss 0bxzmmdsznob bgmadobeb-
30mamos bobhgdnb yzgms snbdgmMmabgdymn
Mmammobamznb mMmo 3oMadghMnb dnbgznm:

e MgbyMLyONL 9BggH0ob0 godmygbgody;

e 30b6mydymo bgMm3znbgoob bomabbo.

MmEaLLE Lov3sEAYMBMydnb 3MbiyMgbin-
0b mdnggdhoo byMm3z0LdNL 3mmgdbhoyMmo dyn-
39m0, 3Mmb3yM9bEns bgmb 36ymob bosgsaym-
xamydab dogm MabyMmLYONL JBMM 9x9JHNSO
3ob0bomgdob o gedmygbgdsb. dm@Egdnm
dgdmbggzedn LyM30LYONL dYynw3gmn Me30LN
AmEymOnb gsdm (85g30M0mMs®©, NN bss-
DM393m 3M335600) FEMOL IJg3MYON0 Bomam
(nbN30YsMyM 8Yyn39m™My0msb dgsMmgdnm)
dogol, @o 899390, 3BMm dmngM 3a3zmgbab
obgblLb bomzadbs s LYM30LYONL 3MORILOL-
909/ 3oModghMgddY.

3Mb3nMabinob 9x399dhHnobmds ©odm3znwy-
0gm0ns odM3930L LOLHYTOL MMBSBNBIENVY
- 3mb3ohomymn s LOEIdM393M LYM30LYONL
La0SBMM LHMYJHYMdY, dgMmhgym LosgzoIym-
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RMy0msb Mmo30b RO 3MBHMIJH0MYODY. bo-
03000Yymamgonb ImEymmonb gedbbznmgdsd
(Boon gMmBydom), MMIAgmMoE gsbadnmmodgodb
0oLA®HodnLb 93mbmAnsL o PBvMYB39MYymMRL
039Mbsanmonb boMmobbob dgoMmagdnm domom
00hA39690mM0L, dgodmgds gsdmobBznomb  Lo-
000MM 3MBNEN0L godmngMmgds. 38 @MML Go-
MoM3g0s bLovzsAYMBML dgbodmadmmods,
Mmd mo30b0 30MMO500 Boyygbmb LodM3g-
3m 3ma3s60sL 3mb3ohomyma boM3z0LgdOL Go-
0906 EV39300M7000. MMEILLE MMISMYM
0000MB) dmMJdg909b oo MomEybmonm
boogodymaymgdn, domn  dgbodmgdmmogon,
Mmd 0o30b0 30MmOgdn Boyxygbmb dmogMm bo-
©3dM393M 3MA336050, 9MLYONMOE BENMEYO..

3Mmb3nMabinab 9x33gMH0obmMdodY, sbY39, 3o-
3m96ob obgbLb 3mb3ndhomymo bLyM30LYONL
3000dMoyMgdnb dgomeyodn.

LOO30EAYMBMYONL 365BMOYMgds dgndg-
00 9®1xdbgdmagb mMm Togmdob. MyHMmmL-
399H™0 365dMexMYds gymnbbamobL gobgymaon
dmaLabymMydab Bagmoymo dmEymmonb dnby-
3000 365DMayMxosL, LoaE sdRNBS6LYOMAL
Mmoo dnbndomymons. myd3e, dynw3gmb dgyd-
mns 3mb3ndomymo d90mbzg3g0ab 3mbHmm-
0. dgmmg dnamads gymnbbdmob Ladgnin-
bm LYM30LYONL dBDBMBYMYdIL 3MML3gIDHEN
0900m©00), LoEOE d63DMOYMYOS gobgymn Im-
dbobyMmgonb 60bsLESM Fgmabbadgdymon Amiy-
mmonb dnbgznm bmMmEzngmEgo..

LIFIPNBN6M 63BIMDBI 3ME63IMIGBNOL
JIVIJONI6MBNL VBOTIOMMION

3mb39MabEnob mgmmoymo sb3gdhHgonb Lo-
®9d39mdg dgndmgds Raghmmgonb bobHgdo-
H00900, MMAMYO03 go3m™9bob dbnbg6 Lovge-
©dymamyonb 3mbiyMmgbinnb d909390%9.

0bbdhodyombomymo gomndmb gogdhmmgoda.
939MBsammonb bamabbdy (Lngzomnsbmodnb,
3ob63gmMmgdnmn 3mb3ndomndsEnob doh39690-
ag0n) s LBIYIMYdgdab gx3gghnsba gsdmyg-
69000L dgbobyd 0bgxzmmIsEnob bgmdnbobzm-
dmos ML ydmagMmabo gaghmmo LadgnEnbm
dmaLobyMgdnLb dyn3zgmabs s dMAbdoMmyod-
omob dngMm Mogombomymo gowebyzghnmgdob
d0bomgods. nbgmmadsignob LNdBoMmg d0LObYdS
3MbhMaghgdnb oMabMmymymaznmgdsdy, sb3g,
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306330MMd90L domom (HMbBJ30Pm boMmzqol,
MoE3 9930MydL 3Mb3nMabEnab. 3mb3nmMgbiznab
30MHmo90dn bomaobbob DML bygmb HBymMOL
bobgmdbogm Myggmnmgds nbyo byzgmmaddo,
MmammoEss: mnEgbdomyds, boMmobbob LEH-
boMm®H900b oagbs, bosgzsAdymamb bogdns-
Bmosdg 063MmmMBs300L PBMYB3gmMyma3s.

30030mmMoOM0z0 03DMgOnb Ma30L507M90700.
93mbmanob dsbIHad0L 9a30MNYIE® LYOY-
0903m0 oMbyOMdY dOYEL3L 3mb3yMagbiEnab
dgLodmydmOogdL. MMEILLE Los3sEIYMRBRML
©0E0 DMy, 867 03dMBY 3MBEgbHMaENY, LY-
M300L90%g JBMM odomo boMmzgdob dgbod-
@mgoMmMoOsL ndmg3s, Lod3eEAYMABMYONL Mo-
MmE9bmMmonb BDMEe 9MogRgJhnsbns. s35bmMb,
Mol IBMM 0Ny Loszsdymam, dnm 35 0o
Bomamydymn LYM30LYdOL IMEYMMOL, bmem
939MbogmmonL 093M0 Lobgmodob boMmobbo Eo-
dm30903m0s 990085000 3odmMEEnmMygosbs o
Aohomgdymon 3MmMEgYMgonb MomEybmdsdy.
00 9900b3g39d0 Loo30AYMABMydNL MomEY-
Bmoob goxsMmomgds bomabbab goydzmogby-
00b M35MbLIBMOLOM 3fM 3MAL gadsMmydyO.
Mmabsg ddsMon dmmbmzgbol abszdsymxn-
™M90mMa@ 3MLYOMOL Lod3oEAYMBMYdNL oG-
Mmomgoab bagommgods (bodhysEnsdo, MMEoLLS
dmmbm3bs smydahgds dnBmEgdsb) 0dMEgds
boMmobbob s BsLNL dnbyznm 3Mb3xM6ENNL
dgbodmgdammoo.

Loo30EIYMBMYO0L aIM3ZNEIOYMYds bo-
d90030bm  dmALobyMYdoL dYn39mMYdMSb.
@anb®gMmgbgdymon, LodgoEnbm  IMILobY-
M900L 3oMgo 0bymmInMmydymn FYn39MO
ofMmab LovzeEAymxymb dogm byM30LYdNL dm-
BIMmmMoOsdy s boamMobbdy dobomyd owobysyg-
Hhomad90%y dmgdgn 3amozMabn xdgdHmmMo.
Mol IBRMmM domomns 3Yn3gemab doms, 300
domongmns 3Yyn39emob gogmagbs LM30LYdNL
boMmobb®g o boMmznddy. yn3gmob Losgzoe-
©@dymamdg 3o3mabob bbzs Loadyomydes vbo-
Bmogmgonb dgomeon. 60bsbLBsM Tg0obbdgdy-
o0, 3MmL3gdHImn Exi3NnbabbLYdNLLL nddbydy
bofMzq00b 893039000 @do®gdomn bhndymaodon,
Lov3eEAYMABMIgon 9MmMobgmb 369396 xoLAL
d0bg3z0m 3Mb3nMabEnaL, o806 MmMEabLE MY-
HMML3gIDHMo 3b63dDMOYMYO0L FgomEydn oM
94860L 9x893dH0s6MO0L odM@OL IMmBHN3oEnsb.
Lo030EAYMABML  LOJ3NbMOSDY  3Mggdhnym
9yn39mnb goMms 3o3mybsb obybLb bodywn-
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306m dmadbLobymMydab nbnznEyomyMmn dmadb-
90M9dgmon, MmMAgmnE obgbb LoszsIYMBRML
Mognmbamym oMAY356L oLy s bamMabbab
00bg300. LOZOMEIdYMM EBM3930L MM
dmmbm3zbob gmobhnznMmods i3abbL dobyznm
Byamob hmane. o8 @MML bovzeEIYymMamad dgon-
dmgodo gadomomb mo30b0 LyM30LgdNL boMmyg-
00. MMEgLbog dMAbdsMydgmn byM30LYdNL Bo-
Bomdg m3000mb nbob bLoggmamo bamzgdom,
dmmnbm3zbob gasbhnggmmods iabob dobgznm
3900M Y00, bmmm boszsAYMBRML 3MbB3yMY6-
300 g3obob dobgznm bEyds y@mMm Jogomo,
Moasb 300v0Eo3 303096(H900L o Momy-
Bmodob.

3oy 30Mmogd0Lb 33Momgdedg boogo-
aymamb M9odEno. LosgzsEIYMEBML JE3930 3ob-
30Mm0o9gomns dos dmdnzog0nm, MmIgmog
©39mM3nadymMns 93mMbmangym LAHMHYLDY. Mm-
©9LOB3 bLos33AYMBML og3L owsbyzghomy-
0900L 30M7x05%g OEO PBMHO3dMbNEMYdg00,
3Mb3nMabEns bygmb 36ymodb ®¥ybjznmbomydaL
9399H006mMo0L DML gvgdalb dngdsb. 3mag-
ME0Ymo bLoszsEAYMBM JRMM dghom 096900
3MbEgbMmomgdymn  boMmzgdalb 3930390899,
bmom sMozmadgMmzngmn boszsAymam — bo-
Mobbob dMELDY.

LYI3ILIYMBML VBIV6IBNMENMIBNL
09300V 3IBILIGION
LodgoEnbm AMALObYMYxONL AMEYMMOS O
039M600mmodab boMmabbao

gbmodnmoas, Mmd dgnEnbodn gobLogyno-
Modymo 0603369mmds 9609900 99dndgdnb
3mobogymn 3Mog®Hnznb godmEomgdolb o
760M790L. Fog3omMNMdE, MNS gYmdg M3gMo3ng-
00 6500aMmymMne dbmmme 08 LOVZOEIYM-
®}mM9ddn, MMAImMyoLslg dggdmosm Asshammb
abao3zbo M3gMoEg00L Eoagbomn dnbndydon.
abbgnm bLoo30AYMBMYOL s30MeE d9nd-
N0 o8 30603y80L nmB93s. JBRMM dHo©
3Mb3abmmomgdym bLoovzoEAIYymMamyddn, Lo-
o3 @MAnbnMmgdgb dbbgnmon LoszsEAYMBM-
900 (6s3mgds 3Mb3yMobiEnyan  0sdMYddN)
o dMmEymos 9dMybzgmymab bamabbL, dg-
badmgogmos P39maba gmnbogyMn 9©I39-
00b d0mBa3s. 330M93900 dLHYMYOL, MMAD
JoMmoommmgangmo m39MaEngdnb 33dymoEn-
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1m0 MomEgbmos (BmEgdym 3gMomodn dabo
DMEs) 8608369mm336 gogmgbob sbgblb 8g-
©93900b 35A39690mMyddY (MIHomMds ©s 3o-
Moymgdgon). sbyzg, dMEYEmoOnb go3agbob
boMmabb®g dLHYMYOL 33tM93900, MMAgJMMY

d0bg30m, 03 Lov3zoEAYMRBMYOA0, bosE M3Y-
Mo30900L MomEabmods oy, LNZZ3NMMOY
8603369mm3bs dgnMmgs (Welke et al., 2008;
[10] Lee et al., 2015 [11]).

LoV3dEIYMEBMxo0bL 3MbzxMgbE N o
BoMAmMgdab bomzgdo

39M3309M0 3393900 33bHYMIOL, MmI
MmEaLE LLd3oEIYMAMYdn BnbsbbEyds MY-
Ommb3gdhnmo dgomenn (Boghoyma boMzg-
d0m) 3m633M9630s gobadnmmdgodb bgM3znbydab
dmEymonb, baMmzgdolb o x3LYOAL BMELL
(Krabbe-Alkemade, et al.,, [12] 2017; Fournier &
Mitchell, 1992 [13]). ®y8Es, sMmab 33mg3900,
Mmmdgmms dnbgznm 3mb3iygMgbins sdEnMy-
oL baMEgdL s BobYdL (Connor et al., 1998; [14]
Dranove et al., 1993; [15] Proppe & Soderlund, 1998;
[16] Dranove & Satterthwaite 2016 [17]). gofM@s
000by, 3Mb3yxMabEns BMENL d3znMmomomydy-
oo Hhggdbmamgngdnlb gamomo go3mEgmaosb
©o godmygbgosb (Deng & Pan, 2019). [18]

LsdgNENBM AMALObYMYdNL B0dbMEydMYg-
00b 3mb3yMabznnb yzgmsdy 3o3MEIMYoyM0
00hA39650mgd00:

o 39Mx30bom-30MITsb0L nbggbLn
(Herfindahl-Hirschman Index), Mmdgamog
390Mm0m3mgos  boo3zoEAYymamb dMmEY-
amonb (bsBmmgdab MomEgbmos, 3830-
HomyMo baMzgoob ombg) Loxydzgmdy
939Yy60L o6 Mygombob xksMamyddn. o8-
d-00 gggMmomymas bogegmm 3M3nbNod
3obLadM3zMs  03dDMOL 3MBbEYbMHMIENNL
boMmobbob d58w930 3Mohgmnydgdn: HHI
< 1000 - oMy3Mb3abHMoMgdymn 05ds-
M0, 1000 < HHI < 1800 - Lodyomm 3mb-
396®MMo@Eny, HHI > 1800 - domogo 3mb-
396HMaEns. Yyzgmasdg domemon 0bggbo
10000 - d990b0058900 AMBbM3MNLL;

e 99003900L MOMEYbMOY gMmm Lod3dEAYM-
3MdY 3om3mno §39ys6s80/Mggnmbao;

e 3mb3ndHomndsEnob Bomo Los3dEAYM-
ML gom3mom J39ys6s30/Mggnmban.
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LoogoEAymaymgdab  3Mb3nMabEns  gobo-
LadM3MY0s d3BMAL LHMYIOYMom, MmMIgmog
3o630Mm0og0mMNs 88 03dMOL IMbabEgmMdNL
LIBDM3MYONMS S Bobsbnamgdmgdno. sdndma
3mb33M9b300L gadmMaAzoL sdMn vg3b dbmemme
mmzamymo 03dMab LOdM3MYdaLb LEMMO obs-
™0d0b o 3933L700L EMmMU.

LOV30EAYMBRMYO0L ORNBIOLYONL BMMTS-
Hhogmo 3900MmEgo0b dgdmmgdnbs o bodoEn-
Bm dmabobyMydnb dgmabbdgdymn dmEymmog-
00L 3obbadM3zMab d99go® 8dd-dn 1990-0860
Bagdob obobyndn 3mb3nMagbiEns o3e3d0My-
Ogm0 oym d9aMadnm odIM baMzndmseb o
330LgdMs6. (Fulton, 2017) [19].

Loo3oAYMaMydab 3mbiyMgbin.,
039M60mMd0b boMzgdn o bomabbo

33193900 s@abhnmMmgdb, MmD baMmnbbob do-
bggnm LoszsIYyMxymmonb 3MbixMybEnab
30MmoO50dn begds dznmMomnmydymo byMman-
Lgoob 0bhHgbLoRNZsENS, MOE dobodnmMmogdL
boMzg00bs s Bobgdab dDMELL (Strumann et al.,
2022) [20]. 888-30 LoIgENENBM 03DsMBY sbymN
Labab 3mb3yMgbEnal, MmMAgemnE 06393L boMm-
59000 06xmMOE3NSL, I6MEY096 3000907 M Lo-
99000306m JgnsMmomgodsb” (medical arms race).
0050bmob, bLegM30LyO0L ByIgHTs EYOMNMYOST
@ 0bhgbboxynisEnsed dgndmagds dgodnmmb
303096¢0L 939MbsMONL d9©93anobmdy, Mo-
396 Loo30AYMAEMdn 39M sLBEMYdY6 nb39-
bAHOMYOSL B3xMBoemdnLb JBMm 9x39gddH0sbo
9900mE900L 33m939000.

939Mbsanmonb bomznddy o baMmabbdy bo-
03000Yyma3mgdnb  3mb3znMgbinob  gozmabob
d93300L7000LL, 33eM939000 FomMxdYM ngbo vMo-
9Mmoa3emmzgabn d9093900. 883-dn 1990-006
Bgdsd@g domamo 3mb3nMabEns oMagxgdho-
060 nym, Moaeb dMons LovzsAymamydab
bofmggob, bmom 939MBommonb 390939009
3MbYONM go3mgbob 3 sbEybEs (Bsgsmnma,
d0m3oMndnb nbxsmghnm myhammdnb doh-
3969090 sM 8993nMgdYMy).

0d0-do0 1990-006 Bmyodn 3mbiyMmgbinnb
30Mm0ogo0 sMbydnmMeE dg0330Ms TaMmMMN
506003300 LoEOBdM39g3Mm bJ9gdq00L gohgbab
0909390. o0 3gMmomedn dgdmmyogm 0469
LoO3EAYMABMYo0L 3MML3IgIDHImmn 8bsdMo-
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7M900b 3900MmEYonm ox3nbsbLYOdY, M3 3Y-
obbdmdb LodgoEnbm LYM30bydoL ogN-
606LyoSL oMy BoJHogMo boMmzgdob, sMBg©
B606oLBM Eoagbomo xqsbgdnb dnbg3zno.
003Lmob, dznMamnmgdymo MabyMmLyodabL go-
9my96905d9 oanbmo ya3mm d3o3Mo dmmnbm-
36900. 1990-0060 Bmydnb 899893 39Momedn
domamon 3mb3nMmabiEne gobodnmmogdms boMm-
59000 999030M905L o boMmabbob sdsmmagodsb.
dqbo0sdnbo, 3MB3xMIbEny gobwo bLoV30E-
dymamb iybgdgnmbomydady gdagzmabob Lobo-
Magomm 99Jo60vad0.

©nE 0MnMobymadn, 1991 BennEeb obyqdy-
oo 336oE30Lb gmMmzgbymo LodbsbyMob My-
®mmds dndsMmomgmo oym bsdgsEIYMBMmdnb
3Mb3yMgbznab bHNIYmoMydnL39b. 33¢M93500
0obHMaoL, MmMA 3mb3ohomym LyMm3znbLyo-
99 g3obo odamMo nym 0d Mygnmbgddn, Looi
d90608690mM@o LVZEAYMABMIOL dmMmab do-
Mmoo 3mMb3xMgbEny; 93obmMb, Mo JBMmM Bo-
o aym bsdgoEnbm mMmgabndognnob dm-
Bummos, 300 YBMmM 00 nym gsbo (Joynt
et al.,, 2011) [21]. bb3s 33m™93900L BnbyE300),
L3 EAYMAMYOL dmMmab 3MbiyMobEns v330-
M0 3330906(H0L B39MBsmMonLb baMmobbl
(Lyon, 1999) [22]. 59335M3, 389M039en 833 g-
3M900 smbndbo396 3Mb3xMBE3N0L ogzmgbob
bomaobbBy, bmem dModhobgmmn 833mg3Mgd00bL
dobgznm, 3mb39MabEns gobodnmMmmogdL Ro-
bob3ongmo Logbsmab godmngMmadsb. dMagd)s-
Bgmdo LOFgENENbm dMALLbYMYdOL dYyn39-
mgon (0oMm30L sanmmMoOmn3n mmasbmgodn)
Lodg0ENbmM dMAbobyMmgdab B0dBMEYOMO-
006 AMMO3oMo390900L MML yxmm 39t oF-
396ML 0300900696 RLYONL TgdEnM9gddY,
3000M9 bomabbdy. 3mb3nMmabEnolb boMmobbdy
393mgbob sbomMnBob MmL 833mo3Mgon
InmMm 3ghom 0:33m0obb0b6g0bad bLovzo-
dymaamb aMEYMmoOsL o bhadhybb.

©HL3369

9930M0ymn 33093900 daLHYMYOL, MM
bbgoabbzs BOJHMMYO0L Fozmgbs d3yMbo-
monb bomMabbdg odM3nEYdIMNs 0d goMyg-
9mbs o bHNTYMxoab LoLHYTSDY, MMAMYdINE3
®369430mb60MY0506 LoszsEAYMABMIdN. 3YnE39-
9oLy o LBAgENENbM dMabsbyMygdab dndBmM-
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©90m3goL dmMob gMmongmamdgdn, MmImMd03
9939dbg0s dbmmmo GobBY IMEO35Ma390900,
oM 3obo30mMm0ogoL bodgnEnbm IMAbLsbyMYdOL
LombsM bamnbbabL POMYBb3gMYMALL. Lovge-
©dymxumb dmabobyMmadolb Mgsmym momyody-
™903LMb o 33MBogmmonL bamMobbmsb Ton-
00MmM9000) 0b6xzmMTsE30xmn sLNdgdHMm0nb godm,
LodgNENBM dMALLbyMgd0L dYynE3gmgdn Bo-
3mgbob 39M obnbgb boMmzgdnb 89930MY0DY

o 339Mbsmdnb baMmobbob s3ommgdedy, M3
BDMO0L Lod3EAYMAML domoyxxmMYdsL. 83330-
Mo, MMEoLLE 308000 bLod30EIYMABMydNL
3Mb3nMabEnab go3mgbsb boMmzgdby o d3yM-
Bommodnlb boMmobbDdy, dbgzgmmdsdn b
339mbgL, MMT 3633000 LoodSBMM T9dobn-
909900 ymzgmm30b oM 3350mgob bodmgomy-
00b 3gmomEMgModsL.
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