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Abstract. To strengthen the export potential of Georgian bees and intervene in international mar-
kets, it is necessary to make a comprehensive and profound analysis. The article discusses the in-
fluences of market segmentation, consumers’ preferences, international trading agreements, legal
regulations, product certification, technological innovations and competition on the development of
marketing and branding strategies, supporting the efficient positioning of the high-quality Georgian
bee products on the international markets and increase in export.

Competition evaluation is critical for determining market possibilities and positioning Georgian
beekeeping on global markets. The physiological and qualitative functions of the Georgian mountain
grey bee must be emphasized: its gentleness, excessive productivity, and resistance to ailments.

The article additionally mentions the importance of a strategic method to boost export capability in
integrating technological improvements and contemporary advertising strategies, which include digital
technology and database analytics, which will have an instantaneous effect on increasing the charm
of beekeeping products. Determining purchaser preferences, cooperation with international organiza-
tions and obtaining first-rate certificates are crucial for the global reputation of Georgian beekeeping
manufacturers and gaining agreement with customers. Market analysis, contemporary branding, and
dynamic marketing are considered the basis for the hit export of Georgian beekeeping products and
their established order in international markets.
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INTRODUCTION lyzing their complex mechanisms in detail; this is

especially true for the Georgian beekeeping sec-

International markets, with their many oppor-
tunities and challenges, require detailed analysis
of their complicated mechanisms, especially for
a field with unused potential like Georgian bee-
keepers. International markets, with their multi-
ple opportunities and challenges, require ana-
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tor, which has such untapped potential. A detailed
analysis of the international markets is crucial for
the potential expansion of Georgian beekeeping
exports. Comprehensive analysis is necessary to
intervene in those markets and create a niche for
quality and unique Georgian bee products.
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By exporting of bee products on the interna-
tional market, market segmentation, study of con-
sumers’ preferences and competitive environment
are required, along with the international trading
agreements, determining of legislative regulations
and product certification criteria and requirements.

A detailed market analysis creates the ground
for branding and marketing strategy development,
which is directly linked to the increasing export
potential of Georgian beekeeping.

MAIN TEXT

The importance of the market segments and a
detailed understanding of their specific features
are highlighted in Begdarashvili's Master Thesis
about Georgia's export potential. The study of
scale and segmentation is the foundation for a
detailed market analysis. Each exporting direction
has its own unique combination of market dynam-
ics, resulting in individual approaches to product
specification, marketing and distribution (Begda-
rashvili, 2019: 60) [1].

To meet different market demands, under-
standing consumers’ behaviour, needs, and pref-
erences plays a great role in the selection of bee
products. Therefore, the study of consumer pref-
erences is a necessary component of the market
analysis. The nature of the consumers’ preferenc-
es is dynamic, which is caused by the necessity of
meeting the quality of the production, packaging
and branding to the market expectations (Gior-
gashvili, 2020: 35) [2]. Conformity of products to
consumer expectations increases market attrac-
tiveness and ensures competitive advantage of
Georgian beekeeping products.

The legal and regulatory framework is also
an important factor for entering the internation-
al market and meeting compliance requirements.
Each market has its own unique regulatory en-
vironment, with specific standards, certificates
and legal requirements regulating access to the
market and operation. Analysis of the regulatory
framework ensures bee products meet the ap-
plied requirements. (Nabieva, 2022) [3].

In the global world of beekeeping, competitors
use different strategies to occupy market niches
and dominate their brands. A detailed study of
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competitors’ strategies, strengths and weakness-
es provides an opportunity to identify market
challenges and prospects. It defines the strategic
positioning of Georgian beekeeping products, em-
phasizes their competitive advantages and formu-
lates strategies to strengthen market dominance.
(Zhizhiashvili, 2019:22-63) [4].

International trade dynamics are also a defin-
ing factor in export potential. A study of the Euro-
pean honey market will clarify the import/export
tendencies, rates and the role of trade agreements
in developing market potential. Information about
trade flows and market access conditions pro-
vides the basis for developing trading strategies
considering market opportunities and challenges.
It identifies potential export destinations, trade
partnerships and market diversification opportu-
nities (Achelashvili, 2019: 49) [5].

The role of technological innovations is clear in
increasing the international competitiveness of bee
products. Technological achievements in produc-
tion, processing and packaging increase the quality
and attractiveness of the product. By promoting in-
novations, beekeeping products are differentiated
in highly competitive international markets. Inte-
grating technologies in product development and
marketing increases awareness and attractiveness
of products in the market and export potential
(Santana De Figueiredo..., 2015) [6].

The relationship between detailed market
analysis, marketing and branding strategies and
positioning of Georgian beekeeping products on
the international market can be schematically ex-
pressed as follows (See Chart 1):

Proper branding and marketing strategies also
play a crucial role in increasing the export potential
of Georgian beekeeping products. A comprehensive
approach based on empirical evidence and
innovative practices is necessary to overcome the
complexities of the international market.

Creating a strong brand - product awareness
- is crucial. The organic origin of beekeeping
products is primely important in shaping
consumer choice. When branding Georgian bee
products, it is necessary to emphasize their quality
and natural origin. Branding should be based
on the authenticity of the products, the unique
nature of the country, untouched landscapes,
the uniqueness of the Georgian Mountain Grey
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CHART 1. THE RELATIONSHIP BETWEEN MARKET ANALYSIS AND MARKETING AND BRANDING
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Honeybee and traditional beekeeping methods.
(Ceylan..., 2019 [7]; Gencer..., 1999 [8]; Kara..., 2012
[9]; Bokuchava, 2019 [10]).

It is impossible to imagine modern marketing
without digital online platforms. They are important
for disseminating detailed information. A strategic
approach to applying digital marketing tools on
a global level, including SEO, social media and
“content” marketing, is essential to increase brand
awareness. (Hussen, 2023 [11]; Philfan, 2020: 47 [12]).

Understanding consumers’ preferences is
also an important marketing task. Taste, brand
perception and packaging play an important role
in consumer choice. Thus, according to consumer
preferences based on market research, adaptation
of marketing strategies will contribute to the entry
and establishment of Georgian bee products in
the international markets.

Cooperation with international organizations
and institutions is important for strengthening
brand image (Giorgashvili, 2020: 48). International
certificates and accreditation verify the product’s
quality and safety. In addition, compliance with
legal and regulatory frameworks is strategically

GLOBALIZATION AND BUSINESS #17, 2024

important to build consumer confidence and
facilitate market entry (Bero, 2017) [13].
Integration of innovations in marketing, data
analytics, and artificial intelligence are important
elements for improving marketing efficiency. It
allows the creation of personalized, targeted
offers and advertising for the user. Therefore,
incorporatingtechnology into marketing strategies
is necessary to optimize return on investment
(ROI) and expand international access to Georgian
beekeeping products. (Novelli..., 2021) [14].

CONCLUSION

Challenges and opportunities characterise
the export potential of Georgian Bee Products.
To introduce these products to the international
market, it is necessary to analyse the market in
accordance with global customer requirements,
market segmentation, and competitive environ-
ment research. This creates the basis for develop-
ing branding and innovative marketing strategies,
which determines the attractiveness of Georgian
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beekeeping products at the international level -
forms a unique market niche.

Compliance with international standards and
integration of modern technologies in producing
and marketing beekeeping products are also stra-
tegic necessities. The growing global demand for
natural beekeeping products creates a great po-

tential for exporting Georgian beekeeping prod-
ucts in the competitive international market.

Thus, the future success of Georgian beekeep-
ing use of the industry’s export potential depends
on implementing marketing strategies developed
based on analysing the factors affecting interna-
tional markets.
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1.

12.

13.

14.
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d931G3Mamonl 3thmond&adol gju3mm@oa:
03bMaL EgEIMTYMO SbsgmabBol s dMxboals

3mbBogombomadolb 860d365cmmodY

30L30M0 FoMobono

930bm3oz0l pmdhmbo, 3bmqagbmbo, bbod bodibg-zogobgmols
360336)[)0@)3(90, bodoé)oo:mqpco

30b6@0bgn mojmogody
930bm3oz0l mdhmbdsbpo, bbod bodibg-zoz0bgools
160396 bodgho, bodobmggmm

20LHMmOIB0. JoMmomgmo dgRYH3MIMdNL 3MmEIYdHadab bagdbdmm@pm 3m@gbinomab gobad-
™M0gMgomo o bogmmsdmmaobm 05DMYODY 833000MY0NLOM3ZNL d7ENMHdIMNS 33 05DMYdNL
dMo30mabmngn Lo®yYd3zmMNabo 36amMadN. bhohnodn gabbomymoas dodMOL bYadgbHoEnnL, IMDb-
doMg0gmms 3MJRGMIB630900L, bogMmmsdmmabm bogagmm bgmdg3mymgdgdab, bodsmmmadMngn
M937mo(30900L, 3MmEygnab bgMpoxnznMydab, Hhgdbmemmagnymn nbmzs3ngdabs s 3MbiyMmyb-
300b go3mgbs dgbodsdnbo doM3zgdnbarmon s 6MybnbanL LHMaH9angdnb 8907de3905%9, M3
bgab d996ymoL Jommymo FgRYH3MIMOnL domamo baMmobbob 3MmMEYJHaodaL bagmmsdmMmobm
000M90%9 989IH056 3MBNENMBNMYdL o 9gb3mMbNL BMELL.

3Mb39MabEnobL sbaadn 3603369mMmM35608 LBOIBMM FgLadmMydMMOYONL EOEE]bNLY o Lo-
gmmedmmaobm 00DMx0dg Jommymo 39x3xbH3MImonb 3mdogomboMmgonbomznb. badasbsbdgmng
Jomomymo dmob Mybo B¥ybH3MoL ybozomyMmo Godommmangmo o bamobbmdmozn m30Lydgd0,
dobo m30609Mg09, FsmamM3MmMEYJH0IMMO, 333AYMxBMOg00bInN 35gamos.

bAHMHNdn 3B0dbymns Logjb3mMbmMm 3MAHbENsL d3smMydnbamM30L dgMgmM3g bhMohgan-
Jmo dogmadnb 8603369mmobs, MMTgM0E dosgmmnsbgob Mmammiz hgdbmmmanym nbmzgangdb,
03M9mM39 M3bsdgMmzy dom3zqghnbgym 3gommgdlb, goemymo hgdbmemmagngdnbs s mbsEgdms
0009000L 8b6dmMan3nb Asmzmom; Myl 30MEadnm gozmgbab ngmbngdb gxyH3Mamonb 3Mmoyd-
H900b 808D039MmMO0L BMEDY. IMTbToMyO MM 3MYRIMYb30500L OE39bs, boagMmmsdmmabm
MM3ab0v30g0mM30 M3bs3dIMMIMMOS s baMmobbob bgMBHoRNZdHIONL dM3M390s 3bndzbgmm-
30690L00 JoMmmyma I9BYH3MIMOnL 6MYbYdnL LogMmmadmMmabmE sMNaMydnby o dmdbdsmg-
09mos bmonb dMbL3M390MaE. JoMmmymo d9RYH3MIMONL 3MmEYJhHgonb BomIshgdymo 9g-
L3MMHOL o LagMmmadmMmaobm dedMY0D d3330MYONL Loxryd3zgma@ gabbomymoas dBMYdNL
06omMnd0, MobsdgMmag 0Mgbnb3n o Enbsdnyma domMzghnban.

LY3336dM LOOYIIBN: FIVIO3IMIMOBY, 63BMAOL J6NVB(N, ITL3MMON, dMIBLN630N,
LI336MBIPIOT(M ASMAM
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BOL3IMS BIMIBDNY, 38bOS63N NVIMBINJI

ddLY3dX0

LogMmmadmmobm dsdsMgdn Ms30bn dMo3s-
oo dgbadmgdmmodgonmy s gedmbB3939000
dmombmab dobn Moo 899060905000 ©7-
Homym 965mM0dL, gobLogzxcmMmgdnm nbgmo o-
dmyygbgdgmn 3mHgbEnomob dgmby woMmagn-
LO™30L, MMEMMNEYS JoMmmyman 3gxRYDHIMImdo.
998609369mmMz33b69L0S LogMMedMMabM d3dDMY-
00L oMM IYM0 3boMndn Jomomymo 39RYDH3-
Mgmoob ggb3mmMpob 3m@Hgbogmo dMEOLLO-
300. dMog3omabMmngn obsmndO dxENMY0 NS
00 000M70%7 oLYE330EMIOMI® s JoMmmy-
oo 3983703MgImMOnb boMaobbnsbo s ybngsmy-
Mo 3MmEYdHgoobsmznb Loggmsmn Bndab dy-
LogabgmML .

99x83h3MgMd0L 3MmMEYghadal LogMmmadm-
Mobm 03D0MBY ob3zmobomznb bagnMms 00B-
Mob LYadxoHOENSL, dMAbIsMydgMMy 3MYRY-
M9630900L o 3MB3xMabHymn  goMmydmb
dqbBogmo. oLY3g LogMmmsdmmabm  bLogogmm
bgmdn3Mymadgdnl, LodoMmmmgdMnzn Myay-
™my(30900Lby o 3MmEYJEnob bymbhoxzgnEnMy-
00b ggmbom oMLYOIO 3M0HgM07ydgonbs o
dmobm36900b owaabo.

00DoM0b ahamymMn sbosmadn Jabob 0M9-
b0bgnbs o domzghnbgymo LHMshgzngdnL
0907003900b bLoxyd3zgmb, MMAgMoE 30MEo-
306 3ogdomdns Jomomymaoa 39x3yhH3Mamonb bo-
99b3mmBHm 3mbHgbEnsmab dMEaLM.

d0@m0MHON GITLONO

Lodommzgamb  Loggbdmmdm dgbodmyod-
m0900b dgbobyd 093eMdd30eM0b Loognbh-
Mm 6sdMmMAd0 badgsabdygmons 65dMab byadgbhg-
00b o domn L3gENiN3yxMn dobsboomydmgdanb
©@9ghomyMo gosdMgdnb 3603d369mmds. DML
@9HomyMm0 365mM0B0LIL BYOETbHyMns dobo
dm3nbs o LYagdxbdoinnb dgbBsgzms. mnmmyg-
3 bLOgqL3MMBM B0BdMMYMYOSL dbsbNdMoL
000M0Lb ©nbsdngnb PbngomyMma 3m3dNbsEny,
Mmdgmonz gobodnmmodgob 3mmoygdhob L3gEn-
®0353000, 3oM39HnbgnLY s gobsbomgdnb don-
oMo nb@n3nYsayM 0gmdgob (0gamoms-
9300, 2019: 60) [1].

000M0L Lb3zoobbgs dmmbm3zbgdnlb sbLY3-
doymxznmagomo, dmabdomMydgmms 939300,
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bognMmmyo900bs o 3MYRYIMIBENg00L gogady
domoos ML modsdmob 3gh3mob 3Mmoyd-
Hh900b dgMmAg39d0. s8nhM3 03dDMOL dbsNdAL
09307 09mn 3mad3mbabhns LodmabdsMmydm
3M9xugM9bEngdnlb 33magzs. dmAbdoMmyogm-
0o 3MgWgMabEngdn ©nbsdoygMma 096900LVY,
Mol dobodnmmodgdlb 3MmEydinnob boMmabbab,
d98y030L0 o 0MYBEOL d3dMOL TMmEMEO-
690036 dgbo03dnbMONL dsyE3nmydmmosL (go-
mmaod3nmo, 2020: 35) [2]. 3hmoyghgdnb dmadb-
doMmgogmms IMmMEnbydomeb dgbodsdobmods
DML 05DM0L 808BD0E3gIEMMOSL o JBMYb39-
mymaL JoMmoygmo 39BYH3MIMonL 3Mmoydh-
00b 3mB3yMabHm y3nmahabmodsb.

LodomMmEdMN3n s doMYgrmnMydgO
AhomAm sbg3g 3603369MmM3560 RaghmMmas bLo-
9mMdmmabm 0050MBY gob3mobom3znL o d9-
L30330LMONL dMMbM3zbgdnlb EV3dsyMenENg-
00LyM30L. NMMGYM 05BIML vg3b PbngomyMn
99M9aymnmgodgmo goMmydm, b3gE0x03YM0 bho-
booMmbgdnm, LgMMNNRNIdHION0 S LO3OOMB-
0gomm dmmbmgbgdom, MmImgdos sM9ay-
m0Mm9y096 00BMBY 63MASL s M3gMnMmgdsb.
doM9aymnmgogmo AsMAML sbomadn 3BoMY6-
30ymgb, Mm3 39BIH3MIMO0L 3MMEYIHYo0
3990L305990MEL sMLYdY dMmbm3bgoL (6o-
00939, 2022) [3].

0983h3MgmdaL  gmmodsmym  bodysMmmao,
3Mb3nMabhgon nygb9096 LbzoLLLZ bHMhg-
3030 000MnL 60d900L EVLYZEZ390MOE s LO3Y-
momn 0Mbnb EmMInbnmMgydobomznb. 3mb3Y-
M96hg00Lb bHMoM9ang0o0b, demngmo s byLbdHo
dboMmygo0b ahomyma dgbbogzms ndmg3s do-
BoMmob ©o30300M703mn 3admbB393900Ls O
39MbL3g9Hn39060L VEE]b0L dgbodmydMMOLDL.
030 3obLOBM3MA3L JoMmomymon d9RYHIMIMdNL
3MmMOYJdHadalb LHMIHI3NY 3MdogomboMmyg-
0oL, bodL YL3AL dom 3MB3YMabHYm n3nMathg-
bMOYOL O dYsMNOgOL bHMIHYan7dL d3DSMDY
©mdnbomMmgdnlb gobadmogMmgdms (30308830-
a0, 2019:22-63) [4].

LoggbdmmBHM 3MH9B6ENIMNL gobdbdMZMY-
™0 R3JHMmMns 33Mgm3g bagmmodmmobm 3o09-
Mmonb Enbs303s. 93MM3mM0 MsBb d3dML
JdgLBs3my by 3396L nd3mMmbnb/gdb3m-
MHob H9696E0x0nL, HoMoxrgdnbs o Lo3sg-
Mmm bygmdgzmymgdgoob MmL dsdMob dgbod-
™mgomMmMOg00L Asdmysmndgdsdn. 06@MMTISENS
bogogmm Bo30g0nLs o 03BOMBY ©d39000L
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30Mmo0500L dgLobgd ndmgzs Loxyxd3zgmb bLo-
304Mm bhMahgangdab 8939x853900bM30L, MM-
dgmoE 0m3smabB0bgdL 00dMab dgbodyod-
MOg0by s godmB393900L. ngn gobLodM3zMagL
3mhgbznnm LoggL3mMmEHmM dndsMmyEydgobL,
Logoghm 3ombbomMmmosb o dsdMab ©nggm-
bognlaEnnb dgbodangdamogoL (shgmasdznano,
2019: 49) [5].

0030Mds  (Hogdbmanmgogmo  0bmgzgaEngdnb
Mhmmo gyh3mob 3Mhmoydhgoob bagmomsdmmo-
bm 3mb3yMabhnbomnobmdal godMmsdn. hgd-
bmemgoygmo d0mbB9g3900 BaMmdmgdsdn, gowedy-
00390000 o 9x8YM3300 DML 3MmEYJdHob
bomobbL o F03V0E3gEMMOLL. 06M3e30900L
bgmdgbymonm bmmEzngmegds 39xH3Mgmonb
3MmMEYJHa00b ©nxyygmMgbEnsEns dsmamzmbiy-
M9b6Mhm LogMmmadmmMobm d3dMYODY. 3MmMEYT-
Hh900L gobznmomygdsby o domzghnbgado hHag-
bmmmangonob nb®agaMmnmgds DMEOOL 05DSMDY
3MMOYJd300b 36MoOsEmMOsLb o 303BD03 M-
osb, BMEOL Lsgdb3mmbm 3mbgbiEnomb (bs-
bhebs @y nggnMgwm..., 2015) [6].

000M0L EHOMYM 36smMNBLY, BoM39HNB3N-
Lo @o 0MYbNBZNL LHMahgaNgdL s LagMmo-

ammobm 0005MBy JoMmmymon 89x3H3M9mMoNL
3MmEIdHadab 3mdogombomgdsb dmmab osMbY-
om0 ymongmomgszdomo bJgdshyMmo dgbod-
angdgmns 898930 bobom gsdmagbshmo (nb.
bg9ds 1):

Jomogmo  398YO3MIMO0L  3MmMEYIBI-
00b bLoggL3dmMBHMm 3mAH9bEnamalb edMEadon,
ob939, 3ood6y3gd MMML MdsdmoL bLEmMa
0M9bnban o dsM3ghnbaymo bhMahgangoo.
9830M0ym 3dh3n03909mnd90%9 s nbmzsEnyMm
3MadH03009 ©oxwydbgoymo ymzmnbImaz3g-
om0 30amads v730mMadgmMns bogMmmadmmabm
000M0L LoMMYMYg00L ELIIWMY3s.

dmogmo 0Mybab - 3Mmoygdhob 3bmdsm-
00b - 99906y y09603d369mm3569LN. FgRYHIMI-
monb 3Mmoydanob mmMasbym BomMAmadsgzmm-
0oL P8mo3Magbn 8603309mMmMds 893L OodDIMBY
dmabadsmydmab oMAg3060L GmMmBnMgonbL.
3930909 mns JoMmogmo Byhs3mob 3Mmoyd-
Hh9g00b 0Mybnbanbob bodn gogbzolb Tom bo-
MobbLY s 09690M03 BoMAMAIMOSL. 0M9bNbgn
9600 9®YdbyomEIL 3MmoYJEnab 8309607-
Mmosb, 9394y60L gobydgmmgdgm 07b690sL, byg-
omybmydgm 390003900, Jommymmo dmob Mybo

0333 1. 6OBENL S6ITNBALY LS BIM3ION630LY LS 6MIBELNE63NL LOMIOIBNIOL AMMOL

JM0N0IM0)36330M()

Bymgeio Moecndigiob
Lafldentigon doahsbiaotmna

fyohm: bggdo 9093039039000 838mhgdnb dngh
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BOL3IMS BIMIBDNY, 38bOS63N NVIMBINJI

RYIH3MoL P6030mMYMmMOsLY s 39BYH3MIMONL
OMsoEgoym 8900mEyoL (Agnmaba..., 2019 [7];
396LgMn..., 1999 [8]; 30Me..., 2012 [9]; dmM3YRo3.,
2019 [10]).

mybsd9Mm3zg doMmzqghnbgn BoMmImMyagbg-
oo 30xMImo Mmbmonb 3mohmmagodolb go-
M9dg, nbobn 3608369MmmM35608 HOMyMn 0b-
xmMMmIoE00b gozmEamgonbsmznL. gmmosmyMm
©mbgdy gogMmymo domizghnbgnlb 0bbhHmMydy-
Bh9onb godmygbgdnb bhmohggngmn doamay,
doo dmMmob SEO, bm@nomymo 3900 ©o ,3M-
Bhab®* doMmzghnban, sEnmydgmns 0Mybonb
36mosEMONL godMmEabm3nb (37bgba, 2023 [11];
g0q3s60, 2020: 47 [12]).

dmabdomydgmme 3M9xy3gMmgb3ngdnb goga-
00 93Mym3g 960d369mm3zeb0 doMmzghnbgymon
00mEobvs. 3ggdmzbg0s, 6M7bNL dvdds s dg-
®Y03s 3603369mMm306 MMEML 083odmMOL IM-
dbdoMmyomab oMAY356Dg. odMngo, 05BMAbL
3393009 ©oxyydbgdymn  dmaAbdsmgdgmms
3M9x3MobEngdnb dnbgznm, domzghnbgymon
bHMIHg3ang00L dadHoEns bymb dgybymob
Jomoymo @ybh3mMob 3Mmoydhadab dgbzmasb
9 ©93300M705L bogMmmadmmabm d3dMYOBY.

LogMmmadmmabm MMIS60B3NY0MS0 s nb-
LOHOOHYHI00D 113653FMMIMMOS S 3oMmEHb0-
mMmos 0MYbnL s3hmMohghob gadmngMmgdnb
39300 gman  Bobsdnmmoss  (gnmmgsdznmo,
2020: 48). bagMmNsFMMOLM LYMNBOISHIO0 ©S
03MagohoEns 9gabobymMgds 3MmEYJEnob bo-
Mobboby o JLaxgMmnbmygdab aILEHYMYdLL.
3oM@ 330LY, LO3OMBIyOMM S FoMygznmn-
M909e AsMAMYOMob dgLodsdnbmds bhMmohg-
30ymo 8600369mm3e60s IMAbdsMydgmMmMs
bomonb gobodysMadmo® s 0sdMBY dgb-
3mb gobssanagdams (dgmm, 2017) [13].

doM39Mnbadn nbmgzgognyMo @Hagbmemmang-
00b 0b®H9aMogns - dmMboEgdms sbsmatngo
o bgmmgbymo 0bdhgmgdhn 8603d369mm3560
qm9dgb®gdns  doMm3ghnbagnlb 9x399dbH0sbmdnL
3oLOYIFEMOgLYOMOE. 0gn bLadyomMgosb ndmg-
39 3039009b dMaAbadsMyomMnbam3znLb 39MLbmbN-
Bd0Mmgoymon, 30DsbdndsMmmyman J90039090900
o M93mads. dsdndmad, doMm3ghnbaym LHMS-
9309030 Hggdbmamangdalb AsMmzs oy30mYg-
d9mns 06390hnENJ00L sOMYBgonL (ROI) Mm3-
H000%s300bs o Jommymo dgRydH3Mamodnl
3MmMEYJHaddg Logmmaedmmabm B3mdnb go-
gsmnmgdobmzab (Bmzgana..., 2021) [14].
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Jomoygmo 39xxH3Mgmdab 3Mmoydhagdab
Loggbdmmpm 3mbHgbnsmon bsboosmyds oM-
bgoymn @edmb3939000m0 o dgbodmgdm-
090001, 93 3MMEIYJHIO0L Lagmmodmmaobm do-
BoMBg  ©obLVI330MYOMOE, d7ENMIYOIMNY,
000M0L 36BN gemodsmMyMma dmabdamydmab
dmmbmzbyonb, 000Mab bYadgdbHoEnal, 3Mb3y-
M9bhymo goMmgdmbL 33ma30L  dgLodsdNLLE.
MoE3 Jabab 0MYbNbgnLbs o nbmzgsinymo do-
M39h0b630L bHMohgangdnL 89979953900L5M30L
bo®yd3zgmb, MMIgmnEg ma30Lb dbMng gobodn-
MmoOgoL Jommymon 3gxyH3Mamdnb 3Mmoydha-
00L 308%039MMOL LogMmmedmMobm EmMbYDY
- 3Y40mn070L 36035myM LOdIBMM bndsL.

Lagmmodmmobm LHIbIMHYOMB Tgbode-
90bmos o 0vbsdgMmmzg Hgdbmemgngdal
0b®hoamomads 3gRYH3MamMonL 3MmeygdHadab
BoMmImM9dobs o dom3ghnbgdn sbY3g LHMSMHI-
3090 3330MY0MMOss. 39BIYH3MaMOnL bathy-
MomyMm 3MmMEYJHaddg ddsMmn gamdsmymMmn
dmmbm3zbo §Jabnb o 3mHgbEnsmb Jommymo
9993390 3MgmMoO0b 3MmEYJhadonb ggbdmmpobom-
30L 3MB39M9bHym LogMmmadmmMnbm dodIMBDY.

000960, Jommymon 39xxH3MIMOnL dmds-
300 BoM3ohgds, ©oMmgnb Loggb3mMbm 3m-
Hh9b30omalb  3godmynbgds, ©@IIM3NEIOYMNY
Lagmmodmmobm 03dMx0dg IMJdgo RoJbHm-
M9000 060MNBOL LoBYdzgmby, 8997305390790
00M39hnbagmo  LHMo®H9angdab FobbmMmEng-
my0adY.
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